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(art and Styli
Sale

AUDIO CARTRIDGES TONE ARM CART & STYLI
AUDIOPAK LIST CASH AUDIO-TECHNICA  LisT CASH
A2-EMPTY 2.78 2.15 ATP1-3/5G 45.00 11.89
A2-40-Second 3.73 2.92 ATP2-3/5G 60.00 18.04
A2-70-Second 3.79 2.98 ATP3-2/3G 80.00 25.51
A2-2.5-Minute 4.07 3.19 ATPN1-PK6 150.00 46.04
A2-3.5-Minute 4.96 3.33 ATPN2-PK6 210.00 70.88
A2-4.5-Minute 4.43 3.45 ATPN3-PK6 300.00 94.34
AQ-5.5-Minute 4.62 3,60
A2-10.5-Minute 5.37 416 SHURE
A3-40-Second 4.76 3.68 M447-CART 40.50 17.19
A3-70-Second 4.88 3.75 M44C-CART 37.75 15.13
A3-2.5-Minute 5.95 4,04 SC35C-CART 492.00 27.50
A3-3.5-Minute 5.45 419 N44C-PK6 74.91 51.20
A3-4.5-Minute 5.68 4.37 N447-PKb 75.24 51.58
A3-5.5-Minute 5.93 4.53 N44E-PK6 90.00 53.75
A3-10.5-Minute 6.89 5.25 $S35C-PK6 73.80 47.38

STANTON
500AA-CART 18.38 13.51
FIDELIPAC 300 500AL-CART 15.75 11.81
EMPTY 3.57 2.10
500E-CART 18.38 13.51
40-Second 4,11 2.61
705 d 11 975 S00EE-CART 21.95 15.61
->econ : : 600A-CART 24.90 16.15
2.5-Minute 4.62 2.98
! 600E-CART 26.55 18.67
3.5-Minute 4.89 3.13
: 600EE-CART 97.38 20.11
4.5-Minute 5.16 3.30
. 680EE-CART 35.00 97.91
5.5-Minute 5.46 3.45 680EL-CART 56.00 44.71
10.5-Minute 6.52 4.21 g ’ :
: 681EE-CART 60.00 47.11
D5100E-PKé 72.00 58.51
D5100EE-PK6 90.00 73.51
MASTERCART D5105AA-PK6 64.80 51.92
EMPTY 3.82 2.20 D5107A-PK6 43.20 36.98
40-Second 4.31 2.98 D5107AL-PK6 43.90 36.28
70-Second 4.44 3.02 D6071A-PK6 72.90 59.13
9.5-Minute 4.85 3.34 D6004E-PK6 90.00 72.51
3.5-Minute 5.11 3.49 D6003EE-PK6 99.00 79.48
4.5-Minute 5.38 3.62 D680-PK6 112.50 90.02
5.5-Minute 5.65 3.80 D680OEL-PK6 108.00 86.54
10.5-Minute 6.67 4.51 D680OOEE-PK6 140.40 111.64
Prices expire June 19th, 1981/5:00 p.m. EST. TERMS: CASH WITH ORDER; UPS pre-paid — Write for
our latest price list on nearly everything you need
m every day. Satisfaction unconditionally guaranteed!
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Broadcasting May11

The Week in Brief

ISR 0P OF THE WEER
RCA CABLE COMMITMENT OO Chairman Griffiths speaks
of pay TV plans at board meeting. Schlosser expected to
oversee effort. PAGE 23.

HARD LOOK AT TELEPUBLISHING (J ANPA convention
reflects newspapers' interest in electronic transmission
of news and advertising. Common plea: Keep AT&T
locked out. PAGE 24.

BACK ON TRACK 1 SMPTE group on digital TV standards
votes to adopt sampling frequency of 13.5 mhz, move
crucial to establishment of world standards. PAGE 25.

OUTLOOK FOR WOMEN [0 Keynoter Stahl telis AWRT
convention that troubled economy means more difficult
times for career women. Association President Stanville
says one answer is hard work, praises AWRT record.
PAGE 26.

POLITICAL HISSES ] Right wing berates political left in
radio and TV commercials and gets broadcast broadside
in return. Government union turns to spots to mock
Reagan’s economic programs. PAGE 27.

SO FAR, SO GOOD OO That's Dan Rather's assessment of
his first 10 weeks as Walter Cronkite's successor. He's
happy about ratings, striving to meet his predecessor’s
standards, wants longer news and will push to develop
talented correspondents. PAGE 29.

TR AT | ARGE

WHERE CBS-TV STANDS [ With that network meeting
this week with affiliates in Los Angeles (PAGE 30),
BROADCASTING editors sat down with Tony C. Malara, CBS-
TV vice president, affiliate relations, to get his views on
pre-emptions, station compensation, satellite distribution,
programing and many other subjects. PAGE 35.

SRR CUSINESS W T

NEW TV HOMES COUNT (O Total passes 80-million mark
in latest Nielsen figures that will be used in local
measurements next month. PAGE 46.

- Closed Circuit
48 Datebook
... 8 Editorials
66  Fates & Fortunes

Index to departments
Bottom Line

Business Briefly....
Changing Hands

LAW & REGULATION oDty

MARKUPS ON HILL [0 Senate Commerce Committee
makes small changes in FCC bill that would tighten reins
on FCC. PAGE 50. House confines itself to single
amendment in its FCC bill. PAGE 52.

RN TEC HNOLOGY .
MORE INPUT ON DBS (1 NAB urges FCC to wait before
setting policy, NBC urges it to go ahead, Justice wants
market regulation. PAGE 58.

P 'V E DA R
ABC’S STRATEGY O TV affiliates at Los Angeles meeting
are told network lineup will stay with strong, shore up
weak, hear company’s top executive outline ABC-TV's
goals and ways to obtain them. PAGE 60. Belo’s Huey
elected chairman of affiliates board. PAGE 62. Arledge
unveils plan for new Sunday news hour. PAGE 63. Howard
Cosell among new entries ABC Sports will putin starting
gate. PAGE 63. ABC study used to rebut pressure groups.
PAGE 63.

SRS PR O GRAMING N
LACK OF ADRENALINE [0 Agencies criticize network fall
lineups for dearth of innovation, refuse to accept that
pressure groups caused drastic changes, and expect
CBS-TV to win again. PAGE 69.

S SRR O U RNALISM e
SDX’S TORNABENE [0 New executive director, who takes

over in three weeks, is first from broadcast ranks in that
post. PAGE 73.

- BieCem -
THE ‘BROADCASTING’ YEARS [ The Great Debates

helped to bring John F Kennedy to the White House.

Great arguments over Chairman John Doerfer's travels
heiped to put him out of the FCC. The NAB lost Harold
Fellows and turned to charismatic Leroy Collins for
leadership. PAGE 77.

RSO  PROFILE R
FROM FOURTH TO FIFTH ESTATE (1 Barbara Cohen’s
faculty adviser suggested she pursue a career in
journalism. It started her down a path of 10 years of
newspaper work that brought her to National Public Radio
as director of news and information. PAGE 103.

Monitor
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Stock Index
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Closed:Circuit’

Insider report: behind the scene, before the fact

L. ... ]

Issue at issue

Issue advertising, one of TV’s fastest-
growing revenue categories, should get
new boost under plan developed by
Television Bureau of Advertising. Bureau
has enlisted American Association of
Advertising Agencies, Association of
National Advertisers, Public Utilities
Communicators Association and Public
Relations Society of America to co-
sponsor, with TVB, one-day seminar with
working title, ‘‘effective issue advertising
on television.” [t’s to be held in New York
in September, and sponsoring groups meet
this week to work out specifics. Even
without seminar, TVB officials estimate
TV revenues from issue advertising will
rise from zero in 1979 to close to $100
million this year.

... .. |
l.ee’s side

“It’s a younger man’s game.” So says 69-
year-old FCC Chairman Robert E. Lee,
who has held that office first as acting head
and then chairman in his own right by
designation of President Reagan since
April 13. Lee fell heir to defense, in half-
dozen appearances before congressional
committees, of such controversial actions
of Charles Ferris-controlled FCC as
reduction of AM channel spacing from 10
to 9 khz and proposed move of FCC
headquarters from Washington to

nearby Virginia. With Chairman-designate
Mark S. Fowler expected to take

office this week, Lee will revert to ranking
majority member and unofficial vice
chairman until retirement June 30.

T,

Over there

Appointments of three new members of
Board for International Broadcasting,
which oversees operation of Radio Free
Europe/Radio Liberty, are expected from
White House momentarily. Charles D.
Ablard, incumbent acting chairman,
aspires to chairmanship. Under
consideration for vacancies are William
Buckley, journalist-commentator (who
reportedly turned down chairmanship);
Mark I. Good, former aide to President
Richard Nixon, and Ben J. Wattenberg,
author.

Three prominent figures have been
added to board of Radio Free Europe/
Radio Liberty to replace equal number
who have resigned. New are Richard E.
Wiley, Washington attorney and former
FCC chairman; Arch L. Madsen,
president of Bonneville International
Corp., and Elmer Staats, former controller
general of U.S. They replace Sig
Mickelson, former president of Munich-

based broadcasting operation; Mildred
Ahlgren, president, General Federation of
Women’s Clubs, and Jacob D. Beam,
former ambassador to USSR.

L ]
Sonic boom

FCC field engineers in Miami area had ears
cocked last week for loud new AM signal
out of Cuba. Americans in Geneva at
Panel of Experts meeting on AM channel
separation issue had been told by Cuban
counterparts that one of several high-
power stations Cuba has said it intends to
put in operation would go on air at 0600
hours on May 4. And it wouldn’t have
taken careful listening to pick up signal:
Station was to operate on 550 khz with 500
kw, enough power to carry signal to
Hawaii. But after couple days passed with
anxious engineers picking up nothing
unusual, word came from Geneva that
earlier report had been false alarm;
Cubans now say Big Bertha will go on air
in November 1982. No reason given.

- ]
Left out

Ted Turner descends on Washington this
morning (May 11) to lambaste White
House and major television networks for
perceived discrimination against Cable
News Network. Turner will allege White
House policy of confining pool rotation
to three broadcasting networks consigns
CNN to second-class status. CNN’s
exclusion means it has to rely on feed
from participating network whenever there
is restricted coverage of event, and CNN
never has chance at unilateral coverage.
Networks tend to exclude CNN from
other pool rotations because use of CNN
pool feed would violate some network
union contracts.

.

Dead bird

Tight budget has breathed new life into
NBC-TV’s ““N’’ logo. For financial
reasons, network is understood to have
scrapped plans for new symbol that would
have combined peacock with NBC letters.
New York design firm, Chermayoff &
Geismar, had been commissioned on
project last year.

- ]
Rush to court

Joe Kittner, partner, and other lawyers in
Washington law firm of McKenna,
Wilkinson & Kittner, were to spend long
weekend of May 9-10 preparing court
appeal for ABC, NBC and CBS against
FCC affirmation of AT&T tariff hikes for
radio and TV transmissions. Cumulative
affect of tariffs at issue would raise radio
rates by 32.4% annually and TV rates by
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54% (see story page 57). If not suspended
by courts, likelihood is that all increases
would go into effect by end of May.
Networks will ask appeals courts in
Washington and/or New York and
possibly elsewhere to hold tariffs in
abeyance until legality is settled.

]
Folded tent

Video Program Sales, formed as new
division of Katz Agency last February
(BROADCASTING, Feb. 16), has been
quietly dissolved. Unit was set up to sell
programs to various video markets,
including commercial and public
television, educational institutions, home
video and international. Katz says
functions will be absorbed into Katz
Television’s regular program department,
which will seek distribution opportunities.
Inez Aimee, who headed BPS as vice
president, special sales development, is
leaving. When queried, rival John Blair
Co. said its Blair Video Enterprises
division continues to function as separate
unit and will announce first project shortly.

TS
Knife being honed

Reagan administration is reportedly
unsettled by levels of funding that may be
set in public broadcasting bill in Congress.
House version would leave Corporation
for Public Broadcasting $160 million for
1984. Administration recommended $110
million. Although Senate version of bill
would leave CPB at recommended $110
million, administration fears compromise
between Senate and House would leave
CPB more than it wants. As result, when
Senate bill goes to floor (tentatively on
June 1), amendment is expected to be
introduced to cut CPB appropriation to
about $50 million to facilitate compromise
more agreeable to administration.
Amendment is also expected to reflect
administration’s 100% cut for National
Telecommunications and Information
Administration’s public
telecommunications facilities program.

-]

Teletext in Washington
Noncommercial WETA-TV Washington and
Alternate Media Center begin long-
delayed Telidon teletext experiment today
(May 11). Teletext signals will be
broadcast over WETA's channel 26 to 50
decoders, 40 in homes, 10 in public places.
System will be inspected by Electronic
Industries Association teletext
subcommittee Wednesday evening as
prelude to working meeting next day. Trial
will be formally inaugurated May 27 at
reception at Canadian embassy.
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American Can Co.[] Aurora paper
towels. Begins June 29 for 13 weeks in
about 45 markets. Day, fringe and
weekend times. Agency: Scali, McCabe,
Sloves, New York. Target: women, 25-54.

Sunkist Growers (0 Orange soda.
Begins May 18 for 11 weeks in over 100
markets. Agency: Foote, Cone & Belding
Advertising, Chicago. Target: teen-agers,
12-17; adults, 18-34.

Borden’s [ Snack foods. Begins May 18
for eight weeks in over 10 markets. Day,
early fringe and prime times. Agency:
McDonald & Littie, Atlanta. Target:
women, 25-49,

Carter Wallace 0 Sea & Skitanning
lotion. Begins May 18 for eight weeks in
over 15 markets. Agency: Ted Bates, New
York. Target: women, 12-17, women,
18-24.

Coco Lopez Imports 1 Pina Colada
drink. Begins June 8 for eight weeks in 13

markets. Fringe and weekends. Agency:
Compton Advertising, New York. Target:
adults, 18-49.

Friendly Ice Cream Parlours O Begins
May 25 for four to six weeks in 15
markets. Fringe, prime and weekend
times. Agency: Quinn & Johnson, Boston.
Target: women, 25-54.

Minoita Corp.J Weathermatic camera.
Begins June 8 for four weeks in five
markets. Prime, fringe, prime access,
sports and weekends. Agency: Bozell &
Jacobs, New York. Target: men, 18-34.

Hygrade Food Products (1 Grill Master
chicken franks. Begins May 18 for three
weeks in about 10 markets. Agency:

William B. Doner, Southfield, Mich. Target:

women, 25-54,

S/V Tools 00 Begins June 1 for two
weeks in 20 markets. Day and late fringe
times. Agency: Kelly, Scott & Madison,
Chicago. Target: adults, 25-49.

Johnson & Johnson( Baby powder.

Ildearamas under way. More than
2,000 radio station managers and sales
officials are expected to attend Radio
Advertising Bureau’s Idearama series of
one-day meetings during May and June.
First meeting will be held today in
Madison, Wis., and others will take place
in 40 locations during two-month span.
Joe Vincent, RAB senior vice president,
said |dearama reports on “the best
money-making creative and promo-
tional ideas in radio sales” Among
specific subjects to be covered are
ideas to sell against newspapers, sug-
gestions on co-op advertising and ex-
amples of local radio messages.

Begins this month for varying flights in
Dayton and Columbus, Ohio, Seattle,
Philadelphia, New York and Boston.
Agency: Young & Rubicam, New York.
Target: women, 18 and over.

TR RADIO ONLY I

Northwestern Bell Telephone O
Buried cable. Begins May 25 for varying
flights in Wisconsin, lllinois and
Minneapolis markets. Morning drive
times, middays and afternoon drive times.
Agency: Vanguard Associates,
Minneapolis. Target: adults, 25-54.

Eastern Airlines 01 New service. Begins
this month for varying flights in El Paso,
Tex., Las Vegas and Oklahoma City.
Agency: Young & Rubicam, New York.
Target: adults, 25-54.

Rite Aid 1 Drug stores. Begins June 1 for
varying flights in South Carolina markets.
Morning drive, middays and afternoon

One of over 1500 Great Radio Stations
carrying Westwood One programs.
Programs like: The Dr. Demento

RepuReport

America’'s Number One Producer of Nationally Sponsored Radio Programs

Show, Off The Record with Mary
Turner, Off The Record Specials,
Live From Gilley's, The Concert
of the Month, The Rock Years:
Portrait of an Era,-The-Great
American Radio Show,
Daybook, Spaces and
Places, Ace and Friends,
Star Trak, Special Edi-
tion, Shootin' the

Breeze, Tellin' it Like

It was.

WESTWOOD
TCONE -

9540 Washington Bivd.,
Cuiver City, CA 90230
(213) 204-5000
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KksT(amy Houston: To Buckley Radio
Sales from Lotus Reps.

O
Weream)-weeL (kM) Cleveland: To Major
Market Radio Sales from RKO Radio
Representatives,

O
WsrJ(Tv) Columbus, Ohio: To Spot Time
Ltd. (no previous rep).

O
Kwix{aM)-KRES(FM), Moberly, Mo To
Buckley Radio Sales (no previous rep).

O
KEEP(AM)-KEZJ(FM) Twin Falls, Idaho: To
Buckley Radio Sales from Masla.

O
KTixtam) Pendleton, Ore.; kGAL(aM) Albany,
Ore.; KGRL(AM)-kXIQ(FM) Bend, Ore.. To
Buckley Radio Sales from Lotus.







The AP Broadcasters
are going toWashington.

Our 1981 Convention comes at a time of great changes across the nation—and what

better place to explore “America Beyond the 80’s”’ than where the changes are taking place?

- We're planning a challenging, far-reaching program to look at where we are—and
where we’re going, both in broadcasting and in government. There will be seminars on the
Presidency and the Press to Religion and Politics. We’ll talk about the Deregulation of
America and the latest trends in broadcasting and other communications technologies.
There’s even a special White House briefing that’s been arranged for pre-registered
delegates.

The convention will enlighten us, challenge us, and perhaps even anger us. But one
thing’s for sure: it’s the place where the big issues will be discussed.

Some of the featured participants in the sessions are: Army Chief of Staff General
Edwin Meyer, Bill Leonard, Walter Rodgers, Jody Powell, Sam Donaldson, Sol Taishoff,
Ted Turner, Arthur Taylor, Herb Schlosser, Eleanor Smeal, Barry Rosen,

Barbara Rosen, Ulrich Haynes, and Dorthea Morefield.

So it’s important to make sure you’re adequately rep-
resented when the AP Broadcasters go to Washington
June 4-6.

Send the adjacent coupon to Jim Hood,
General Broadcast Editor, AP Broadcast Services,
50 Rockefeller Plaza, New York, New York 10020,
to register yourself and your staff for the con-
vention. To make room reservations at the
Washington Hilton, please call 202-483-8000.

Innovation for
better news
programming

m Broadcast Services

Associated Press Broadcast Services: AP Radio Wire AP TV Wire AP Radio Network AP Newscable AP PhotoColor AP LaserPhoto



a indicates new or revised listing

PRI
This week

May 10-13— CBS-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 11-12—International Video Conference spon-
sored by The Economist magazine. Topics of discus-
sion will include cable, videodisks and cassettes,
direct broadcasting satellites and video theaters. In-
formation: Marion Bieber, The Economist conference
unit, 25 St. James Street, London.

May 11-12-— Telecommunications Law for the
Eighties. Speakers include Representative Timothy
Wirth (D-Colo.), FCC Chairman Robert E. Lee: Com-
missioner Anne Jones; Bernard J. Wunder, consultant
to National Telecommunications and Information Ad-
ministration; Erwin Krasnow, senior vice president and
general counsel, Nationa! Association of Broad-
casters; Willard Nichols, chief, FCC Cable Television
Bureau; former FCC Chairmen Richard Wiley and
Charles Ferris, former FCC Commissioner Tyrone
Brown, and Henry Geller, professor, institute of Policy
Sciences, Duke University.

May 11-14—Canadian Cable Television Association
annual convention and trade show. Quebec City.

May 12— New Hampshire Association of Broad-
casters annual spring sales seminar. Highway hotel,
Concord.

& May 12 — Radio Advertising Bureau's |dearama for
radio salespeople. Sheraton inn and Conference
Center, Madison, Wis.

May 12-14—1981 Video Forum, sponsored by

Datebook:-

Peirce-Phelps Inc.,Philadelphia. Sheraton, New Car-
roliton, Md.

May 13— Federal Communications Bar Association
luncheon. Speaker: Corydon Dunham, executive VP-
general counsel, NBC. Touchdown Ctub, Washington.
Information: Carolyn McArdle, (202) 857-6031.

May 13— Tennessee Association of Broadcasters
license renewal engineering seminar. Airport Hilton,
Nashville.

® May 13— The Media Institute’s spring business/
media luncheon. Theme: “A Television Perspective”
University Club, Washington.

® May 14— American Association of Advertising
Agencies annual Media Day. Grand Hyatt hotel, New
York.

® May 14— Radio Advertising Bureau’s |dearama
for radio salespeople. The Registry, Minneapolis.

May 14-15—American Bar Association’s Forum
Committee on Communications Law seminar, "All You
Wanted to Know About Communications Law—But
Were Afraid to Ask’” Radisson hotel, Chicago. Informa-
tion: Norman Nelson, ABA, 1155 East 60th Street,
Chicago, ., 60637.

May 14-16— New Mexico Broadcasters Association
annual convention. Santa Fe Hilton Inn, Santa Fe, N.M.

B May 15—"Brown bag" lunch co-sponsored by
FCC’s Consumer Assistance Office and National
Citizens Committee for Broadcasting. Speaker: Tim
Wirth (D-Colo.), chairman, House Telecommunications
Subcommittee. Camnegie Building, 1530 P Street,
N.W., Washington. Information: Paul D'Ari, (202)
462-2520.

Jim Hood, General Broadcast Editor
AP Broadcast Services
50 Rockefeller Plaza, N.Y, N.Y. 10020

June 4-6, in Washington, D.C.

We wish to register the following persons for the 1981 APB Convention,

R —

NAME STATUS CONVENTION
(circle 1) RATE
(see below)*
abcd
abcd
abcd
abcd
CHECK ENCLOSED FOR: §
Signed
Station
Address
City State Zip
*NOTE: Please observe the following status classifications and rates:
STATUS RATES PER PERSON
a) AP Member $ 65.00 (Meals & receptions)

b) AP Member spouse
c) Non-member
d) Student {full-time)

$ 50.00 (Meais & receptions)
$125.00 (Meals & receptions)
$ 10.00 (No meals or receptions)

t------1

May 15-16—Cable Television for Community
Leaders and Educators, co-sponsored by Monroe
Gutman Library of Harvard University’s Graduate
School of Education and Massachusetts Educational
Television. Gutman Library, Harvard, Cambridge, Mass.

a May 15-17— Voices of Freedom Conference,

Taillores, France. Speakers include Harold W. Ander- |
son, chairman, World Press Freedom Commitee
Amadou-Mahtar M'Bow, director-general of UNESCO;
Peter Blaker, minister of state, British Foreign and

Commonweaith Office, and Dana Bullen, Fletcher

Schooi of Law and Diplomacy. Leonard Marks, World

Press Freedom Committee, will preside at luncheon on

May 16,

May 16— Oklahoma UPI Broadcasters Association
state convention. Holidome, Midwest City.

May 16— Radio-Television News Directors Associ-
ation of Canada Atlantic regional. Inn on the Hill,
Charlottetown, Prince Edward Island.

g ]

Also in May

May 17-19— NBC-TV affiliates annual meeting. Cen-
tury Plaza, Los Angeles.

May 19— Women in Cable, New York chapter, meet-
ing. Theme: “Current Status of Government Regula-
tion” Doral Inn, New York.

B May 19— Radio Advertising Bureau's |dearama
for radio salespeople. Red Lion Motor Inn, Sacramento,
Calif.

a May 19 — Radio Advertising Bureau’s |dearama for
radio salespeople Hilton Airport, Plaza Inn, Kansas
City, Mo.

® May 19— Radio Advertising Bureau’s |dearama
for radio salespeople. Holiday Inn, Charlotte North,
Charlotte, N.C.

May 20— National Association of Broadcasters and
Communications Media Center of New York Law
School conference on “"Broadcasting and Antitrust:
Living with Your Competition." Communications Media
Center, New York Law School, New York.

May 20— Connecticut Broadcasters Association
spring sales and management seminars. Lord Crom-
well Inn, Cromwell, Conn.

May 20-22— Videotex '81, international videotext
conference and exhibition, sponsored by Infomartand
Online. Royal York hotel, Toronto, and Canadian Na-
tional Exhibition grounds.

May 21 — International Radio and Television Society

annual meeting and Broadcaster of the Year award, to

be presented to Phil Donahue. Waldorf-Astoria hotel,
I New York.

B May 21— Radio Advertising Bureau’s |dearama
for radio salespeople. Anaheim Marriott, Los Angeles.

® May 21— Radio Aduvertising Bureau’s |dearama
for radio salespeople. Sheraton Dallas, Dallas.

® May 21— Radio Aduvertising Bureau’s |dearama
for radio salespeople. Hyatt Richmond, Richmond, Va.

May 22— Radio-Television News Directors Associ-
ation of Canada central Canada regional meeting.
Wandlyn Inn, Trenton, Nova Scotia.

May 22— Massachusetts AP Broadcasters annual
awards banquet. Springfield Marriott, Springtield,
Mass.

May 22-23-— National Federation of Local Cable
Programers Southwest region seminar, “After
Franchising” Texas Christian University, Fort Worth. in-
formation: Ed Deane, (214) 521-3111.

May 26-28— Electronic Industries Association Hy-
annis, Mass., conference: "Telecommunications—
Trends and Directions!” Sponsored by EIA's com-
munications division, conference is primarily directed
to financial community. Dunfeys hotel, Hyannis, Mass.

May 27-29— Electronic Industries Association man-
agement seminar for New York/New Jersey. Clinton












June 12-14— Mississippi Broadcasters Association
annual convention. Royal d’lberville, Biloxi, Miss.

June 14-18—International Conference on Com-
munications, sponsored by Denver section and Com-
munications Society of Institute of Electrical and
Electronic Engineers. Denver Hilton hotel. For informa-
tion: ICC '81, PO. Box 21291, Denver, 80221.

June 15— FCC deadline for reply comments on
generic VHF drop-in proceeding (BC Doc. 80-499).
FCC, wWashington.

June 15-16—Conference on “Cable Television and
the Independent Producer” Supported through grants
from National Endowment for the Arts and Temple uni-
versity. Temple university, Philadelphia. Information:
Alan Bloom, (215) 787-1837.

June 16-17—Symposium on Sports Sponsorship
and Sports Sponsorship Expo ‘81, sponsored by Inter-
national Society of Sports Sponsors. New Sheraton
Center, New York.

June 18— National Audio-Visual Association inter-
national trade seminar. Theme: "How to Find, Select
and Work with Distributors/Agents/Reps Overseas’”
International Club, Washington. Information: Nora
McGillen, NAVA, 3150 Spring Street, Fairfax, Va,
22031, (703) 273-7200.

June 18-20— Radio-Television News Directors As-
sociation of Canada national conference. Edmonton
Plaza, Alberta.

June 18-19—Telecommunications conference,
sponsored by Energy Bureau. Speaker: Representa-
tive Timothy Wirth (D-Colo), chairman of House
Telecommunications Subcommittee. Stouffer's Na-
tional Center, Arlington, Va.

June 19-20— Texas UPI Broadcasters convention.
Marriott hote!, San Antonio.

June 20-24 —Georgia Association of Broadcasters
47th annual convention. Theme: “Creative Manage-
ment ... the key to the 80's!” Among speakers: Gene
Jankowski, president, CBS/Broadcast Group. Callaway
Gardens, Pine Mountain, Ga.

June 21-24— Virginia Association of Broadcasters
summer meeting. Cavalier hotel, Virginia Beach, Va.

June 21-27— Radio-Television News Directors As-
sociation management training seminar co-sponsored
by National Association of Broadcasters. Wharton
Sc.hool, University of Pennsylvania, Philadelphia.

June 22-26— Nebraska ETV Network/University of
Nebraska-Lincoln Videodisc Design/Production
Group workshop. Telecommunications Center, Univer-
sity of Nebraska, Lincoln. Information: Ron Nugent,
(402) 472-3611.

June 23-26— National Broadcasters Editorial As-
sociation annual convention. Sheraton-Plaza hotel.
Chicago.

June 24-27— Maryland-District of Columbia-
Delaware Broadcasters Association annual conven-
tion. Sheraton Fontainbleu Inn. Ocean City, Md.

June 24-27—Florida Association of Broadcasters
annual convention. Amelia Island Plantation, north of
Jacksonville, Fla.

June 25-26— Northeast Cable Television technical
seminar and exhibition. Empire State Plaza Conven-
tion Center, Albany, N.Y. Information: Bob Levy, New
York State Commission on Cabie Television, (518)
474-1324.

June 28-30— Public Service Satellite Consortium
2nd workshop on “How to Video-Teleconference Suc-
cessfully” PSSC, 2480 West 26th Avenue, Denver.

S
July

B July 1-31- Boston University’s seventh annual
Public Communication Institute for students in-
terested in careers in communication. Boston Univer-
sity, Boston. Information: Public Communication In-
stitute, Boston University, 640 Commonwealth Avenue,
Boston, Mass., 02215, (617) 353-3447.

July 11-14— Television Programing Conference 25th
convention. Holiday Inn North, Cincinnati.

@ July 12-14— California Broadcasters Association
summer meeting. Oel Monte Hyatt hotel, Monterey,
Calif.

July 12-15—-13th annual New England Cable
Television Association convention and exhibition.
Dunfey Hyannis hotel, Hyannis, Mass.

MEDIA MONITOR

Advertisement

Meese Sees Orchestrated
Media Campaign Against Haig

By Reed Irvine
and
CIiff Kincaid

President Reagan’s top aide, White
House Counselor Edwin Meese, III,
indicated recently that he believes there
is an orchestrated campaign in the Ameri-
can media to denigrate Secretary of State
Alexander Haig. After addressingadinner
in Chicago sponsored by the Heritage
Foundation, Meese was asked this ques-
tion: “It appears to me that a campaign is
being mounted in the press and on
television to denigrate the Secretary of
State by deliberately putting an adverse
construction on everything that he says.
If there is any truth in this, ought not the
White House be doing something to
expose the true character and inspiration
of this campaign, failing which, the effec-
tiveness of the Secretary of State may be
gravely impaired?”

Mr. Meese replied: “Let me assure
you that we feel there is such acampaign,
and we’re doing everything we can to
counteract it.” He said that the White
House had been aggressively seeking to
use television appearances by himself,
James Baker, 111, the White House chief
of staff, and others to make it clear that
they were fully behind the Secretary of
State.

Meese said, “We think Haig is doing
an excellent job, and he is doing exactly
what the president wants him to do.”

He added, “But you’re right. There is
that attempt by the press to try to take
every little instance and put nuances
there that are totally undeserved by the
facts and are really more of a media
invention than anything else. It is one of
the problems we have with the press that
is not exclusive to this administration. As
a matter of fact, I think it is, in a sense, a
backhanded compliment to this adminis-
tration that they haven’t been able to find
anything that they can really get their
teeth into, that they have to take these
little incidents and try to build them up
into something.”
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The criticism of Haig that has domi-
nated the media in the past few weeks has
focused on his statement to the press on
the afternoon that the president was shot.

Haig has been severely criticized and
ridiculed for having said that he was at
that moment in control. Those who ad-
mire Haig say that he did the correct
thing in assuring the country and the
world in a tense moment that the govern-
ment was not rudderless. His critics
accused him of misinterpreting the cons-
titution in suggesting that he had its
authority behind his assertion that he was
in control. This has been cited as evid-
ence of Haig’s power-grabbing tendencies.

It appears that what particularly bothers
the Secretary of State’s most vociferous
media critics is his hardline stand against
communism. Haig became the target of
this group as soon as he said in late
January that the Soviet Union was behind
much of the terrorism in the world. The
critics became more frenzied when he
said that the communist powers were
encouraging and arming the rebels in El
Salvador and that we were determined to
frustrate their effort to take over another
Central American country. Haig was
attacked for his “single-minded anti-
communism” and for risking another
Vietnam in Central America. That ex-
plains a lot of the nitpicking that followed.

MEDIA MONITOR is a 3-minute radio
commentary distributed free as a public
service by Accuracy in Media. Five
programs are provided each week on tape.
AIM also distributes a weekly newspaper
column, publishes the AIM Report twice a
month, and provides speakers and guests
for radio and TV ralk shows. For a free
sample tape of Media Monitor or for
information about any AIM service call
Bernie Yoh, (202) 783-4406, or write to
1341 G Strreet, N.W., Washington, D.C.
20005.
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RCA’s cable
venturing
makes it
unanimous

All three of major broadcast
companies are now developing
programing subsidiaries in

wired medium; RCTV expected
to license BBC product for

new network; Bradshaw takes
over at 30 Rock, will make
appearance before NBC affiliates

The company that originated broadcast
networking in the first place has joined its
two over-the-air competitors in commit-
ting itself to cable programing as well. In a
statement that took much of the company
by surprise, outgoing RCA Chairman
Edgar Griffiths—making his farewell ad-
dress to the company’s stockholders (see
story, page 48)~—said that among RCA’s
challenges was “‘our entry into pay cable
programing, and we have plans under way
that will make that a reality before very
long.”

Griffiths refused to elaborate, and few
on his staff knew enough about the project
to amplify on his offhand comment. But
Thornton E Bradshaw, the designated suc-
cessor to Griffiths as RCA chairman, told
BROADCASTING that ‘‘the field is one
everybody in the company is pretty in-
terested about.”’

Bradshaw himself moved into his new
offices at RCA’s 30 Rockefeller Plaza
headquarters shortly after the stock-
holders meeting (‘‘Closed Circuit,” May
4). It is one previously occupied by
Maurice Valente as RCA president, but
will become the chairman’s office under
Bradshaw. With Griffiths now out of the
building while touring RCA facilities
abroad, Bradshaw is de facto in charge.
(Officially, the transfer doesn’t happen un-
til July 1.)

That taking over will become outwardly
visible next week, when Bradshaw joins
NBC and TV network executives at the
Los Angeles meeting with affiliates in the
Century Plaza hotel May 17-19.

It is anticipated that a major role in
RCA’s cable future will be played by two
men who have had senior positions in
over-the-air television’s past. One is Her-
bert Schlosser, the former NBC president
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Bradshaw

Schlosser

Taylor

Three men in RCA’s future. Thornton £
Bradshaw settled into the chairmanship of
RCA last week, albeit unofficially.
Simultaneously, it appeared that the fortunes of
Herbert Schiosser were increasingly on the
rebound, and that he would play a key role on
RCA's new pay cable frontier. Another whose
fortunes seemed assured was Arthur Taylor,
whose exclusive deal for BBC pay cable rights
in the U.S. will pay lifelong dividends under his
expected pact with RCA.

now heading RCA’s SelectaVision video-
disk development, and Arthur Taylor, the
former CBS Inc. president who now heads
RCTV (Rockefeller Center TV), which
announced last December that it has ac-
quired first-run pay cable rights to BBC TV
product in the United States. RCA’s new
pay cable venture is expected either to re-
port to Schiosser or to be closely allied
with his office. And Taylor’s RCTV will
license BBC offerings to RCA as the back-
bone of its pay cable network.

That was all on background last week;
neither RCTV nor RCA officials would
confirm the arrangements, much less
amplify them. Schlosser was traveling in
Europe and unavailable for comment.
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Taylor—at the Western Cable Show in
Anaheim, Calif. (BROADCASTING, Dec.
15, 1980) —had revealed a ‘‘tens of
millions of dollars’® commitment from
Rockefeller Center Inc., with the principal
programing asset of RCTV a long term ex-
clusive right to first-choice of all BBC pro-
ductions to be licensed in the United
States. Taylor had put RCTV’s launch at
January 1982, but to date no word has
been heard about RCTV securing the
necessary satellite transponder time to im-
plement its plans. Taylor’s offices are in
the RCA headquarters building.

CBS Inc. was the first of conventional
broadcasting’s Big Three to announce
plans to enter the cable programing arena,
just before the National Cable Television
Association convention in Dallas last year.
ABC’s announcement followed in Decem-
ber, but that company made it to a satellite
first, with its ARTS performing arts ser-
vice, which premiered on April 12, piggy-
backed with Warner Amex Satellite Enter-
tainment Co’s children’s service, Nickelo-
deon. CBS has set August for the start of
its culturally oriented program package.

ABC has been the more prolific, count-
ing numbers of services announced.
Beta, the working title of a women’s ser-
vice to be produced by a joint venture of
ABC Video Enterprises and the Hearst
Corp., is scheduled to begin operation in
January, and Herb Granath, who heads
ABC Video Enterprises, says that within
60 to 90 days, he’ll be announcing Gam-
ma, a third service supposedly bigger than
the other two. (Various speculation about
expected services from ABC are in the
areas of news and sports.)

Until Griffiths’s comments last week,
RCA had given some the appearance of
being an also-ran where cable programing
was concerned. NBC’s once offi-
cial line of intending to do nothing in that
area had been softened recently to suggest
an eventual entry of some sort into cable
product, but no specifics had been
forthcoming. And the emphasis at the
RCA corporate level appeared to be on the
programing backup of the videodisk
system for which RCA’s total investment
has been put at $150 million.

Last week’s developments indicated that
the pace of ‘‘new technology’ develop-
ment is about to quicken at RCA. They
shed no light on what Bradshaw intends to
do about the continuing problems at NBC,
or whether he will ask Fred Silverman to
step aside as president of that company.
RCA’s defense of Silverman at the stock-
holders meeting was considered by most
observers to have been, at best, lukewarm.
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Congress to decide.

All the news that’s fit to transmit. “AT&T should be barred from selling up-to-the-minute
computerized news and advertising,” the New York Times said in an editorial published ast
Monday to coincide with the opening of the ANPA convention in Chicago. If AT&T were
allowed to provide electronic information services, the Times said, two “vital” public in-
terests would be jeopardized: a market conducive to the largest possible number of infor-
mation suppliers and the advertising revenues “so essential to independent newsgather-

ing” B “If Ma Bell and its vaguely distanced subsidiaries are not confined to data transmis-
sion, their awesome revenues from a protected phone business could crush other media;’
the Times said. "AT&T can be a trustworthy carrier of other information services only if it
does not directly compete with them” ® The Times said the common carrier deregulation
bill of Senator Bob Packwood (R-Ore.) acknowtedges that the public interest is served in
having AT&T as a disinterested conveyor of ali media and the competitor of none, but the
bill's “vague inhibition” against AT&T supplying “mass media” services seems not to
preclude it from “potentially encroaching advertising and information functions! ®
Although it questioned the provisions of the Packwood bill, the Times said the question of
how far AT&T should be allowed to intrude into the electronic information market is one for

electronic information monopoly, a single
company controlling both communica-
tions systems as well as the information
which is transmitted over that system.”’

All viable information services can be
provided by publishers, cable and other
nontelephone companies, Hauser said.
“You do not need anything from AT&T
except access to their common carrier
facilities,” he said.

Like Hauser, Wiley would welcome all
comers to the electronic information
market except telephone companies wish-
ing to transmit data over their own
telephone systems. The proliferation of
diverse information sources would be “‘im-
paired by such a conflict of interest,” he
said.

Wiley believes that no real distinction
can be made between news and editorials, in
which AT&T professes not to be in-
terested, and advertising, in which it is
very much interested. Advertising as it
evolves from the selling of products to in-
clude the selling of ideas can no longer be
distinguished from other forms of speech
“from both practical and First Amend-
ment standpoints.”’ he said.

Wiley also questioned the validity of
“‘separate subsidiaries”> as a safeguard
against unfair competitive practices. (The
Justice Department, he noted, contends
that a separate subsidiary is a contradiction
in terms.) Wiley said the concept may be
adequate in structuring some types of
markets, but in a field as vital as the origi-
nation and publishing of information the
“risk of predatory conduct” may be too
great. And, he said, there is no public
benefit from running the risk.

What is being contemplated, Wiley said,
is a structural ban against the combination
of information origination and monopoly
telephone service and such a ban is well
within the government’s regulatory
authority.

Wirth’s objections to AT&T as an infor-
mation provider and the basis for his
amendment last year stem from what he
sees as his First Amendment obligation to
insure ‘‘the most information available to
the greatest number of people as freely
and as cheaply as possible”” Wirth said

that AT&T entry into the information ser-
vice business ‘‘could well have been a
dampening effect on the explosive growth
and diversity of information services.”

He said he is not persuaded by argu-
ments that restrictions on AT&T are in
violation of its First Amendment rights.
The amendment, he said, did not prevent
it from being an information provider. ‘1t
simply said that where AT&T controlled
the local distribution network, it could not
use those facilities to transmit information
over which it had editorial control.”’

DTV standard
back on track
after SMPTE vote

Things could still come unglued,
but working group votes 19-6-6
in favor of 13.5 mhz as sampling
frequency; tortuous political path
still must be traveled to Geneva

The working group on digital television
standards of the Society of Motion Picture
and Television Engineers voted in New
York last Wednesday to adopt a digital
sampling frequency of 13.5 mhz, a step
crucial to the establishment of a world
digital standard.

Although sampling frequency is just one
of many parameters that make up a digital
standard, it has been the primary sticking
point in domestic and international efforts
to come to a worldwide standard.

The vote in favor of 13.5 mhz, taken at
the Hilton Inn at John E Kennedy Air-
port, was 19 to 6 and 6 abstentions. The
majority included representatives of
CBS, RCA (two votes), Ampex and Sony.
The dissenters were AT&T (two votes),
NEC America, Digital Video Systems,
Tektronix and ADDA Corp. The abs-
tainers included ABC and a number of
Japanese equipment manufacturers.
Although he has no vote, the working
group chairman, Ken Davies of the Cana-
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dian Broadcasting Corp., reportedly en-
dorsed the 13.5 mhz parameter.

By adopting 13.5 mhz, SMPTE has
fallen in step with the European Broad-
casting Union, which adopted the same
number last month. Those two organiza-
tions now hope that a world standard, in-
corporating the 13.5 mhz sampling fre-
quency, will be adopted by the Interna-
tional Radio Consultative Committee
meeting in Geneva next September. The
parameters to be published by the CCIR
after its plenary meeting in February 1982,
although not legally binding, will in most
cases become the de facto standard that
manufacturers use in building equipment.

Proponents of a world standard believe
it will allow manufacturers in NTSC, PAL
and SECAM countries to develop equip-
ment with many common features, bring-
ing into play an economy of scale and
facilitating the exchange of programs
among countries.

SMPTE’s adoption of the 13.5 mhz
sampling frequency is contingent on its
becoming a world standard. According to
one member of the SMPTE working
group, if the world cannot come to a con-
sensus at the CCIR, SMPTE membership
will reconsider its vote and probably move
to the higher sampling frequency of 14.3
mhz, which is more compatible with
NTSC equipment.

The next step for the proponents of a
world standard in the United States is to
make the SMPTE position the national
position. CCIR is an arm of the Interna-
tional Telecommunication Union and
delegates to its meeting must represent na-
tional positions.

The matter is now in the hands of Ed
Miller, head of the communications tech-
nical consultative office of the National
Aeronautics and Space Administration and
U.S. chairman of the CCIR subgroup on
digital television. He must poll his 24-
member subgroup and issue a recommen-
dation in the form of a “‘draft input docu-
ment.”’

Although Miller refused to predict what
his subgroup would do, chances are it will
endorse the 13.5 mhz sampling frequency.
SMPTE has taken the lead on digital stan-
dards and many of the users and manufac-
turers represented on the SMPTE working
group are represented on the CCIR
subgroup. Other major organizations with
a voice on the CCIR subgroup—the Na-
tional Association of Broadcasters and the
North American National Broadcasters
Association—are reported to have en-
dorsed the 13.5 mhz sampling frequency
at the New York meeting.

Once Miller’s subgroup comes up with
its document, it will be forwarded to its
parent study group on television, headed
by Neal McNaughton, a member of the in-
ternational staff of the FCC. If it meets the
study group’s approval, the document will
be passed on to the national committee,
headed by the State Department’s Gordon
Huffcutt, which will circulate copies for
comment among 85 interested parties.
Only after the document passes that na-
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Rather called ‘‘very supportive,”” and who
‘‘tends to give counsel when asked.’
Another was ‘‘check, doublecheck and
then check again, everything.”” Rather also
said that ““Walter cautioned me from
minute one’’ that advice and counsel
would pour in and be considerably con-
flicting.

Now in the job, he has those he listens to.
But the main thing, he explained, ‘“‘is at
the end of the day to say, ‘Did you give it
your best shot?’ > Most of the time he
thinks he has.

Like Cronkite, Rather carries the title of
managing editor—one that he says is vital
to have, and with others in the news
department, makes him ‘‘emotionally in-
volved in the responsibilities of putting the
broadcast together from scratch.”’

“If it’s going to be any fun and if you’re
going to have a sense of satisfaction ...,
he said, ‘“‘you’d better be directly and in-
timately involved.

Overall, Rather is a believer that much
of the strength of CBS News has
developed from a philosophy that puts the
‘‘correspondent ultimately in charge.”
And it is the building of reporting strength
that will be a major part of his speech to
affiliates. Last week, he was planning to
use his time to make sure ‘‘affiliates un-
derstand that we are not standing pat in
terms of personnel,”” adding that ‘‘we are,
we had better be, interested in developing
those people who are going to be the best
known, best experienced, most dependa-
ble and reliable correspondents of the
future.”’

Rather believes that CBS already is the
strongest but his intended words may
come as reassurance to affiliates who have

seen substantial talent raids from the other
networks in the past couple of years.

He also is expected to tell affiliates about
combining aggressive reporting and strong
writing with technology and his use of
‘‘somewhat longer pieces.’’ And, either on
or off the podium, he planned to pitch for
an hour of early evening news.

Rather himself still plans to get out from
the anchor desk more, claiming that tech-
nology and his own experience on the road
for 60 Minutes should allow that. However
he stressed that it won’t be done just for
effect: “‘movement for movement’s sake
doesn’t gain you anything,” he said.

The major difference with the CBS Eve-
ning News now, Rather said, is that ‘“‘the
person who is doing the anchoring is not
as good as the person doing it before’” He
said “‘it certainly would be unrealistic for
me to think” he could come up to
Cronkite’s standard ‘‘in the first week, the
first 10 weeks or the first 10 months.”

“What’s encouraging,”’ Rather added,
‘‘is that nobody else is [up to Cronkite]
either. Not by a long shot and [’m not sure
anybody ever will be.”’

While there have been many observers
who have disagreed, Rather said “‘I don’t
see my style as being different at all”’ from
Cronkite’s. However, he explained that
one of his difficulties with such com-
parisons is ‘‘that I’m not much into style.”
His way, he said, like Cronkite’s, is to ‘‘do
it”> and not spend too much time thinking
about it.

Along that line, Rather said he didn’t
treat his first breaking special event as
regular anchor—the assassination attempt
on President Reagan—as a test. Simply,
Rather said, ‘“‘you walk in, you do it.’

Of that coverage, Rather said he takes
“no solace’’ from the fact that CBS News
was only one of many news organizations
to mistakenly report that press secretary
James Brady was dead. ‘I have to be con-
cerned about us,” Rather said, ‘It was a
whopper of a mistake and I don’t take that
lightly. But comparatively our coverage
was better.”’

Rather, new in the anchor seat, is
cautious and takes time to find the right
words before answering questions, but his
aggressiveness is clear. ““We want to lead,”
he said, ‘“We want to be the best. We want
to have the hustling class act.’

Noting that news competition is
stronger than ever, Rather said that’s heal-
thy. However, from the heavy competition
(and likely more evident to him now in his
anchor role) is a problem he calls “‘disin-
formation.” He said that ‘‘somebody will
either deliberately—or in the best of
worlds I'd like to think inadvertently —say
something that just isn’t true’’ or create a
false impression.

““‘Someone from network Z will call and
say to a reporter, ‘It didn’t come from me
but did you know that network Y did so
and so or didn’t do so and so,” *’Rather ex-
plained. ““That’s a fairly new and I don’t
think very encouraging development in
the news business.”’

While that might not be encouraging,
Rather couldn’t express more enthusiasm
about having the job since Cronkite
moved onto other CBS assignments.

“It is every inch the high adventure I
thought it would be and hoped it would be
... he said. ““It’s something new. I had
done the broadcast before but it’s different
when its your broadcast.”

CBS-TV moves to center stage in Los Angeles

Network and affiliates

face agenda that includes
preview of fall schedules,
briefings on teletext and

the regulatory climate, as

well as look at news expansion

Some 1,200 executives of CBS-TV affili-
ates and the network have gathered in Los
Angeles today (May 11) for their 26th an-
nual conference, with major focus on the
new 1981-82 prime-time schedule
(BROADCASTING, May 4).

Although the new schedule and the
specials, movies and mini-series that go
with it will be the centerpiece, the two days
of business sessions will also deal with
other subjects including sales, news,
sports, the regulatory climate, teletext and
early morning, daytime and late-night pro-
graming.

Details of plans for a new Monday-Fri-
day CBS News afternoon half-hour and
expansion of the early-morning newscast
are also due for presentation.

Thomas H. Wyman, CBS Inc. president
and chief executive, will address the Tues-

day luncheon. Gene E Jankowski, presi-
dent of the CBS/Broadcast Group, will
speak at the opening of the Wednesday-
morning session.

The business sessions get under way
Tuesday morning with a welcome from
Jim Babb of Jefferson-Pilot Broadcasting,
chairman of the CBS affiliates board, and
overviews by James H. Rosenfield, presi-
dent of CBS-TV, and B. Donald Grant,
president of CBS Entertainment,

They will be followed in the morning
session by Arnold Becker, CBS/Broadcast
Group vice president, national television
research; Harvey Shephard, CBS Enter-
tainment vice president, programs; Bernie
Sofronski, vice president, special pro-
grams; Michael Ogiens, vice president,
daytime and children’s programs, and
William Lilley III, CBS Inc. Washington
vice president.

The Tuesday-afternoon agenda calls for
presentations by Rae Evans, director,
affiliate relations/Washington, CBS/
Broadcast Group; David Percelay, director
of the Extravision teletext project for the
broadcast group, and John Blassington,
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director of educational relations.

Wednesday-morning presentations,
following the Jankowski speech, will be
made by Bill Leonard, president of CBS
News:; George Bernsten, CBS Entertain-
ment vice president, feature films and late
night, and Paul Isacsson, CBS-TV vice
president, sales. In the afternoon the affili-
ates will hear reports by Van Gordon
Sauter, president of CBS Sports, and Tony
Malara, CBS vice president, affiliate re-
lations. The business sessions will end in a
4 p.m. closed meeting in which key net-
work officials will answer questions from
affiliates and the station executives will
hear fall promotion plans from Steve
Sohmer, CBS Entertainment vice presi-
dent, advertising and promotion.

Closing out the annual meeting will be a
banquet Wednesday evening with singer
Anne Murray headlining the entertain-
ment.

All business sessions will be held at the
Century Plaza hotel—where ABC-TV
affiliates met last week (also see pages
60-63) and NBC-TV affiliates will meet
next week.
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CBS Television Network and its affiliates form a
partnership we expect to be around for a very
long time.

What would direct broadcast satellites do
to the network/affiliate relationships?

I spent some time with affiliates at a meeting in
Washington recently, and three affiliates
cornered me, terribly upset with this latest
action on DBS, and absolutely convinced that
they’re out of business. They’re concerned that
they’re going to be sitting there talking to a very,
very fragmented audience. And there are some
television station operators who will tell you
that if DBS is authorized, combined with all of
these other technologies, the fragmentation of
their audience is going to be so great that a
television station in the United States is going to
end up being like a radio station in reaching a
very small audience. I think that’s a very
pessimistic view of what’s happening here. |
don’t think that’s going to happen. [ believe —
perhaps because of my 20 years at the station
level—that nothing is going to take the place of
that local newsroom, and that local public affairs
department, and that local program which that
station puts on better than anybody else in that
marketplace. And I just don’t see people in
Watertown, N.Y. —where [ come from, for
example —being all that interested in what’s
happening in Syracuse or Rochester or Buffalo
or Chicago or what. Of course, for
entertainment, for sports, or that kind of
programing, sure. But there will always be that

local feeling. And I think that’s what’s going to
be the salvation of the station.

Is there a suggestion there that you have
more faith in localism than some of the
affiliates?

There are several ways to look at localism. We
obviously have continuing concern over the
clearance of the network program schedule.
CBS is a giant manufacturing concern. The
entertainment division makes the product, the
sales division sells the product, and we are the
distribution. We’re the marketing arm. We’re
the people who get the shelf space for the
Twinkies in the grocery store. And the more
shelf space you get, the better chance you have
of selling your product. Our job is to clear CBS
Television Network programs around the
country. Now, sometimes we have some
concern over how the local stations take that
program schedule and what they do with it. And
when an affiliate tells me that one of his
approaches in not clearing a CBS network
program is to put on a local program, that’s a
form of localism.

Now, localism expressed that way can put the
networks out of business. So we’ve got to be
very careful; there has to be a balance there. If
you take some of the better television stations
in the country, and you take a look at their
program schedules, they’re a pretty good mix of
the local public affairs programing, the special
events in their market, the political coverage,
the election coverage, the editorial stance. The

“The person you describe

Is the person
we’ll deliver”

It's not a slogan.
It's our track record. .
We've successfiully recruited for

virtually every kind of executive post in

broadcasting, cable television, and
publishing. At every level.
The executives we delivered were

right for our clients, for their companies,

and for the specific responsibilities of

each position.

Qur clients tell us we're the best in our

field.

We know where to look. We dig deep.

We sift meticulously. We investigate
thoroughly.
And we do it ali very, very quietly.
If you seek a key executive, let’s
discuss why our search and

recruitment will be your most effective

way to get the person who's right
for you.
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news department is usually key. And an
occasional pre-emption, of course. What we
look for, obviously, is some sense. Some of our
affiliates [are] saying that there is only one way
to go, and that is to become totally local. Well,
totally local to me means independent. And you
can’t be a good independent and a good
network affiliate at the same time —there’s no
balance there. But I think there is
unquestionably a balance and a way to achieve a
local position in the market with the strongest
newscast, for example. We are obviously
concerned and aware of and want to be
concerned with what kind of numbers are
generated by the local station for the network
schedule. You know, how does Dukes of
Hazzard do in that market, or whatever. One of
the first things we look at is what the guy does
with the time periods he programs himself.
That’s a very important part of the rate
committee discussion. It’s not only whether the
Dukes of Hazzard is doing a 45 share, or Dallas
is doing a 55 share. It’s also what he does with
his local news, what he does with his access,
what he does with his fringe, because those
areas of programing make for a very strong
station [to go with] a strong network.

Are you experiencing more pre-emptions
in the last year or two?

As a matter of fact, [ have just finished a study,
and the answer is, delightfully, that there has
been a return to the network scheduleina
number of areas on the regularly scheduled
series programing, which is, after all, the
backbone of CBS Television. There has been a
flattening out, a leveling, of the one-time-only
pre-emptions.

There has been erosion in a couple of areas.
The 4 o’clock time period on the East Coast has
always been a critical concern for us. Late night
has been a concern, although our late-night
numbers are moving up; I think that’s coming
around. But the problem we face with that 4
o’clock time period on the East Coast is very
real—not the least of which is that it’s 3 in the
central time zone, and that makes for some
local programing opportunities. We are very,
very anxious to get this new program on the air
from CBS News [Monday-Friday, 4-4:30 NYT,
effective Sept. 28]. Hopefully, that’s going to
help us get back some of our stations.

You mentioned CBS News. What has been
the affiliate reaction to Dan Rather?

As I told you, [ spent some time in Washington
at a meeting of the government relations
committee of our CBS Television Affiliates
Advisory Board with a number of Congress
members, including John Rhodes [R-Ariz.] and
Al Gore [D-Tenn.] and some people like that.
One issue was news; there was a lot of
conversation about news. And the consensus
was that Rather is doing a remarkable job. He
has converted a number of people—and I say
that because there are an awful lot of people
who thought: ““‘How do I go from Walter to
Dan?”’ You know, Dan s . . . is efficient. He’s
brisk.

There’s an interesting thing that’s happening.
We all know that news viewing is off a little. One
of the things that we seem to have found is that
the plus-55 viewer to the Cronkite news has
gone someplace. We’re not sure where he’s
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gone. Maybe he’s gone to the independent
station. Maybe he’s just not watching news any
more. The research studies aren’t yet that deep.
But we're looking at what’s been happening in
the demographic area.

Were you talking about CBS News or all
networks?

All the networks are down in young men. Our
numbers are down least of all.

You’re talking specifically about news?

The evening news broadcast. We seem to have
found, however, in Dan Rather —at least this
first period of measurement, which goes about
four weeks—a way to turn those demographics.
The first four-week measurement of Dan
Rather’s stewardship of CBS Evening News
from March through April 3, [ believe, will
indicate that we have become number one in all
key demographic areas. Becoming number one
in women 18 to 34 is something that CBS has
not enjoyed for a long time. So the
demographics have changed. We always were
number one with men —we’re now number one
in all categories. Total ratings, total shares, total
households, total women, age groups, the
whole number.

Dan himself is, I think, as aware as anybody
of the incredible spotlight in which he sits after
that time with Walter. Dan is a different
personality. He’s aggressive. He’s a fighter. And
I think that we’re going to see a new way of
being the number-one news broadcast on
television, and that’s being anchored by Dan
Rather, who will bring his own style and his own
way of presenting it. And you know, whether
it’s a blue background or a shade of green or
pink or orange or whatever the hell it is, or
whether he sits up on a stool or whether he
unbuttons his jacket or whether he smiles
more —all those cosmetic things get worked out
after a while. But you don’t change Dan. And
nobody wants to.

Any thought about a 45-minute or hour
evening news?

I believe it’s fair to say that Mr. Rosenfield has
indicated that it moved from the back burner up
to the front burner, then moved back to the
back burner, and I think, now, it’s over on the
sideboard.

There is absolutely no question in anybody’s
mind here, and I think in a number of the
affiliates” minds, that an expanded evening
news is an idea whose time seems to have come.
And that qualifier in there is simply because if
you were to talk to a number of our affiliates
privately, I think that a number of them would
tell you that the idea of expanded news is
something they want to embrace. There are
some concerns, and properly so. What does it
mean in the local marketplace? If they’re
running an hour of news right now, do they
have to cut back 15? If they’re only running a
half-hour, do they have to add 15?2 What about
the inventory? What about the money? If I'm
going an hour and cut back 15, what do [ do
with all that money I’m losing? [ can’t make it
up. How are we going to share the spots? Am [
better off, you know, is it necessary to do an
additional 15 minutes of network news? Maybe
I'should be spending that time on local news.

But when all of that’s done, 1think that you will
find that the great concerns about the expanded
evening news lie in the area of how that is done
without sacrificing the local commitment and
without sacrificing any tremendous amounts of
local money, because that’s very important to
them.

But we have absolutely no plans to talk about
the expanded evening news as a feature at this
conference, although I’'m sure it will be
discussed by somebody —somebody will bring it
up, and Bill Leonard makes his monthly
statement, that that’s what he wants for his
retirement gift.

How much complaint do you get about the
football overruns, or other overruns?

Overruns are always a problem. And they’re a
pain in the neck. But I want to tell you, the
response which we in this department and the
network have had from our colleagues in the
entertainment division, and being sensitive to
the issue of overruns, particularly with the long
movie form, has been very gratifying. And 1
believe it’s fair to say that this network has had
fewer overruns of movie product and
entertainment programing than the other two.
We're very, very much aware of that. We’re not
going to do anything dumb, like screw up a
feature just to make sure it runs to 10 or I1 or
something, but the sensitivity is as strong as
I’ve seen it, and I’ve been associated with CBS
for 20 years.

Football overruns—everybody’s sensitive.
“‘Start the games earlier”” Well, you know, call
Pete Rozelle. In sports, of course, there is no
way really to control that activity. The area of
entertainment, we do what we can. When we
can. And we’ve done a very good job, if I do say
so myself. Actually, Bud Grant has, and Harvey
[Shephard] and those people.

At the outset you identified one of the
principal affiliate concerns as fragmenta-
tion from the new technologies. What’s
their response then, to CBS’s own cable
network?

The principal concern that’s raised is that the
financial resources of the company not be
diverted in such a way that the technologies
benefit and the network suffers. We went
through a period, as you know, when the
programing division had some serious problems
in development. There is no question right now
that Bud Grant and his division have a direct
line, and I’'m sure that none of us ever gets
everything he wants, but I don’t have any sense
that there is a concern that we’re not in
development to the extent we’d like to be in
development with new pilots and new
programing ideas and new stories, because of
any diversion of money by Gene and Jim, Mr.
Wyman, [Thomas H. Wyman, CBS Inc.
president] the entire company. All you need to
do is to look at the kind of investment in the
news division, the kind of investment in the
sports division, and what Van [Gordon Sauter,
CBS Sports president] is doing in sports, to look
at the kind of programing that Bud Grant and
his people are doing—those guys are incredible.
Bill Self’s movie unit—there’s nothing like it in
our business. I mean, the dollars are there, the
concern is there. And we keep telling our
affiliates that they needn’t worry that CBS Cable
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or any other area of CBS is going to take away
the proper concern, the proper budget attention
from this system of broadcasting. And as long
as we continue to say that, and mean it—and we
do—then we don’t have a problem.

For whatever reason, network shares in
total, in prime time, have been declining.
They were down this past season. Is that
erosion geing to affect the relationship
between network and station?

Well, if that erosion is caused by some suddenly
aggressive pre-emption attitude and pattern,
surely. It already is a point of concern because if
the network shares and the viewing to networks
declines, and the audience base grows, we’re
still going to be sitting here with less of that
marketplace out there. So, yes, as the viewing
to network declines, we’re going to be looking
at our stations for the kind of support we need
to balance that.

There are an awful lot of studies going on, by
people who are much more expert in this area
than I. I’m still learning a lot of this, but there
are people who are sitting here and saying that
there will be an end to this decline, that the
decline is a combination of a whole bunch of
things. You have people tell you that the decline
comes from the result of the actors’ strike, and
all that, and many people say that’s not true.
The independent television station has become
a much more important factor in this mix.

There’s an interesting thing. I was fooling
around the other night with the FCC staff study
in doing a little report. You know that the
prime-time access rule created additional
opportunity for local stations to broadcast
locally. Another thing the prime-time access rule
did was to prevent those markets in the top 50
from programing the extremely successful off-
network programs. And wouldn’t it be kind of
interesting to see what would happen if any
network affiliate in a major market were able to
compete for All in the Family and Laverne and
Shirleyand M*A*S*H. Suppose, for example,
M*A *S*H were not on the independent station
in the top 50 markets in the United States
generating those incredible shares. And ratings.
And I'm not an expert in this, and I’'m not even
sure that [ have a valid point, but it would be
interesting to find out, if there indeed is to be a
change in the prime-time access rule, if the
network affiliates were allowed to compete for
that highly successful network programing in
syndication, and you saw the All in the
Familys, the M*A*S*Hes, the Laverne and
Shirleys, etc., etc., on network stations, how the
viewing in that marketplace to the independent
station would be affected. I don’t know how
valid it is, but one of the things about being new
here is you can say all kinds of dumb things.

How long does it take you to find out if
you said something dumb?

As soon as Rosenfield reads it. There are all
kinds of people who are waiting to tell you that
you shouldn’t have said that. But you know,
the spirit around here and the kind of
support that we have . . . this department has
gone through, as you know, the same kind of
reorganization that CBS has gone through, and
[ think it’s really incredible. We are really
excited.

You can appreciate, I'm sure, that it’s a whole
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another network. He’s got the best network
now, for positioning for the future. I think we’re
there, I think our people are in place, I think we
have lived up to our promises, three years ago
plus—a plan was laid out. Bob Daly started it,
Jim Rosenfield came, Gene Jankowski said,
down the line: Here’s what we hope to do,
here’s what we think we can do. Here’s how
we’re going to go out and do it, and 1 think
we’ve done pretty much everything we said we
were going to do. So in that marketplace, what
we ask that affiliate to do is to do the very best
local news job that he can do, because that local
news and the commitment to the local market is
the best thing that we have going for us besides
our own CBS product.

| assume that you probably have an eye
out for some market here and there, now.

Well—you know, I don’t—

Let me put it this way —is there any affili-
ate who is apt to be in Los Angeles for the
last time?

Well, I would like to live in a nicer house some
day, you know. [ drive around our
neighborhood and [ say: “‘Gee, I'd like to have
that house.” And with 200 outlets for what you
do, you obviously want to have the best place
out there. The interesting thing about CBS is
that because of the kind of affiliates that built
this network, because of the marketplaces they
built, because of the facilities they built, we had
very little white space. We had very few areas
where we were not the advantaged facility. Or at
least not the competitive facility. So to be very
candid, ABC had to do what it did. I mean, it
was survival. Watertown [N.Y.,] was a single-
station market, and we did business with all
three networks, and at one point | went to all
three affiliate conferences, and I can remember
Harry Reasoner walking on the stage at the
Century Plaza and in effect kicking the hell out
of the affiliates sitting in that room because they
didn’t clear the evening news for ABC. There
was no way ABC could ever be competitive, no
matter what kind of a schedule it put on the air,
being so disadvantaged with the numbers of
affiliates and the numbers of outlets. So, it had
to do that, and there was tremendous
opportunity for it to do that. And indeed, that
was one of their strongest points.

Certainly there are markets where we don’t
have the number-one technical facility. But the
other thing you look at, and this is a very key
point here, there are a number of markets
where we can make a switch, the result of which
would be to add a whole bunch of homes to the
network circulation, but one of the first things
that’s done when those presentations are made
to us, and you know, I don’t mind telling you
that the presentations are being made to us, and
have been for a while, is what’s the effect on the
existing affiliate. And if market A is
disadvantaged now as a CBS facility, because of
a technical problem, or any one of a dozen
other reasons, if that switch were made in that
market and we got to a station which was a
much greater technical facility, or had a greater
audience or had a greater potential, what’s
going to happen to market B and market C and
market D around it?

And one of the things we do is we pay very
close attention to the impact of a switch in the

marketplace or a proposed switch in the
marketplace on the CBS affiliates contiguous to
that market. Jim Rosenfield says that you don’t
go out and kill. The improvement, if it can be
made in some areas without totally destroying
markets around, that’s an approach. And that’s
one of the reasons, incidentally, why we have
passed on some opportunities.

You mentioned the presentations you’re
getting—is that something that’s picked
up in recent years? Number of affiliates,
perhaps, going out seeking different
affiliations. Is there any suggestion that
there might be a new pattern developing
of more frequent affiliate changes by sta-
tions actively trying to select a network
for short-term competitive advantage?

The answer is probably yes. I think one of the
changes out there in the affiliate world is that
the network is now looked at as a part of what
makes the station run. The network is a part,
the local news operation is a part, local
programing is a part, local sales, national sales,
etc. All of that is a mix. We are one part—a
terribly important part, and to most people,
probably the most important part—but a part.
And that man or woman who has the kind of
investment or company which has the kind of
investment in a local television facility today, is
going to be looking at all those ways that he can
improve his position in the marketplace. Those
people who say they would do better with a CBS
affiliation are looking at that improvement for
two reasons: first because of who we are and
what we are, what they think we will add to their
place in the marketplace, and also because in
their judgment, we seem to be the best
positioned network of the three. There’s no
question that a number of short-term decisions
were made. There’s an awful lot of money out
there. And there’s an awful lot of money being
spent for a long time. And that’s not a secret,
because you know, those things are all a matter
of public record. One of the things thal we were
able to do is to not compete totally on a money
basis, because we thought we had something
else to talk about. There’s no question in my
mind that some of those decisions were short-
term decisions.

Do you ever see it getting to a seasonal
basis? You know, affiliates shopping be-
tween networks?

I don’t really think so. I think that as the private
operator and the individual operator disappears,
or as he becomes, you know, the smallest of
this group, as the Times Mirrors and the Coxes
and the Storers and the American Families and
those large, broad-based companies represent
more of the marketplace, they’re going to be
much more critical of a network as part of the
mix. You know, the private operator is
becoming, not an endangered species, because
they’re all doing extremely well, and we’re not
going to throw any benefits for some of those
guys who have made a very nice living and have
sold their properties for very nice dollars. But
there’s a difference in approach and a difference
in attitude.

Maybe 20 years ago, the CBS-affiliate
relationship was that incredible personal bond,
which is so important and remains important to
our business. And I'm not suggesting that that
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isn’t important any more. What [ am suggesting
is as the economics of the business change, as
the company make-up of the affiliate group
changes, there is no question that there is a
different attitude and a more business-like and
critical approach to what the network is and how
they fit in this mix. But I think that those
operators are looking at a lot of things. And an
awful lot of them were scared three years ago.
We said: ‘‘Hang in there, because we think we
know what we’re doing.”

in two of the markets that you’ve recently
been involved in, there’s talk that the sta-
tion that lost its CBS affiliations may go
independent. Do you think it’s apt to be a
trend?

Well, I think two things. I think that a part of
the reaction to this trauma is necessarily
emotional. [ also think that it is not necessarily a
bad business thing for someone to sit there and
say: ‘‘Hold on; don’t automatically think I'm
yours, because I have some other options.”
There is a very real possibility that that could
happen. I’m not sure of,, say, the Baltimore
situation. But there are a couple of ways that the
Albany station might very well be productive
and competitive as an independent. | think with
the ownership, as you know it to be, with
Viacom, and that incredible programing source
over there, some of the legal problems
notwithstanding, some of the FCC problems
notwithstanding, the fact is that those people
are in that business, and as I was reminded
when I parked my car in that parking lot, 1
parked right under the satellite dish. And
there’s an awful lot of stuff up there in that
satellite.

But whether you can be a competitive
television station in a market without the
services of one of the major networks depends a
great deal on what else is available in that
market. Maybe the guy sits there and says: *‘I'm
not going to be able to compete in a three-
network marketl. And maybe it doesn’t make
any difference who does my evening news.
Maybe what [ need to do is to go out and get ali
the M*A*S*H and all the syndicated product 1
can, and do all the local programing and run
movies and cartoons all day, and do my rate of
return and get some money out of the
marketplace and still operate a station that 'm
not going to turn my back on.”’

I’ve never had an experience with an
independent station. My whole career has been
with an affiliated station. Independents, you
know, are some kind of operators. Programing
that station all day long takes a lot. I'm sure that
there are some guys out there who’d love a
chance to walk into an Albany and turn one of
those stations into an independent station.

New subject. Has CBS given any thought
to not compensating the stations?

[ am told that one of my colleagues, a
predecessor a long time ago, I'm not even sure
who he is, and [ don’t think I want to know who
he is, made the comment that some day the
stations would be paying the networks. I don’t
think that can ever happen. I think that the
concern of the network in keeping a reasonable
attitude toward compensation and being
concerned that the thing isn’t just totally out of
whack, is very, very real, and it’s something





















Business?

Total TV homes break 80-million barrier

’80 census count prompts Nielsen
to revise figures that reflect
many changes below top-10 markets

The first look at new TV market rankings
based on the 1980 census was provided by
A.C. Nielsen Co. last week with the
release of new estimates, as of Jan. 1 this
year, for each of the markets it measures.

In total, the new figures show a 2.7%
gain in total TV homes to 80,171,850, up
from 78,032,880 shown in earlier esti-
mates. These figures include Hawaii.

The new market figures will be used for
this year’s May and July local-market mea-
surements, Then a new set will be
developed for use starting in the fall.

Nielsen officials noted that in some
cases, such as Los Angeles and San Diego,
the new estimates indicate declines in TV
households, compared with the estimates
used from last October through March,
even though it is known that the markets
have grown in total population. This oc-
curred, they said, because the census data
proved that the projected TV growth rates
used in the past were too high. Conversely,
in other cases the census showed projected
TV growth rates to have been too low.

In general, Sun Belt markets tend to

benefit most in the new figures, with TV
growth rates often in double-digit percent-
ages. West Palm Beach-Fort Pierce, Fla.,
for an extreme example, is shown with a
35.3% increase. In Orlando-Daytona
Beach, Fla., where wrTV(TV) Orlando’s
Walter Windsor has led a multi-state cam-
paign for early conversion to the new cen-
sus data, the new figures are 15.8% higher
than the old ones.

Within the top 10 DMA’s (designated
market areas) there were no changes in
ranking, despite drops of 232,340 TV
homes (3.6%) by top-ranked New York
and, 263,780 households (6.1%) by sec-
ond-ranked Los Angeles-Palm Springs
and a gain of 113,870 TV households
(9.4%) by 10th-ranked Dallas-Fort Worth.

Markets 10-20 saw some shifting,
mostly with cities gaining or losing one or
two places, but all that had been on that list
previously stayed there, Tampa-St.
Petersburg, Sarasota, Fla., made an im-
pressive move up from 18 to 13 as house-
holds increased 17.6%.

Among other markets within the top
100, DM A’s rising five or more positions
on the list were Phoenix-Flagstaff (31 to
25); Orlando-Daytona Beach, Fla. (41 to
33); Shreveport, La. (60 to 55), West Palm

Nielsen TV household estimates

Beach-Fort Pierce, Fla. (78 to 64); Tucson
(Nogales), Ariz. (96 to 86), and Austin,
Tex. (100 to 90).

Dropping five or more rankings in the
top 100 were San Diego (24 to 30); Col-
umbus, Ohio (34 to 39); Springfield-
Holyoke, Mass. (87 to 96) and Burlington,
Vt.-Plattsburgh, N.Y. (92 to 98).

While many rankings changed, no one
dropped out of the top 50 DMA’s. Of the
top 100, Fort Wayne, Ind., (from 101 to
99) and Waco-Temple, Tex. (103 to 100)
joined that group; Lansing, Mich. (94 to
101), and Fargo-Valley City, N.D. (99 to
102), missed the cut-off.

Among the smaller markets, ranking
gains of 10 or more positions were made
by Fort Myers-Naples, Fla. (128 to 109);
Las Vegas (123 to 110); Harlingen-
Weslaco, Tex. (143 to 132), and
Gainesville, Fla. (180 to 170). Not so good
was the news for Wichita Falls, Tex., and
Lawton, Okla. (111 to 124).

O

In the accompanying tables, ‘‘original’’
rank and estimates are those used from
October 1980 through March 1981.
““Revised” rank and estimates are the new
ones, to be used in May and July.
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114 122 Charleston, S.C. 174770 157,850 107 | 57 53 Flint-Saginaw-Bay City Mich. 418600 423170 -1.1
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Rank

s 2

& .
stg cﬁ§p
158 159
66 64
108 124

147
101
180
203
109

147

99
170
201
100

39
168
66
54
90

40
179
68
52
88

37
191
155
143

50

36
192
154
132

50

195
26
165
77
11

195
26
164
80
12

89
163

89
161
20
83
191

80
191
63 65
81
174
121
27

169
112
25

60
133
116
168
101

61
132
118
172

94

199
110
87
193
85

199
123
86
183
85
56 57
41
135
138

42
129
137

105
183
185
141
155

102
182
181
133
153

35
173
16
28
13

a8
172
14
28
14

143 141
176 176
62
111
118

114
121

113
29
35

108
30
38

47 47

201

1562
42

201
152

Market

Florence, S.C.
Fresno (Visalia), Calif.
Fort Myers-Naples, Fia.

Fort Smith, Ark.
Fort Wayne, Ind.
Gainesville, Fla.
Glendive, Mont.
Grand Junction-Montrose, Colo.

Grand Rapids-Kalmzoo-B. Crk, Mich.

Great Falls, Mont,

Green Bay, Wis.

Greensboro-H. Point-w. Salem, N.C.
Greenville-N. Bern-Washngtn, N.C.

Greenville-Spartnbg, S.C.-Ashevilie, N.C.

Greenwood, Miss.

Hagerstown, Md.
Harlingen-Wallace, Tex.
Harrisburg-Lnaostr-Leb-York, Pa.

Harrisonburg, Va.

Hartford & New Haven, Conn.
Hattiesburg-Laurel, Miss.
Honolutu

Houston

Huntsville-Decatur-Florence, Ala.
Idaho Falls-Pocatello, Idaho
Indianapaolis, Lafayette, Ind.
Jackson, Miss.

Jackson, Tenn.

Jacksonville, Fla.
Johnstown-Altoona, Pa.
Jonesboro, Ark.

Joplin, Mo.-Pittsburg, Kan.
Kansas City

Knoxville, Tenn.

La Crosse-Eau Claire, Wis.
Lafayette, La.

Lake Charles, La.

Lansing, Mich.

Laredo, Tex.

Las Vegas

Lexington, Ky.

Lima, Ohio
Lincoln-Hastings-Krny, Neb.

Little Rock-Pine Bluff, Ark.

Los Angeles, Paim Springs, Calif.
Louisville, Ky.

Lubbock, Tex.

Macon. Ga.

Madison, Wis.

Mankato, Minn.

Marquette, Mich,

Mason City-Austin-Rochester, Minn.
Medford-Klamath Falls, Ore.

Memphis

Meridian, Miss.

Miami-Fort Lauderdale, Fia.
Milwaukee

Minneapolis-St. Paul

Minot-Bismarck-Dickinson, N.D.
Missoula, Mont.

Mobile, Ala.-Pensacola, Fla.
Monroe, La.-El Dorado, Ark.
Monterey-Salinas, Calif.

Montgomery, Ala.
Nashville-Bowling Green, Ky.

New Orleans

New York

Norfolk-Portsmth-Newpt News, Va,

North Platte, Neb.
Odessa-Midland-Monahans, Tex.
Oklahoma City

Qf\ﬂﬁ

96,430
359,100
184,120

126,690
208,130
69,520
4,600
47,560

548,680

63,120
345,660
454,600
242,050

575,460

41,780
108,670
146,160
469,650

31,480
690,430
83,080
295,300
1,267,300

238,500
88,280
840,670
281,160
42,670

376,530
277,150

64,130
166,800
671,580

400,430
145,950
173,960

70,560
207,780

27,820
182,110
247,690

39,730
255,650

420,230

N
.§§
o
90,440
340,170
147,640

121,900
197,200
57,020
4,500
45110

536,630

69,970
337,790
415830
222,700

542510

42,060
106,050
127,050
449,960

30,910
667,660
74,620
266,330
1,150,020

226,570
85,210
802,380
255,830
39,860

338,050
268,670

67,360
165,960
690,130

372,180
141,120
160,000

65930
211,240

26,860
155,030
229,590

36,270
254560

404,240

4,029,110 4,292,890

514,230
144,850
143,290

191,310
56,400
55,580

141,250

107,020

560,000
69,050
1,073,350
665,940
1,034,350

133,620

62,800
380,430
181,620
171610

178,630
664,850
577,640
6,227,360
478,780

15,450
116,310
513,750

489,950
144,930
134,480

191,690
54,520
55,150

139,670

110,860

548,560

64,780
967,110
664,200
996,400

128,060

62,050
360,270
164,080
168,360

173,990
632,330
537,430
6,459,700
457,640

15,950
113,050
527,670

-98
2.3
9.3
87

6.1
-0.7
2.5
15.0
4.4

18
0.4
113
10.9
10.2

53
36
4.8
9.9
7.0

11.4
32
-4.5
0.5
=27

4.0
~6.1

54
-0.1

6.6

-0.2
34
02
1.1

-35

21
6.6
11.0
0.3
38

43
1.2
56
107
8.4

27
5.1
7.5
-36
46

-3.1
29
-28

Rank
N
<+ * -\é‘o‘b *\906
@ o Market s
70 69 Omaha 324,980
33 41 Orlando-Daytona Beach, Fla. 584,150
190 190 Ottumwa, lowa-Kirksville, Mo. 42,740
76 74 Paducah, Ky-Girardeau, Mo.-Harrbg, lil. 295,850
171 177 Panama City, Fla. 69,410
184 184 Parkersburg, WVva. 56,400
95 93 Peoria, Ui 221,320
4 4 Philadelphia 2,382,320
25 31 Phoenix, Flagstaff, Ariz. 696,320
12 11 Pittsburgh 1,204,870
23 23 Portiand-Bend, Ore. 774,060
78 76 Portland-Poland Spring, Me. 286,460
197 196 Presque Isle, Me. 28,520
34 32 Providence, RI-New Bedford, Mass. 582,850
149 149 Quincy, lll.-Hannibal-Keokuk, Mo, 122,170
43 43 Raleigh-Durham, N.C. 508,110
160 160 Rapid City, S.D. 91510
134 138 Reno 145,680
200 200 Rhinelander, Wis. 19,800
54 55 Richmond-Petrsbg, Charltsvl, va. 432,000
65 63 Roanocke-Lynchburg, Va. 363,250
71 67 Rochester, NY. 323,120
112 107 Rockford, Il 180920
189 187 Roswell, NM. 42,940
29 922 Sacramento-Stockton, Calif, 788,050
161 166 Salisbury, Md. 90,710
44 44 Salt Lake City 504,490
194 194 San Angelo, Tex. 33810
45 46 San Antonio, Tex, 487,860
30 24 San Diego 657,820
5 5 San Francisco-Oakland 1,872,830
120 115 Santa Barbara-Santa Mar-San Luis, Calif. 169,010
108 116 Savannah, Ga. 185,660
14 14 Seattie-Tacoma 1,028,130
55 60 Shreveport, La. 426,790
130 127 Sioux City, lowa 149,100
97 g5 Sioux Falls (Mitchell), S.D. 216,220
g2 82 South Bend-Elkhart, Ind. 273,620
74 741 Spokane, Wash. 308,130
84 81 Springfield, Mo. 267,090
96 87 Springfield-Holyoke, Mass. 219,870
178 178 St Joseph, Mo. 59,840
17 15 St Louis 1,021,010
53 52 Syracuse-Elmira, N.Y. 437,310
136 142 Tallahassee, Fla.-Thomasville, Ga. 144,680
13 18 Tampa-St Petersbg-Sarasota, Fla. 1,096,900
119 113 Terra Haute, ind. 170,210
59 59 Toledo, Ohio 402,720
150 146 Topeka, Kan. 121,540
137 134 Traverse City-Cadillac, Mich. 144610
83 84 (Bristal, Va.-Kngspt.-J. City, Tenn.) 271,320
86 96 Tucson (Nogales), Ariz. 255,560
58 56 Tulsa, Okla. 415,490
198 1gg Iwin Falls, idaho 27,980
159 13 Tyler Tex. 94,930
157 156 Utica, N.Y. 96,680
100 103 Waco-Temple, Tex. 208,110
g g9 Washington 1,339,480
177 174 Watertown, N.Y. 62,440
144 145 Wausau, Wis. 132,760
64 78 West Palm Beach-Fort Pierce, Fla. 375,600
107 106 Wheeling, W. Va.-Steubenville, Ohio 185,770
124 111 Wichita Falls, Tex.-Lawton, Okla, 163,270
61 58 Wichita-Hutchinson, Kan. 398,560
46 45 Wilkes Barre-Scranton, Pa. 483,030
128 131 Wiimington, N.C. 157,070
127 126 Yakima, Wash, 157,730
92 91 Youngstown, Ohio 234370
179 183 Yuma-El Centro, Ariz. 59,390
194 1g7 Zanesville, Ohio 29,830
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Total

2

1

N
A
q'\(‘
&

323,000
504,630

44,030
296,040
61,990
53,640
215810

374,520

621,110

166,120

740,520
298,780

29,900
583,140
118,830
469,020

89,930

132,330

19,010
412,040
346,270
336,890

176,840
52,580
749,480
72,950
467,300

33,030
460,620
725,260
946,790
163,690

160,480
994,040
380,200
149,400
208,680

259,920
310,830
263,770
227,890

60,740

986,760
442,540
127,760
932,360
164,930

392,900
122,100
137,920
254,780
208,640

406,190
28,570
83,460

100,240

191,540

297,260

64,180
125670
277520
178,180

167,340
403,930
465,210
143,540
151,290

218,940
54,230
29,140

80,171,850 78,032,880

°\°°°q°

&
0.6

154

=29
-0.1
120
5.1
25

0.3
121
33
4.5
-22

-46
-0.0
28
8.3
1.0

10.1
4.2
48
4.9

—4.1

23
-18.3
5.1
243
80

24
59
-8.3
-38
33

157
34
12.3
-0.2
3.6

53
=09
1.3
-35
-1.5

35
-1.2
13.2
17.6
32

25
-0.5
49
6.5
225

23
-2
137
-36
87

33
-27
56
353
4.3

-24
-13
3.8
9.4
43

7.0
9.5
24

27






Exchange Closing
and Wed.
Company

Closing
Wed.

May 6 April 29

RT3 ROADCASTING

Z2Z200ZQ»Z22Z2Z2

ABC .. ....i.ciiiiiinen 32

Capital Cities......... 71 3/4
CBS.......c.chcivvnnn 571/2
(o7 3 67 3/8
Gross Telecasting .... 29

LIN ... 321/2
Metromedia........... 121

Mooney............... 8 3/4
Scripps-Howard ...... 601/2
Storer .........vovunan 361/8
Taft......cocovvevnnnns 27 3/4

32
75
59 3/4
68 1/2
285/8
34 1/2
121112
91/4
61
38 3/8
30

Stockulnaex

Market
Net  Percent Capitali-
Change . Change P/E zation

in Week  in Week Ratio (000,000)

6 896
- 314 - 433 14 944
- 214 - 376 8 1,602
- 118 - 164 10 910
+ 38 + 1.31 8 23
- 2 - 579 11 180
- 12 — 41 13 541
- 12 - 540 12 3
- 112 - 81 9 156.
- 21/4 — 586 11 474
- 214 - 750 8 271

SERTNCEESCEEEE  BROADCASTING WITH OTHER MAJOR INTERESTS e

2P ZZ2P0ZZ2ZPZ2PQZP»ZZZ2Z0Z220Z0ZZ2222ZZ2ZZ> >

Adams-Russell ....... 251/4
Affiliated Pubs........ 301/4
American Family...... 91/4
John Blair ............ 197/8
Charter Co............ 127/8
Chris-Craft........... 341/2
Coca-Cola New York. 91/2
Cowles............... 33 3/8
Dun & Bradstreet..... 66 3/8
Fairchild Ind. ......... 25

Gannett Co. .......... 41 5/8
General Tire........... 24 3/8
Gray Commun......... 521/2
Harte-Hanks.......... 351/4
Heritage Commun.. ... 14 3/4
Insiico Corp.......... 20 3/8
Jefferson-Pilot....... 27 3/4

Marvin Josephson.... 12 1/2
Knight-Ridder ........ 35
Lee Enterprises ...... 29 3/4
Liberty .........c.oue 16 1/2
McGraw-Hill .......... 451/4
Media General........ 36
Meredith.............. 601/2
Multimedia............ 35
New York Times Co... 341/8
Outlet Co. ............ 36 3/8
Post Corp... 221/8
Rollins 191/2
San Juan Racing ..... 18 3/8
Schering-Plough...... 377/8
Stauffer Commun..... 45
Tech Operations...... 15
Times Mirror Co....... 50
Turner Bestg ......... 23
Washington Post ..... 24 3/4
Wometco .....:....... 187/8

25

287/8
91/4

201/4

12 1/8

34 5/8
93/8

36

68 3/4

25 1/4

42 1/4

25

53

36 1/8

16

20

26 1/2

13

341/2

291/2

17

48

351/8

64

35 3/4

347/8

37 112

24 3/8

20

18 5/8

38 3/4

45

17.1/8

51

23

24 5/8

187/8

+ 14 + 100 20 83
+ 38 + 125 12 155
4 114

- 38 - 185 6 74
+ 34 + 618 1 - 352
- 1/8 - 36 17 108
+ 1/8 + 133 22 167
- 25/8 ~ 729 22 132
- 23/8 ~ 345 20. 1851
- 1/4 - 83 7 285
-~ 58 - 147 11 2251
- 58 - 250 10 587
- 12 - 84 11 25
- 708 — 242 17 . 335
-~ 114 - 781 7 79
+ 38 + 187 9 2189
+ 114 + 471 6 808
- 12 - 384 "8 29
+ 12 + 144 13 1,132
+ U4+ B4 14 212
- 112 - 284 6 . 210
- 2314 - 572 14 1,124
+ 7/8 + 249 10 260
- 312 - 546 9 190
~ 34 - 209 18 352
- 34 - 215 10 409
- 118 - 300 53 91
- 21/4 - 923 11 40
- 12 - 250 8 532
- 4 - 134 21 46
- 78 - 225 9. 2011
11 45

- 21/8 ~1240 18 15
-1 - 196 12 1,705
230

+ 1/8 + 50 10 347
8 250

AN CADLE e S AT —_——

ZO00OZZ00 Z0002Z2>

Acton Corp::......... 16 5/8
American-Express .... 41 1/2
Burnup. & Sims ....... 15 3/8
Comcast.............. 24 3/4
Entron™. . oo i 5

General Instrument... 113

Rogers Cablesystems. 97/8
Tele-Communications 28 1/2
Teleprompter . ........ 33 3/4
Timelne. ............. 701/2
Tocom. ... ...iviui i 151/2
UA-Columbia Cable .. 79 1/4
United Cable TV...... 26 5/8
Viacom.... iivvinans 598

- 3/18 - 220 12 50
- 212 - 568 8..2958
-1 - 610 19 137
- 14 - 100 28 85

5 4
+ 3/4 + 66 19 995
- 114 -1123 19 187
-3 - 9562 27 679

28 574
- 35/8 — 489 14 1984
-1 — 6.06 51
- 12 - 62 58 266
- 31/8 ~-1050. 18 281
+ 11/8 + 194 22 263

M

Exchange Closing  Closing Net  Percent Cay

and Wed. Wed. Change . :Change: P/E ]

Company May 6 April 29 in Week  in Week Ratio : (006
PROGRAMING . I
O Chuck Barris Prods... 3 1/2 31/2 3 11
N Columbia Pictures.... 403/4 415/8 = . 7/8 . — 240 12 4138
N Disney.......c.ovveuns 563/8 581/4 — 17/8 =:321 1471834
N Filmways ............. 81/2 81/8 + 3/8 + 461 53

O FourStar............. 15/8 2 = 3/8 -=1875:°16 ;

N Getty Oil Corp........ 721/4 6514 + 7 +10.72 85935
N Guif + Western....... 171/2 18 ~ 12 =277 41,306
N MCA.................. 531/8 541/8 — 1 —184 901,248
O Medcom.............. 85/8 81/8 + - 1/2 + 61531 14
N MGM Film............. 101/4 103/4 - - 1/2° = 485 7 333
O Reeves Commun...... 441/2 44 + 1720 #3113 ..32 161
O Telepictures.......... 63/8 61/2 —  1/8 =192 .29 15
N Transamerica......... 201/2 213/8 - 7/8 — 409 61,339
N 20th Century-Fox .... 631/2 633/4 — 1/4 = 39 10 684
O Video Corp. of Amer.. 14 131/4 + . 3/4 +.566 29 13
N Warner ............... 48 1/4 501/2°= 21/4 = 445" 12:..2835
A Wrather............... 271/2 283/8 -~ 7/8-— 308 63
PR SERVICE
O BBDOInc............. 44 3/4 44 3/4 10 112
O Compact Video....... 18 195/8 — 15/8:—.82817 53
N Comsat............... 46 1/8 485/8 — 2 1/2 =514 10 369
O Doyle Dane Bernbach 153/4 151/2 +- 1/4 + 161 4 19
N Foote Cone & Belding 32 345/8 — 25/8 — 7.58 8 87
O Grey Advertising...... 60 62 -2 - 322 (] 36
N 1Interpublic Group..... 341/2 36 - 11/2 = 418 7 154
N JWT Group ........... 343/4 351/4 - 12 = 141 8 108
O MCIJ Communications. 16 1/4 161/2 - 1/4 --151 .81 594
A Movielab.............. 5 3/4 61/4 — 1/2. =800 5 9
A MPO Videotronics .... 6 6 17 3
O A.C. Nielsen ......... a4 44 18 493
O Ogilvy & Mather ...... 311/2 293/4 + 13/4 + 588 9 130
O Telemation............ 21/4 21/4 13 2
O TPC Communications. 4 1/8 434 — 58 —=1315 .29 3
N Western Union........ 233/8 241/4 — 7/8 =380 354

IR L ECTRONICS/MANUFACTURING

O AEL industries........ 13 145/8 — 158 —11.11 2

N Arvin Industries ...... 153/4 161/4 — 1/2 =307 8 12

A Cetec............u.... 71/2 73/4 — 1/4 - 322 9 15

O Chyron............... 133/4 11 + 23/4 +25.00 .23 1

A Cohu..........ocuun 8 3/8 91/8 — 3/4 - 82112 14
N Conrac.........0..... 211/2 211/4 +  1/4 + 147 9 45
N Eastman Kodak....... 743/8 79 - 45/8 ~ 585 12-°12,003
O Elec Missle & Comm.. 9 3/8 9118 + Y4 + 273 117 25
N General Electric...... 637/8 661/8 — 21/4 — 340 10..14478
N Harris Corp........... 553/4 — 11/4 — 224 .20 1,676
O intl Video* ........... 1/8

O Microdyne............ 32 -~ 234 — B59 - 22 77
N M/A Com,lInc......... 29 25 968
N 3M..iiiiiiieiniann 62 - 21/4 -~ 362 106859
N Motorola.............. 793/8 — 45/8 - 582 14 2,133
O Nippon Electric 861/2 — 21/8 ~ 245 64 2,770
N N. American Philips... 501/2 513/4 - 1 1/4 - 241 8 807
N Oak Industries........ 321/2 313/8+ 11/8 +:358 11 353
A Orrox Corp............ 11 3/4 11 3/4 38 19
N RCA.....c.ovvvvvinnn 253/4 261/4 — 1/2 =180 7 1,930
N Rockwell Intl.......... 405/8 407/8 — 1/4 — 61 11 3,047
A RSC Industries ....... 51/8 51/4 — 1/8 —-2.38-..13 12
N Scientific-Atlanta..... 301/8 30 + 1/8 4. 41 .26 638
N Sony Corp............. 191/4 20 - 34 =.375:32 4150
N Tektronix ............. 585/8 601/4 — 158 = 26913 1,070
A Texscan.............. 375/8 381/8 = 1/2 =131 .74 55
N Varian Associates.... 26 1/4 29 - 234 .+.948 12 201
N Westinghouse ........ 313/8 341/8 - 23/4. ~ 805 8 2,665
N Zenith................ 173/4 193/8 — 15/8 =838 16 334
Standard & Poor’s 400

Industrial Average 148.74 150.74 -2

Notes: A-American Stock Exchange, B-Boston, M-Midwest, N-New York, P-Pacific,
O-over the'counter-(bid price shown, supplied by Shedrson Loeb Rhoades, Wash-
ington). P/E ratios are based on- earnings per share for previous 12 months as
published by Standard & Poor's or as obtained by Broadcasting’s own research.

Earnings figures are exclusive of extraordinary gainor loss: Footnotes:* Stock did
net trade on given day, price shown is last traded price. ** No PJE ratio computed,
company registered netloss. *** Stock split. + Stock traded at lessithan 125
cents,

Broadcasting May 11 1981
49



Law & Regulation:

S. 821 reported by
Commerce

Small changes mark bill that
would reauthorize FCC, give it
fee schedule to enforce,

and create federal task force on
international telecommunications

The Senate Commerce Committee re-
ported a bill last week that would tighten
congressional control over the FCC and
levy fees on most providers of telecom-
munications services.

The bill, S. 821, was originally in-
troduced by Senate Commerce Committee
Chairman Bob Packwood (R-Ore.) in
March (BROADCASTING, March 30).
Although the thrust of the bill is
unchanged, amendments would change
some of the fees charged to providers of
telecommunications services, authorize a
task force to establish national policy on
international telecommunications issues
and provide a one-year authorization for
the National Telecommunications and In-
formation Administration.

Under provisions of the bill, the FCC,
which has operated under permanent

authorization in the past, would have to be -

reauthorized after three years.

The bill authorizes appropriations of
$76.9 million for the FCC for fiscal years
1982-1984, a cutback from the $77.3
million the Reagan administration recom-
mended for the same years. According to
the bill summary, the three-year
authorization will “‘give the Congress an
opportunity for regular and systematic
oversight of FCC activities.”

As amended, the bill would also require
the FCC to establish a ‘‘managing direc-
tor)” The managing director would be ap-
pointed by the chairman, subject to the
approval of the commission, and would be
able to perform whatever executive or ad-
ministrative functions the chairman deleg-
ated.

The amended bill also would authorize
the establishment of an Intérnational
Telecommunications and Information
Task Force, which would coordinate the
policies of all federal agencies involving
international telecommunications and in-
formation. Authorized for three years, the
task force would have the authority to
review and approve all proposed state-
ments by federal agencies on international
telecommunications and information
policy.

Task force members would be the secre-
tary of commerce (who would be the
chairman), the secretary of state (who
would be the vice chairman), the secretary

of defense, the attorney general, the U.S.
trade representative, the chairman of the
FCC and the director of the International
Communications Agency. The President
could extend the life of the task force by
executive order.

Under a provision of the bill, the NTIA
would be authorized for $16.5 million for
fiscal 1982.

According to the bill summary, the FCC
fees are intended to help the agency carry
its own budgetary weight; the fees, the
summary says, are based on the cost of
regulation.

The amended bill sets a fee schedule,
assessing charges for FCC services that
the summary says would raise enough
money to ‘‘guarantee a return to the
federal treasury of almost half of the FCC
annual budget.”’

Although the bill sets specific fee levels,
the FCC would be able to raise or lower
the fees annually, but only if it distributes
changes evenly among the separate
charges. Increases or decreases in the fees
would become part of the FCC’s rules and
regulations and wouldn’t be subject to
judicial review.

The FCC would also be authorized to
assess a penalty for late payment of not
more than 25% of the fee. The FCC would
also be authorized to waive or delay pay-
ment of a fee if it determined the public in-
terest would be served.

Under provisions of the bill, the fees
collected could not exceed 50% of the
FCC’s appropriation, and the funds would
be placed in the general fund of the U.S.
Treasury.

The fee schedule as proposed in the
amended bill and differing in a few respects
from the one originally proposed is listed
below:

Private radio services: Charge
Marine coast stations —new, modifications and
renewals $50
Operational fixed microwave stations—new,
modifications and renewals 50
Aviation radio licenses (including ground stations)—
new, modifications and renewals 25
Land (mobile radio) —new, modifications and
renewals 25

Equipment approval services:

Type certification:
Receivers (except TV) 150
All others (including TV) 500
Type acceptance:
Approval of subscription TV systems 1,500
All others 250
Type approval:
Ship (radio telegraph) automatic alarm

systems 5,000
Broadcast equipment required to

be approved under FCC rules 2,500
Ship and lifeboat transmitters 2,500
All others (class | TV devices) 1,000

Broadcasting May 11 1981
50

—— |
Cable television services:
Cable TV relay service:
Construction permit new 250
Renewals 50
Petitions for special-relief waivers 500

Broadcast services:

Commercial TV stations—new and major change
construction permit:
Application fee 1,000
Hearing charge 5,000
Grant fee—three times annual fee (see below
Commercial radio stations—new and major change
construction permit:
Application fee 500
Hearing charge 5,000
Grant fee—three times annua! fee
Directional antenna license fee 300
Translators and low-power TV stations—new and
major change construction permit:
Application fee

Top 150 markets 200
Remaining markets 100
Hearing charge 1,000
Grant fee 100
Annual fee—commercial TV stations:
Top 20 markets 7,500
markets 21-40 6,750
markets 41-80 6,000
markets 61-80 5,250
markets 81-100 4,500
markets 101-120 3,750
markets 121-140 3,000
markets 141-160 2,250
markets 161-180 1,500

markets 181 and below 750
Annual fee—commercial radio stations:
All Class B and C FM's, AM's greater than

5000w 1,500
All Class A FM's, AM's between 1000w and
5000w 500
AM's less than 1000w 150
Annual fee—low power TV stations 100
Subscription TV stations —application fee 2,500
Station assignment and transfer fees:
Application fee—TV stations 1,000

Application fee—radio stations 500
Hearing charges 5,000

Common carrier services:
Domiestic public land mobile radio station (base,

dispatch, control, and repeater stations):
Initial construction permit, assignments, transfers

250

Renewals and modifications 25

Air-ground station initial construction permits,

renewals and modifications 25
Cellular systems:

Initial construction permit 1,000

Annual fee per mobile unit $3 per unit

Rural radio service—central office, interoffice or retay
facilities:
Initial construction permit, transfers, assignments
100
Renewals and modifications 25
Local television or point-to-point microwave radio
service —initial construction permit or renewal 150
International fixed public radio service —public and
control stations:
Initial construction permit, assignments, transfers

500
Renewals and modifications 350
Satellite services:
Initial construction permit for a commercial
transmit/receive earth station 1,500

Continues on page 52.






From page 52.
Renewals 500
Receive only earth stations:
License 250
Renewals 50

Application for authority to construction and launch
satellites 2,000
Application for a satellite license 20,000
Multipoint distribution service:
Initial construction permits, assignments, transfers

1,500
Renewals 100
All Section 214 applications 1,500
Tariff filings:
filing charge 300
Special permission filing 250
Telephone equipment registration 150
Digital termination service 150

No major waves
as FCC, NTIA
bills survive
House markups

Wirth amendment is more concerned
with FCC system for telephone rates;
sunset status for both agencies
remains; bill would continue to

allow FCC to adjust fees to cost

The FCC must establish a uniform system
of accounting for its regulation of
telephone rates ‘‘as soon as is practicable,”’
according to an amended bill passed by the
House Telecommunications Subcommit-
tee last Wednesday (May 6). A second bill,
passed without amendment, would change
the National Telecommunications and In-
formation Administration from a perma-
nent agency to one that must be renewed
every year.

Discussion was brief on the first bill
(H.R. 3239), which would change the
FCC from a permanent to renewable agen-
cy and allow it to set license fees for regul-
ated services, and primarily was about an
amendment offered by Subcommittee
Chairman Timothy Wirth (D-Colo.). He
proposed an amendment requiring the
FCC to complete a rulemaking looking
toward revision of its uniform system of
accounting as soon as possible. It would
also direct the FCC to report to the sub-
committee, within one year of the bill’s
enactment, on the commission’s progress
in the rulemaking.

The movement to speed up FCC action
surfaced two weeks ago at a hearing on
H.R. 3239 in which subcommittee mem-
bers chastised the FCC for poor manage-
ment and lack of identifiable priorities
(BROADCASTING, May 4).

The amendment contains no guidelines
on how the uniform system of accounting
should be structured, but orders the FCC
to give much greater priority to imple-
menting it. The system is needed, accord-
ing to Wirth, to facilitate the subcommit-
tee’s revision of laws regulating common
carriers later this year.

Wirth proposed the only other amend-
ment to the bill. It would require the FCC
to waive charging license fees for its

regulation of government-owned and non-
commercial broadcast facilities. The origi-
nal bill would have simply permitted the
FCC to waive those fees.

The bill authorizes the FCC to continue
to set license fees to cover the cost of
regulating most other telecommunications
services. The FCC has urged the subcom-
mittee to incorporate the schedule of fees
set by a comparable Senate bill (see page
50), because the commission does not
believe it can set a schedule that will sur-
vive judicial review.

Wirth said he is soliciting comment
from broadcasters and other interested
parties about whether the Senate bill’s
fees are too high or low and will consider
incorporating them in a conference with
the Senate Communications Subcommit-
tee later this year. Conferences occur after
both houses of Congress have passed
differing bills and need to discuss ways to
compromise differences.

The bill continues to allow the FCC to
raise and lower its fees according to
changes in the cost of regulation. It forbids
the FCC to base fees on the value of a
licensed facility or on any public policy
espoused by the FCC.

The total amount raised by fees may not
exceed 50% of the FCC’s annual budget.
Finally, the bill would require the FCC to
go before the subcommittee for budget
authorization annually, rather than every
three years, as provided in the Senate bill.

The measure to gain greater control over
NTIA (H.R. 3240) would do so by requir-
ing it also to seek budget authorization
from the Telecommunications Subcom-
mittee each year.

Clarence James
resigns from CRT

Disagreement over tribunal’s
future in copyright law
called reason for departure

Clarence James, chairman of the
Copyright Royalty Tribunal, who found
his views increasingly at odds with the
direction of the CRT, resigned May 3 with
little fanfare.

Although other commissioners didn’t
express surprise at his departure, none
professed to know why he left. Commis-
sioner Frances Garcia, who is in line for
the chairmanship on Dec. 1, said that
although James cleared out his desk Fri-
day (May 1) and indicated he was resign-
ing, he left no forwarding address or
reason for his action.

But James, who testified before a House
subcommittee that CRT wasn’t working
and should be radically restructured or
abolished (BROADCASTING, March 16),
told BROADCASTING his reasons for leaving
weren’t too hard to understand. ‘I didn’t
want to be hypocritical,”” he said. He said
he woke up one morning and decided he
shouldn’t remain at the tribunal. He said
that even though Congress has been con-
sidering rewriting the tribunal’s authoriz-
ing legislation, it might be ‘‘two years
before Congress adopts new legislation.”’
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“] don’t see how I could continue to
take the salary,’ he said.

But another source suggested that
James’s reasons for leaving were a bit
more complicated. The source said James
was ‘‘exceedingly upset’’ with the
testimony Commissioner Thomas Bren-
nan delivered to the Senate Judiciary
Committee two weeks ago (BROADCAST-
ING, May 4). Brennan, speaking for the tri-
bunal while James was away in California,
said that while the tribunal would benefit
by being granted more flexibility, it didn’t
need radical surgery.

In a May 1 letter to Judiciary Committee
Chairman Strom Thurmond (R-S.C,),
James took strong exception to Brennan’s
having testified in his behalf, noting that
although he had given his approval to a
draft of testimony, the testimony read at
the hearings in his absence was not what
he had approved. *‘I would like to take this
opportunity to say that in reviewing the
testimony which was actually presented 1
find that it is not what I concurred in and
in fact I am in substantial disagreement
with it. Many of the views expressed com-
pletely contradicted my views,”’ he said.

He concluded: “‘I would sincerely hope
that my fellow commissioners would put
aside their pecuniary and proprietary in-
terest in the tribunal. They could then, I
believe, give an objective appraisal of the
value of the tribunal.”’

Brennan, who as senior commissioner
becomes acting chairman of the tribunal in
James’s absence, denied James’s charge.
Brennan said the version James approved
before he left for California was the same
one he read. The only changes made,
Brennan said, were changes James had
suggested.

In his May 1 letter of resignation to
President Reagan, James said he stood
firm in his belief that the CRT should be
abolished. ‘‘After considerable thought
and reasoning, I am convinced that the
Copyright Royalty Tribunal should be
eliminated,”’ he said.

James said that ‘‘copyright owners will
be more confidently assured’’ of compen-
sation if that compensation is determined
by the market or contract.

He concluded: ““So conclusive is the evi-
dence supporting the inability of the
Copyright Royalty Tribunal to fulfill the
mandate of Congress, and so strong are
my feelings that anything short of elimina-
tion is a blatant waste of taxpayer’s money,
I hereby respectfully submit my resigna-
tion as chairman and commissioner to the
Copyright Royalty Tribunal, effective im-
mediately”’

James, a Democratic lawyer who had
served three and a half years of his five-
year term, said he will vacation in Bar-
bados for two weeks, where he’ll think
about his future. James still has a home in
Cleveland.

A White House spokesman assumed
the administration would seek a replace-
ment for James, even though Congress is
considering legislation to restructure the
agency, and the tribunal has testified that
it would be satisfactory to drop from its
five members to three.



TV coverage of
Senate gets
boost in hearings

Pressler, Gregory, Helms,
Dittrick, Saeman, Rosencranz
and Wertheimer among those
testifying in favor of

allowing cameras in chamber

Rules Committee hearings on whether to
allow televised coverage of Senate pro-
ceedings ended last Tuesday, May 5, on
what appeared to be a favorable note. All
nine witnesses who testified spoke in favor
of coverage, as did the committee chair-
man, Charles Mathias (R-Md.), and Sena-
tor Jesse Helms (R-N.C.), who were the
only committee members attending.

Last week’s session focused on the ex-
periences of televising the House of Rep-
resentatives and with the cable TV indus-
try’s carriage of gavel-to-gavel proceedings
in the House. This was in contrast to the
committee’s first two days of hearings on
the issue (BROADCASTING, April 13),
which included lengthy debates ranging
from senators’ fears of looking bad on
camera to whether TV will initiate drastic
changes in Senate proceedings.

All three commercial networks, public
TV and radio and the Cable Satellite
Public Affairs Network covered the first
two hearings. At last week’s session, C-
SPAN had the only cameras in evidence.

Senator Larry Pressler (R-S.D.) who, as
a member of the House until January
1979, participated in its debate over
whether to allow coverage, testified that
“fears raised in the House have not
materialized,” and ‘‘the Senate will be-
come a lesser body if we don’t allow
coverage.”’

Pressler is one of three co-sponsors of
the resolution (S. Res. 20) to allow televi-
sion coverage, introduced early this year
by Senate Majority Leader Howard Baker
(R-Tenn.).

Arguments that televised coverage
would ‘‘destroy the mood or flavor’’ of
Senate proceedings are ‘‘very strange.’
said Pressler, who at 38, is one of the
Senate’s younger members. ““‘If that’s the
way we do business, maybe we should be
on TV, he said, ‘‘and maybe we should
change the way we do business.”

Neal Gregory, a former staff member of
the House Administration Committee,
noted results from a survey he conducted
in 1980 (BROADCASTING, April 6) that in-
dicates generally favorable assessment of
televised coverage by members of the
House.

Gregory recommended 'that the Senate
control the cameras because such coverage
would be cheaper than that the networks
could provide. It would also be less dis-
tracting to members and would focus on
the speaker rather than seeking reaction
shots and other perspectives for the sake
of variety.

The Senate is not considering ‘‘going

into show business or even providing
news, as it is defined by media, who must
concentrate on headlines,”’ said Gregory.
‘It is considering opening a window on its
proceedings.”

Helms, who is part-owner of Capitol
Broadcasting Co., licensee of WRAL-FM-TV
Raleigh, N.C., said, ‘“‘as a former broad-
caster, I don’t like the idea of restraints on
cameras, but they may be necessary to
preserve decorum in the Senate.”’

Gregory advised the Senate to consider
copyrighting its television coverage to pre-
vent reuse for political purposes. House
rules prevent an incumbent member from
using taped appearances for political pur-
poses, such as campaign commercials, but
they allow copying and reuse by anyone
else.

The Senate should allow reuse only for
news and educational purposes, according
to Gregory. Mathias noted he had “‘grave
concerns’’ that copyrighting broadcasts
might violate the First Amendment.

Mathias asked Gregory if labor union
problems prevent broadcast networks from
using more than three minutes of each
day’s broadcast of House action. ““That’s
just an excuse,” said Gregory. ‘‘Networks
only have time for headlines.”

Douglas Dittrick, chairman of the board
of the National Cable Television Associ-
ation, was the first of four representatives
of the cable industry who testified that ca-
ble TV is ready and willing to carry Senate
proceedings from beginning to end. ““Con-
tinued growth in the cable industry de-
pends on its ability to offer diversity in
programing,”’ he said.

Helms asked Dittrick if Arbitron or
Nielsen has measured the audience for C-
SPAN’s broadcasts of the House. Dittrick
answered no, but recalled ‘‘overwhelming
viewer reaction’’ to an interruption in C-
SPAN’s service last year as an indication

of the program’s popularity.

John Saeman, chairman of C-SPAN’s
board of directors, noted that, according to
phone company estimates, C-SPAN
receives an average of 1,000 calls per
minute when conducting a call-in show,
which it has been doing since October
1980.

Robert Rosencranz, president of UA-
Columbia Cablevision and a past board
chairman of C-SPAN, said that cable
won’t deliver large audiences at any partic-
ular time, but that “‘in aggregate, a large,
diverse audience will view Senate broad-
casts”” Rosencranz called gavel-to-gavel
coverage a ‘‘natural way of reporting’’ that
will let the public decide how it feels about
issues. ‘‘The fairness doctrine is not a
problem with us,”” he said. That conflicts
with a recent NCTA statement to the
Senate Commerce Committee that it is a
problem and that cable should not be sub-
ject to the fairness doctrine (BROADCAST-
ING, May 4).

Fred Wertheimer, senior vice president
of Common Cause, said televising the
Senate is not likely to distort the U.S. elec-
tion process by giving greater exposure to
incumbents. Televising the Senate, he
said, ‘“‘can become one of the great ac-
countability tools of our society.”’

Stephen Janger and Margery Kraus,
president and vice president of Close-up
Foundation, described their experiences
with educational two-way cable programs
produced in cooperation with C-SPAN.
Exposure to the workings of Congress,
said Kraus, encourages people to rethink
their views and go beyond ‘‘simplified
slogans that are a detriment to our
system.”

Mathias said at the end of the hearing
that the committee will mark up S. Res. 20
in June and take it to the Senate for a vote
before the July 4 recess.

WashingtondWatch

publication.

Copyright sidebars. NAB's filing with District of Columbia Circuit court in attempt to
prevent Copyright Royalty Tribunal from distributing part of 1978 cable royalty fees
(BROADCASTING, April 20) died as court denied stay. Court held CRT could go ahead with its
plan to distribute 50% of fees, refusing NAB's argument that such distribution would
jeopardize its pending appeal of CRT's decision on how to divide funds among claimants.
Also, CRT will hold hearings on distribution of 1979 cable royalty fees, beginning on July 7.
First phase of hearings will be devoted to determining percentages that shouid be awarded
to claimants. Parties desiring to present evidence or argument must notity CRT by May 15.

End of the road for Faulkner. U.S. Supreme Court has refused to review FCC decision
denying renewal of Faulkner Radio Inc!s wissam Carroliton, Ga. Commission action, in
June 1979, was based on various charges, including misrepresentations by licensee.

Merrill nixed. Washingtonian magazine owner Philip Merrill has been stymied againin
effort to block publication by four noncommercial television stations of advertiser-
supported The Dial, which contains program schedutes of those noncommercial

stations —weTAa-Tv Washington, wNeT(Tv) New York, witw(Tv) Chicago and kcet(tv) Los
Angeles. U.S. District Court in Washington dismissed complaint Merrill and Jean A. Vincent
filed as members of weta-Tv's licensee, Greater Washington Education
Telecommunications Association. Complaint alleged that, in publishing The Dial, GWETA
is violating its certificate of incorporation and bylaws. Judge John E Doyle held that Merrilt
and Vincent lack standing to bring complaint. Earlier, Merrill, who contends The Dial
competes with Washingtonian for advertising, had failed in efforts to persuade various
agencies—including Internal Revenue Service and Justice Department—to shut down that
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Still more input
on DBS proposals

NAB wants FCC to wait before
setting policy, NBC urges it to

go ahead; Justice wants market
regulation; UCC seeks FCC control

There is virtually no end to the advice—
much of it conflicting—received by the
FCC on permanent policy options for
regulating direct-to-home broadcast
satellite service (DBS). The advice has
come in third-round comments in the
commission’s inquiry into the implemen-
tation of a domestic DBS service.

The National Association of Broad-
casters and CBS told the FCC that the
adoption of permanent DBS policies at this
stage in the proceeding is inadvisable be-
cause many of those policies can’t be
determined until after the Regional Ad-
ministrative Radio Conference in 1983
(RARC). NAB also argued that Congress
ought to have first shot at formulating
guidelines for DBS.

NBC, on the other hand, said that the
commission could and should formulate at
least some policy guidelines before RARC
so that the U.S. position there won’t be
pre-empted by the existing interim DBS
operations.

Comsat’s subsidiary, Satellite Television
Corp., suggested that formulation of per-
manent policies should occur at a much
later date, after the commission has had
the benefit of observing the experiences
of interim operations, such as the one STC
has proposed.

The Justice Department sided with the

Technology:

commission’s Office of Plans and Policy in
concluding that DBS should be regulated
for the most part by the marketplace.

Claiming that DBS would constitute a
significant departure from the ‘‘traditional
concept of locally based service,”” the NAB
argued that the establishment of perma-
nent standards requires ‘‘at the least, con-
gressional guidance, and quite probably
full congressional policymaking.”’

The NAB criticized the commission’s
approach toward establishing DBS stan-
dards, arguing that before permanent
policies can be set, certain fundamental
threshold criteria have to be addressed,
such as whether any DBS service at all is
desirable in terms of the public interest
and, if so, how certain allocations conflict
with it and existing fixed services in the
11.7-12.7 ghz band can be resolved.

The NAB left no doubt that it ques-
tioned the public need or desire for DBS
services. Relying on a study conducted for
it by the research firm of Browne, Bortz &
Coddington, it concluded that demand for
DBS ‘‘appears low, and that [demand] is
for pay entertainment programing widely
available from an abundance of television
choices.”’” On the other hand, the NAB
concluded that the demand for fixed
satellite services ‘‘is growing explosively
and will outstrip spectrum supply between
1985 and 1991

The NAB said that the commission staff
report’s conclusion that DBS should be as
unregulated as possible was “‘premature,”’
and should not be considered until Con-
gress passes judgment on DBS.

CBS agreed with NAB that the formula-
tion of permanent DBS policies now is
“‘completely premature.”’

CBS reiterated its belief that the U.S.

- “protected” basis, he said.

__ElA honoree. William E Tait, vice president for RCA's marketing operation, government
: ,sy"stems division, based in Washington, has received 1981 Distinguished Service Award
_from Electronic Industries Association. Tait, who is treasurer of EJA and serves as vice:

7 ‘presadent of 1ts govemment division, joined RCA Service Co. in 1959 and plansto retire

*‘June 1.

‘ Come and get it. Society of Motion Picture and Television Engineers-has announced that
exhibit space is available for its 123d anriual meeting, slated for Oct. 27-29 at Century
Plaza hotel in Los Angeles. SMPTE meeting in New York last October drew over 8,000

Lpersons and 311 exhibitors, SMPTE said.

nESyne

. Growing capacity. Mixing few assumptions with simple arithmetic, Andrew F Inglis,

. president, RCA Americor, has predicted total satellite capacity will grow from current 168
jtransponders to 984 transponders by 1990, Projections,included in RCA Americom's

- Satellite Circuit are based on full utilization of orbital arc between 70 degrees west

ngitude and 143 degrees west, three-degree spacing and 24 transponders per satellite:

, ven that arc _and spacing, Inglis calculated that 41 satellites could be
. squeezed into arc by end of decade to serve U.S. (Transponder total is product of 41 and

24, number of transponders per satellite ) Of those 984, Inglis said, 590 will be used for
_ voice and data transmissions and 66 for television. Also, 328 wili be allocated on
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should devote the DBS service it imple-
ments to the development of HDTV. It re-
minded the commission of CBS’s Febru-
ary demonstration of HDTV held in
Washington (BROADCASTING, March 2),
which it said provided a peek at the ‘“‘truly
spectacular advances in quality which a
HDTYV system can offer”’

NBC expressed its opposition to the
adoption by the commission of a block
allocation scheme, whereby DBS opera-
tors would be assigned a portion of fre-
quency which it could divide into as many
channels of varying width as it chose. This
type of ‘‘arbitrary allocation of band-
widths,” said NBC, would render ground
receiving equipment incompatible because
each different bandwidth would entail
different receiver characteristics. This
would increase the cost of the overall
system to the consuming public.

STC, the first official DBS applicant,
said that it ‘‘may be toward the end of this
decade or even later’” before the adoption
of permanent DBS policy would be ap-
propriate.

In the meantime, however, the FCC
ought to authorize experimental systems
that the commission should take into ac-
count when it develops final rules, said
STC. The commission’s policy of allowing
domestic satellite (DOMSAT) services to
develop through experimentation over an
extended period of time has been recog-
nized as an ‘‘unqualified success,” said
STC, and provides the best model for
developing permanent DBS policies. In
the DOMSAT area, STC noted that the
commission declined to impose ‘‘specific
technical operating standards beyond
those required by international [law].”

With respect to the appropriate regulato-
ry classification for DBS, STC said the
Communications Act ‘‘commands’ the
commission not to treat as a common car-
rier any entity providing a broadcast ser-
vice such as STC proposes. It also con-
tended that DBS provided on a subscrip-
tion basis would “‘not alter its legal status
as a broadcasting service.”

The Department of Justice agreed with
the FCC’s staff conclusion that permanent
DBS policies should ‘‘place maximum
reliance on the marketplace.”” Competitive
forces, it said, rather than commission
regulation should determine the ultimate
direction of DBS.

RCA Americom urged the commission
to adopt a hybrid regulatory classification
for DBS, utilizing ‘‘those aspects of the
broadcast and point-to-point services
which are most suited to DBS, consistent,
however, with the concept that minimum
regulation is best.”

It also said that the commission should
adopt a standard channelization plan as
opposed to the block allocation concept
whereby DBS operators would devise their
own channelization schemes. ‘‘If all



[DBS] licensees. . .are allowed to deter-
mine their own standards or operating
parameters, then the total bandwidth will
become a heterogeneous mixture of mini-
systems, which taken together would
reduce the number of channels eventually
available to the public,’ said RCA
Americom.

9 khz shift would
cost tad more

underCanada’s plan

That’s conclusion of consultants
hired by FCC to compare expenses

The total bill that U.S. AM stations would
be required to pay, if the U.S. and other
countries in the hemisphere shift from the
present 10 khz channel spacing plan to a 9
khz system suggested by Canada, would
be $25,696,545 —and would be $6 million
less if station personnel performed some
of the work.

The costs, developed in a study
delivered to the FCC last week by the con-
sulting firm of Moffett, Ritch & Larson,
are higher than those the firm said would
be incurred under a 9 khz plan proposed
by the U.S.—%$19,836,119 and some $4
million less if some of the work was done
by station employes (BROADCASTING, Oct.
20, 1980).

However, the difference for some sta-

FREE
PUBLIC SERVICE SPOTS

FOR TELEVISION.
AND RADIO STATIONS

tions, at least, is not as great as those
figures indicate. The U.S. plan affected
4,100 stations and the Canadian plan,
4,456. What’s more, the contractor noted
that its estimates for some expenses were
higher than those used in the 1980 study.
Engineering and legal costs were boosted
10% and out-of-pocket, 6.3%, ‘‘in order to
present the various costs in terms of
February 1981 dollars.”

The Canadian plan would require sta-
tions to move as much as 9 khz in frequen-
¢y, as compared to a maximum of 4 khz
under the U.S. plan. But the advantage of
the Canadian plan is that it would permit
the addition of more new stations in large
markets than would the American plan.

The commission will review the results
of the new study as it compares the
benefits and costs of various channel spac-
ing plans—10 khz, 9/4 khz and 9/9 khz. It
will make a final decision next month on
which to support at the second and con-
cluding session of the western hemisphere
conference on AM broadcasting, Rio de
Janeiro, in November.

An indication of the relative costs to sta-
tions is provided by comparing some of
them by category. For instance, under the
Canadian plan, costs for nondirectional
stations would range from $1,838 for a 100
w station, to $2.219 for a 50 kw station.
Under the U.S. plan, the comparable
figures were $1,688 and $2,034.

And where costs for stations with non-
critical arrays varied from $5,500 to
$10,000, under the American plan, com-

comes to

bling with

the public

TO: American Chiropractic Association
2200 Grand Avenue / Des Moines, lowa 50312

V| Please send me your new series of produced public service
I spots titled “THE GAMBLER"” for:

[Tetevision (One 60-sec. & one 30-sec. Filmed Spots)
1 [JRadio (Six 60-sec. & six 30-sec. Taped Spots)
| understand the spots will be sent without cost or obligation.

Public Service Director

parable figures under the Canadian are
$8,474 and $14,441,

In some cases, the two reports permit
comparisons of costs for specific stations.
WGOM(AM) Marion, Ind., one of a num-
ber of stations requiring redesign or read-
justment, would incur expenses of
$24,072 under the Canadian plan and
$21,910, under the American. It is direc-
tionalized days and operates with 250 w
from two towers. At the high end of the
stations in that category, KRMG(aM) Tulsa,
Okla., would have expenses of $51,461
under the Canadian plan, $45,711, under
the American. KRMG, which operates with
50 kw, is dlrectlonallzed with different pat-
terns day and night.

For one or two stations, though, the in-
crease in costs could be dramatic.
WMaL(AM) Washington, for instance,
which operates with 5 kw from four towers
day and four at night would have no ex-
penses under the 9/4 plan; under the 9/9
khz scheme, it would have expenses totall-
ing $87,673.

Those costs assume all of the work will
be performed by outside assistarice. But
the report expresses the viey that stations
do not require the services of consulting
engineering firms to perform some of the
tasks. It says station personnel, for in-
stance, are in a position to do all or most
of the field intensity measurements for a
partial or full proof-of-performance. It
also says some stations are capable of
doing their own measurements and vari-
ous equipment adjustments.

TR LR LA NOWAVAILABLE!

fo gamble with
your | Iwalth.

prize-winning
public service
radio and (v spolts. ..

Most people are conservative when it

taking chances. Yet they toss

reason to the winds when it comes to gam-

the most important possessions

they own — their health and life.

Now, a brand new series of well-produced
public service spots aimed at motivating

to safeguard its health.

Order radio or TV spots now without
obligation.
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Media People is a new alternative
resource for finding top caliber
television news personnel. From
anchors to engineers, we pride
ourselves on carefully scrutinizing
all of our applicants. We'll send you
only those tapes and/or resumes
which fit your stated requirements.

You can question what makes
news, but we know what makes a
news program better

We can provide those people.
Contact us, we're Media People.

MEDIN

PEOPIE

Talent Agency

SPECIALIZING IN BROADCAST
NEWS PERSONNEL.

9701 Wilshire Boulevard, Suite 1004,
Beverly Hills, California 90212
Phone (213) 550-7020

JEFF L. WALD, Executive Director

ing with the misadventures of a family-
operated all-night grocery store. Again,
the emphasis is on domestic relations.

On the network’s other self-described
“‘weak night,” Sunday, affiliates were pro-
mised a new chance at success with Code
Red, an action/drama about a man and his
two sons who are involved in arson in-
vestigation and firefighting. Thomopolous
emphasized the ‘positive approach’ of
the program, noting it is being produced in
cooperation with the Los Angeles Fire
Department.

The new schedule is not lacking in
police-oriented action series, with the ad-
dition of Today’s FBI, starring Mike Con-
nors, on Sunday nights at 8 and The Fall
Guy, a drama about a combination stunt
man and bounty hunter featuring Lee Ma-
jors, on Wednesday at 9.

Thompolous stressed that the re-
mainder of the schedule will be tightened
up, with characters introduced and themes
developed as needed to strengthen in-
dividual series. ‘“We’ve addressed our
weaknesses on late Wednesday, Friday,
and early evening on weekends,’ he said,
‘‘and improved the remaining series.
We're not taking anything for granted.”

More than 25 hours of music and com-
edy specials were also announced by
Thompolous, ranging from an operatic
performance by tenor Luciano Pavarotti to
presentations by Wayne Newton, Burt
Reynolds and Rodney Dangerfield.

Ambitious plans in theatrical motion
pictures, movies-for-TV, theater specials
and novels-for-TV were outlined by ABC
Motion Pictures President Brandon Stod-
dard in the Tuesday morning session. In
the ABC Theater series, one special is en-
titled *‘Pray TV,” a dramatic examination
of the electronic church. Others in the
series deal with Vietnam War veterans and
the fictional aftermath of a nuclear
holocaust.

Nine separate made-for-TV movies were
described, ranging from a biography of
former First Lady Jacqueline Kennedy to
an examination of test-tube child-rearing.
For ABC’s Sunday night and Monday
movie slate, 15 first-run theatrical features
have been acquired, including ‘‘Super-
man,” ‘“‘Close Encounters of the Third
Kind,> ‘‘Grease”” and ‘‘The Goodbye
Girl.)” Four novelizations are planned, in-
cluding ‘‘The Manions of America”
(about an Irish- American family), ‘‘Inside
the Third Reich” (based on the best-
seller), “The Young Americans’’ (based
in the Revolutionary War era), and
“Passages” (based on Gail Sheehy’s best-
seller).

““Seventy percent of our regular prime-
time schedule is returning,’ concluded
Thompolous. *‘We have faith in what we
are doing.”’

Judging from the warm response to
clips, celebrity introductions and preview
screenings, most of the affiliates seemed
to agree with the ABC program execu-
tives. Noticeably absent from the lineup
for next season, noted one manager, was
the so-called ““T and A’ programing popu-
lar in previous seasons. ‘‘I can think of
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only one series on ABC that fits that
category now,” said an affiliate representa-
tive. ““It used to be that ABC was on the
cutting edge. Now it look like they’re play-
ing it safe—which is fine with me.’

The issue came up again Wednesday
afternoon in a closed business session,
when, in remarks released to reporters,
ABC Vice President Alfred R. Schneider
described a new ‘‘sexual evaluation
system’ being used by the network’s
research staff to evaluate the sexual con-
tent of programs.

“We have in process an evaluation
guide for broadcast standards and practices
editors,”’ said Schneider. ‘““We perceive a
great deal more difficulty in arriving at a
viable system for sexuality than we did for
violence. Workshops and seminars will be
conducted during the next year to evalu-
ate, elicit and identify problem areas and
enable us to develop such a program for
evaluation.’

Affiliate elections. Ward L. Huey Jr.
was elected last week by the ABC
Television Network affiliates to serve as
chairman of the Affiliate Association’s
Board of Directors for the coming year.
Huey succeeds Terry K. Shockley, presi-
dent of the Wisconsin Television Net-
work. Huey, recently appointed presi-
dent and chief executive officer of Belo
Broadcasting Corp., has been board
vice chairman for the past year.

Robert E. Rice, president and general
manager of wrau-Tv Peoria, Ill, was
elected vice chairman. Alan Perris, vice
president and general manager of wpLG-
Tv Miami, secretary, and Edwin C. Met-
calfe, president and general manager of
wpTA-TV Fort Wayne, Ind., treasurer. Also
elected to the board was Clayton Brace,
general manager of KGTv-Tv San Diego.

Late-night changes. Among the new
programing announcements made last
week at the ABC affiliates meeting was
the addition of Vegas to the network’s
late-night schedule for Thursdays
beginning next fall. The series, starring
Robert Urich, replaces re-runs of
Charlie’s Angels.

Production began tast week on a new
late-night development project, accord-
ing to senior vice president Lew Erlicht.
The Fourth Network, a 30-minute com-
edy that satirizes traditional TV net-
works, is a joint production of actor Burt
Reynolds and comedian David Stein-
berg. No air date has been set for the
program.

The production is the first for the late-
night time slot since ABC introduced
Fridays last year. Erlicht noted Fridays
had steadily increased in ratings. He
praised the affiliates, some of whom had
been unhappy about the comedy show
when introduced at last year's meeting,
for their patience in allowing it "to make
mistakes, and then, learning from those
errors, to develop a format and per-
sonality literally while on the air”










Vegas labor
leaves bad taste
in S-A’s mouth

Ecker complains to NAB’s Gayou
about complicated and costly
procedure in erecting exhibit;
others reportedly unhappy too

Scientific-Atlanta Inc. has formally pro-
tested to the National Association of
Broadcasters about the ‘‘exorbitant’ costs
for union labor it incurred in setting up
two earth stations at the NAB convention
in Las Vegas last month.

In a letter to Ed Gayou, head of the
NAB’s exhibit office, H. Allen Ecker, S-
A’s vice president, telecommunications,
said he was ‘‘disturbed at the labor, that by
the rules of the convention, we were
forced to contract for”” Noting that S-A is
in the business of selling and installing
earth stations, Ecker said ‘‘a cost of
$43,000 to install two antennas and a cost
of $21,000 to dismantle them is totally
without precedent”’ Copies of the letter
were sent to NAB President Vincent
Wasilewski and Ken O’Connell, president
of the Las Vegas Chamber of Commerce.

S-A is not the only earth station supplier
upset by the labor costs at the convention.
Gayou said he has also received com-
plaints from Harris and Gardiner Com-
munications. NEC America and
Microdyne have also expressed their dis-
satisfaction (“‘Closed Circuit,” April 20).
They have all complained about the
electricians’ union, which for the first time
at this year’s convention claimed jurisdic-
tion over the assembling of earth stations.

In a letter to BROADCASTING last week,
George A. Bell, vice president, marketing,
satellite communications, Microdyne, said
because it was forced to use ‘‘green’’
union labor, which it was ‘‘relatively una-
ble to supervise,”’ it took seven days to
erect the Microdyne antennas—‘‘a job
Microdyne could have done in two days
with its own labor and a maximum of
three days if Microdyne would have been
allowed simply to supervise the union
work.”’

Bell said Microdyne’s labor bill for the
convention was $38,000, $34,000 for in-
stallation and $4,000 for dismantling. ‘‘If
this situation is not rectified, Microdyne
and other exhibitors at major conventions
will be forced into a posture of not exhibit-
ing our products to the industries we
serve,’ Bell said.

Reached last Wednesday, Gayou said he
had not yet responded to Ecker’s letter,
but, acting on Harris’s complaint, had
talked to Frank C. Swain, newly appointed
executive director of the Las Vegas Con-
vention and Visitors Authority, the day
after the convention about the problem of
union jurisdiction and subsequently sent
him a letter about it.

Gayou said he told Swain that guidelines
are needed delineating the jurisdictions of
the various unions operating at the con-
vention so that exhibitors will have ad-

vance notice of what unions they will have
to deal with and for what jobs. The NAB
convention returns to Las Vegas in 1983.
Las Vegas is also the site of the 1982 con-
vention of the National Cable Television
Association, which also attracts a number
of earth station suppliers.

Ecker said his irritation stemmed simply
from the fact that S-A was forced to use
costly electricians where laborers would
have sufficed. According to Ecker, the
electricians’ work was slow and too many
men were assigned by the union super-
visors to specific tasks. For example,
Ecker said, a job that could have done with
one man on a ladder was done by three
men with a forklift and platform. Also, he
said, it was necessary to have two super-
visors on site at all times to oversee 10 to
15 electricians.

Ecker said to assemble and dismantle
the two antennas, S-A paid for 1,023
hours of labor, including 483 hours of
overtime. ‘‘Using our most conservative
estimate, our own crews could have done
the work in 450 hours, including 90 hours
of overtime”’ The hourly rate of the
electrician, Ecker noted, was $37.50 and
the overtime rate was a ‘‘totally
unreasonable” $75 per hour.

Gayou agreed the electricians’ perfor-
mance was ‘‘not fair)” but threw up his
hands. If he had stepped in on behalf of
the earth station manufacturers at the con-
vention, he said, all the electricians, even
those who work inside where there were
no problems, might have walked off the
job and shut down the exhibition. Gayou
advised the earth station manufacturers
to do what the indoor equipment exhibi-
tors learned to do long ago: Do as much of
the assembling and wiring of the equip-
ment as possible before leaving home.

Canada takes step
toward pay TV

CRTC will accept applications
for pay service; wants to
emphasize Canadian programing

The Canadian Radio-Television and
Telecommunications Commission has an-
nounced that ‘“it is prepared to receive ap-
plications for licenses to carry on broad-
casting undertakings which will provide
pay television services in Canada.”

In inviting applications, the CRTC
noted that one of its primary concerns is to
““make available high quality Canadian
programing from new programing sources
by providing new opportunities and
revenue sources for Canadian producers,”’
with ‘“‘minimal disruption” to the opera-
tions of existing broadcasters.

Applicants were asked to be ‘‘as im-
aginative and innovative as possible’’ in
both service structure and programing
content. The CRTC said ‘‘applications par-
ticularly suited to the Canadian context
will be preferred to those merely imitating
existing modes of pay television.”” And,
noting that this is “‘a critical time in the
evolution of the Canadian broadcasting
system,’ the CRTC said pay licenses may
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well be granted for less than the five-year
maximum, and warned applicants that
“willingness to try new ideas’’ must be
coupled with ‘‘willingness to terminate
unsuccessful experiments at the end of
the license period.”’

Among the things the CRTC said it
doesn’t want to see, or won’t license, are
‘““superstations,’”’ cross-subsidy of pay
television service by regular cable subscri-
bers or pay television proposals that in-
clude advertising revenues. The last point
is specifically intended to prevent diver-
sion of ‘‘monies presently committed to
the Canadian broadcasting system,’ with
the CRTC looking for pay to generate new
sources of funds.

Services ‘‘predicated on the use’’ of pro-
grams ‘‘viewers have been accustomed to
seeing on conventional broadcast televi-
sion’”’ would not be acceptable, either.
Similarly, currently licensed broadcasters
will not be allowed to use part of their pre-
sent broadcast day to offer pay program-
ing, because that would ‘‘deprive the view-
ing public of an existing, freely available
broadcast service.” ’

Broadcasters ‘‘objecting to the introduc-
tion of a new service in their license
area’> must be prepared to demonstrate
damage, and even then the CRTC said it
““would be prepared to entertain a broad
range of proposals by pay television licen-
sees to assist the local broadcaster in sus-
taining an adequate level of local program-
ing.”’
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® WATR-TV Waterbury, Conn.: Sold by
Thomas Television Inc. to Channel 20 As-
sociates Limited Partnership for $4.5
million (‘“‘In Brief,” May 4). Seller is
owned by B. Preston Gilmore family who
OwWn WATR-AM-FM Waterbury, which is not
involved in transaction. Buyer is joint ven-
ture of Esen Associated IX and Op-
penheimer & Co. (50% each). Esen is
owned by communications attorney
Michael Finkelstein and others in Wash-
ington-based law firm of Nixon, Hargrave,
Devans & Doyle. Oppenheimer & Co. is
New York-based investment firm with in-
terests in cable systems serving Michigan
and Maryland. Finkelstein and Op-
penheimer also are applicants for new TV
in Dayton, Ohio (BROADCASTING, April
14, 1980). WATR-TV is NBC affiliate on ch.
20 with 200 kw visual, 20 kw aural and an-
tenna 510 feet above average terrain.

@ Ktvz(Tv) Bend and KTMT(FM) Med-
ford, both Oregon: Control (66.67%) sold
by J. L. DeArmond and John R. Dellen-
back to George R. Johnson for approx-
imately $1.6 million. Buyer already owns
one-third of stations. DeArmond, Dellen-

back and Johnson also have sold, subject
to FCC approval, KTvL(TV) Medford for
$12.5 million to Freedom Newspapers
(BROADCASTING, March 2). KTvz1v is
CBS affiliate on ch. 21, with 77.6 kw
visual, 15.5 kw aural and antenna 540 feet
above average terrain.

B WCLE(AM)-WQLS(FM) Cleveland, Tenn.:
Sold by Southeastern Enterprises to A.
Thomas Joyner for $1.3 million. Seller is
owned by Carl J. Haskins (32.5%), Teresa
T. Sharpe (25%), Richard B. Helms
(17.5%), and son, Richard L. Helms
(15%) and Haskins’s nephew, Jack L.
Haskins (10%). They have no other broad-
cast interests. Buyer sold WPVA-AM-FM
Petersburg, Va. (BROADCASTING, Feb. 9),
and has no other broadcast interests.
WcLEis 1 kw daytimer on 1570 khz. WQLs
is on 100.7 mhz with 50 kw and antenna
360 feet above average terrain. Broker:
Sherman & Brown Associates.

® WFLB(AM) Fayetteville, N.C.: Sold by
WELB Radio Inc. to Gray Broadcast En-
terprises for $1,150,000. Seller is owned
by W. E. Tart, who is new AM permittee
for Aberdeen, N.C. Buyer is owned by
Theodore J. Gray Jr., who owns WKDE-AM-
FM Altavista, Va., and wWRHI(AM) Rock

-
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Hill, S.C. Gray also bought, subject to
FCC approval, wsML(aAM) Graham, N.C.
(see below), and 20% of WwKo(AM) Fair
Bluff, N.C. (BROADCASTING, April 27).
WFLB is on 1490 khz with 1 kw day and
250 w night. Broker: Eden Broadcast Ser-
vice.

® Kecc-tv El Centro, Calif: Sold by
KEecc Television Corp. to Pacific Media
Corp. for $1,025,000. Seller is owned by
United Broadcasting Co., Washington-
based group of six AM’s, four FM’s and
three TV’s owned by Richard Eaton.
Buyer is owned by Esquire Inc., New
York-based publisher and owner of
KESQ(TV) Palm Springs, Calif. Keith
Swinehart is president of broadcast divi-
sion. Kecc-1v is CBS affiliate on ch. 9 with
404.6 kw visual, 40.5 kw aural and anten-
na 627 feet above average terrain.

® KcLM(aM) Redding, Calif.: Sold by Col-
gan Communications Inc. to Walls &
Jones Broadcasting Inc. for $750,000.
Seller is owned by John A. Colgan, who
has no other broadcast interests. Buyer is
owned by Henry Walls (55%), Lawrence
G. Jones (35%) and Reed Van Houten
(10%). They own KGEN(aM) Tulare, Calif.,
of which Walls is president. Jones is at-
torney and Van Houten is rancher, both
Tulare-based. KcLM is 500 kw daytimer on
1330 khz. Broker: William A. Exline Inc.

8 KiMo(FM) Jefferson City, Mo.: Sold by
K.A.LR. Inc. to Triple D Properties Inc.
for $608,775. Seller is owned by John W.
Inglish and five others who have no other
broadcast interests. Buyer is owned by
Frank R. Newell and Harley M. Lampman
(45% cach) and wives, Dianne and Mary
(5% each). Newell is former president of
KSRD(FM) Seward, Neb. Lampman is
general manager of KFMQ(FM) Lincoln,
Neb. They have no other broadcast in-
terests. KiMo is on 100.1 mhz with 3 kw
and antenna 300 feet above average ter-
rain. Broker: R.D. Hanna Inc.

B WTKO(AM) Ithaca, N.Y.: Control
(23.63%) sold by Ivy Broadcasting Inc. to
VVF Communications Corp. for
$550,000. Seller is principally owned by
Phebe W. Erdman. vy earlier sold 45% of
stock to VVF (BROADCASTING, March 23)
for $3 million. Buyer is owned by lvy
Broadcasting (31.37%), Thomas IJ.
Wincek, Francis X. Boyle, Robert A.
Sniffen and Erdman’s husband, Ellis
(Woody) Erdman (17.16% each). Wincek,
Boyle and Sniffen are officers of Washing-
ton-based Vietnam Veterans Foundation,
which assists veterans in establishing new
businesses. Erdman is Ithaca-based inves-
tor. They have no other broadcast in-
terests. WTKoO is on 1470 khz with 1 kw
day and 500 w night.

®m WsML(AM) Graham, N.C.: Sold by
Acme Communications Inc. to Graycast-
ing Inc. for $455,000. Seller is owned by
Aubrey W. Aycock (75%) and Norman
Young (25%), who have no other broad-
cast interests. Buyer is owned by Theodore
J. Gray Jr., who has bought, subject to
FCC approval, wrLB(aAM) Fayetteville,
N.C. (see above). WSML is 1 kw daytimer
on 1190 khz.



® WCHN-AM-FM Norwich, N.Y.: Sold by
Radio Norwich Inc. to Cooney Com-
munications for $310,000. Seller is owned
by Scott G. Rigby (51.5%), William J. Hall
(39.4%) and 14 others. None have other
broadcast interests. Buyer is owned by
Matthew T. Cooney Jr., public affairs man-
ager for DuPont Co., Wilmington, Del.,
and former deputy director of com-
munications for U.S. Department of Com-
merce, who has no other broadcast in-
terests. WCHN is 1 kw daytimer on 970
khz. WCHN-FM is on 93.9 mhz with 3.2 kw
and antenna 250 feet above average ter-
rain.

8 WRTL-AM-FM Rantoul, Ill.: Half-in-
terest sold by estate of Donald R. Williams
to Regional Radio Inc. for $300,000.
Estate has no other broadcast interests.
Buyer is William R. Brown who owns
other 50% of stations. WRTL is 500 w
daytimer on 1460 khz. WRTL-FM is on 95.3
mhz with 3 kw and antenna 275 feet above
average terrain.

B Wjiva(aM) South Bend, Ind.: Sold by
Mid-America Broadcasting Inc. to
Miramar Broadcasting Inc. for $275,000.
Seller is owned by Ralph Gregory (51%)
and Charles Hayes (49%), who own
WMMQ(FM) Charlotte, Mich. Gregory also
owns WYRQ(FM) Little Falls, Minn. Buyer
is owned by Jose Berrocal (50.6%), Jason
Meyer (14.5%) and nine others. Berrocal
is student at Yale Law School. Meyer is
student at Princeton University. Nine of
11 stockholders are former members of
managing board of wpRB(FM) Princeton,
N.J., student-run commercial station.
They have no other broadcast interests.
Wiva is 1 kw daytimer on 1580 khz.
Broker: Richard A. Shaheen Inc.

B Kokc(aM) Guthrie, Okla.: Sold by
Pioneer Broadcasters Inc. to Guthrie
Radio Inc. for $250,000. Seller is prin-
cipally owned by W. O. Moon Jr. and son,
W. R. Moon, who have no other broadcast
interests. Buyer is owned by Don Hodges,
general manager of KSGL(AM) Wichita,
Kan., who has ho other broadcast in-
terests. Kokc is on 1490 khz with 500 day
and 250 w night.

m Other proposed station sales include:
KEX0(AM) Grand Junction, Colo.;
WGVL(FM) Gainesville, Fla.; WIGO(AM)
Atlanta, Ga., WTLC(FM) Indianapolis;
KRIT(FM) Clarion, lowa; KUPL-AM-FM Port-
land, Ore.; XDAL(aAM) Duluth, Minn;
kIMo(FM) Jefferson City, Mo.; WGBB(AM)
Fréeport, N.Y.; KxvQ(aM) Pawhuska,
Okla., and wcbL-aAM-FM Carbondale, Pa.
(see “‘For the Record,’ page 81).

A /A PPROVED

® Kosi-FM Denver: Sold by Armstrong
Broadcasting Corp. to Westinghouse
Broadcasting Corp. for $7.5 million. Seller
is owned by Senator William L. Armstrong
(R-Colo.) and family, who have no other
broadcast interests. Buyer is New York-
based subsidiary of Westinghouse Electric
Corp. and group owner of seven AM’s,
five FM’s, and seven TV’s, has cable sub-
sidiary in Dublin, Ga., that owns and oper-
ates several systems in central Georgia

and northern Florida and is in process of
acquiring Teleprompter, largest cable
MSO (BROADCASTING, Oct. 20, 1980).
Daniel L. Ritchie is president. KOSI-FM is
on 101.1 mhz with 100 kw and antenna
780 feet above average terrain.

B WsiL-Tv Harrisburg, Ill., and KPOB-TV
Poplar Bluff, Ill.: Sold by Turner-Farrar
Inc. to Macauley Nicholes (46%), John
Kirby (46%), Robert Wilson (5%) and
Ruth Pruett (3%) for $3 million. Seller is
owned by O.L. Turner, who is buying
WEBQ-AM-FM Harrisburg from Nicholes,
president and principal owner (see page
68). Kirby owns cable systems serving
Newton and Vandalia, both Illinois.
Wilson is CPA and Pruett is investor, both
of Harrisburg. They have no other broad-

cast interests. WSIL is ABC-TV affiliate on
ch. 3 with 100 kw visual, 20 kw aural and
antenna 880 feet above average terrain.
KPoB is satellite of wsIL-TvV on ch. 15 with
15.1 kw visual, 1.58 kw aural, and antenna
620 feet above average terrain.

B WNOR-AM-FM Norfolk, Va.: Sold by
Commonwealth Broadcasting Co. to Mar-
vin Josephson Associates (MJA) for $2.6
million. Seller is owned by Arnold Malkan
and family who also owns KEYS(AM)-
KZFM(FM) Corpus Christi, Tex.; WDIX(FM)
Xenia, Ohio, and WKSY(FEM) Columbia
City, Ind. Buyer is publicly traded, New
York-based international talent agency. It
also produces Captain Kangaroo
children’s television program. It owns
WNIC-AM-FM Dearborn, Mich. (Detroit).
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Agencies feel new
shows toned-down

CBS is viewed as probable
winner in fall; rise in ‘family’
shows seen in wake of criticism;
lack of innovation noted

Advertising agency program chieftains
seem to agree that CBS-TV will be the
leading network for the new prime-time
season (BROADCASTING, May 4), and that
the schedules lack innovation and are not
likely to encounter content problems with
advertisers.

They are inclined to disagree as to
whether outside pressure groups had an
impact on molding schedules that shy
away from controversy. And though most
agency program strategists felt that the
program offerings de-emphasize sex and
violence, there were some dissenting
voices.

Rich Busciglio, senior vice president
and director of broadcast for McCann-
Erickson, New York, echoed the views of
many of his colleagues when he ques-
tioned the emphasis on entertainment
stars of the past by both ABC-TV and
NBC-TV. “You can’t put Humpty Dumpty
together again,” he said.

Busciglio said that both ABC-TV and
NBC-TV have made improvements in
their schedules but that he was “‘disap-
pointed’’ in CBS-TV’s new shows. ‘‘They
had only four and a half hours to change
but most of their new programs are run-
of-the-mill.”’

He likes Gabe and Guich and Love,
Sydneyon NBC-TV; The Fall Guyand To-
day’s FBIon ABC-TV, The Vintage Years
on CBS-TV, particularly its scheduling
after Dallas on Friday night.

Busciglio said there will be a reduction
in the emphasis on sex in the new
schedule but ‘‘no letting up of violence in
the many police shows, in which action is a
must.”’

Eugene Petrillo, executive vice presi-
dent and corporate broadcast director,
D’ Arcy-MacManus & Masius, New York,
stressed that his evaluations were based on
preliminary schedules, which undoubtedly
will undergo changes by the start of the
new season.

Overall, he felt that CBS will continue in
the first slot (though its new programing
doesn’t seem to have lived up to his earlier
expectations) because of the momentum
of some of its returning programs and
adroit scheduling changes. He saw NBC as
a stronger competitor next fall, with its
emphasis on comedy a step in the right
direction. He said that ABC has made

Programing-

fewer changes than would be expected of a
network not in first place.

Petrillo noted that both ABC and NBC
are moving toward programs featuring old-
time favorites, and questioned whether
this tactic is viable since these programs
are likely to attract an older audience.

He doubted that the activities of vocal
pressure groups had an effect in shaping
the new fall schedule, saying that sex and
violence are still there but have been
softened through the use of humor.

Arnie Semsky, senior vice president and
director of media and network programing
service, BBDO, New York, saw ‘‘less sex,
more cops and robbers’” and said that
some of this trend ‘‘can’t help but be due
to pressure groups.’

The dropping of a movie night by both
ABC and NBC he believed is due to lower
ratings that movies have drawn during the
past season and will allow the networks to
have better titles on fewer nights. He also
characterized the move as ‘‘fail-safe pro-
graming’’; should series fail, the networks
can always go back to another movie night.

From the advertiser standpoint, he said,
this season may be difficult to reach men

and ages 12-34 because of a seeming
“blandness’’ in the offerings and a strong
slant toward women, especially in the
serials.

Among the new entries he thinks may
have a good chance are NBC’s Father
Murphy (because of popularity of Merlin
Olsen, spin-off of Little House on the
Prairie and good time period) although he
wonders if both Prairie and Murphy will
suffer if producer Michael Landon is
spreading himself too thin. He also likes
The Fall Guy on ABC (recognizable Lee
Majors, good time period and good male
programing). The pilot of Maggie on ABC
he thought was ‘‘awful”’ but it’s early yet
and he believes Erma Bombeck (writer
and producer) may come through.

He also mentioned networks going with
big names, particularly NBC and ABC
(Robert Stack, Lee Majors), but said he
will have to wait and see whether that
strategy pays off. Also, he said it’s in-
teresting that CBS has only one new sit-
com. It’s the first time in years there have
been so few new entries in that genre, at-
testing to CBS’s strength last season.

Robert Buchanan, executive vice presi-
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dent, U.S. media director, J. Walter
Thompson Co., New York, said that “‘for
whatever reason, there appears to be a
greater emphasis on ‘all-family’ program-
ing. We certainly applaud that’

Buchanan noted that JWT for years has
had ‘‘a large number of advertisers’” who
have wanted such shows, among them
Kodak, Burger King, Quaker and Oscar
Meyer. In 1972, for example, he said,
Kraft announced that “‘we are a guest in
the home,’ and that was its position well
before the current pressure-group activity.

He said that advertisers should gain
from the increased all-family programing
because this season ‘‘advertisers have
been paying a premium for it.”’

Among the strategic points he saw was
the CBS move of Dallas to an hour earlier
on Friday, giving a prime position to the
new Vintage Years. As for the move of
Dukes of Hazzard to 8 p.m. that night, he
said, ‘“Dukes as it has been would not be
suitable for the all-family hour.”’

Overall he said the difference between
CBS and NBC is that CBS has opted for
the ‘‘young, attractive unknown or Broad-
way veteran-actor type’’ and that NBC has
gone for the ‘‘giant name’’ such as Rock
Hudson and Tony Randall.

Buchanan also claimed that ‘‘the net-
work ratings picture is over-emphasized by
everyone’’ and that buys are not made on
overall season averages but on programs
and for specific reasons.

Richard Welsh, vice president and man-
ager of network programs for N W Ayer,
New York, considered some of the pro-
graming to be “‘excellent,”’ though he con-
ceded that the schedules are ‘‘not wildly
innovative.” He said he believed that the
networks were aware months ago of the
possible negative effects that might result
from pressure groups and have scrutinized
program content carefully.

He expressed some concern that “‘safe”’
programing might cost advertisers more in
the long run—paying the same or more for
a show with a 28 share as one that may be
controversial but garner a 31 share.

He praised CBS’s scheduling strategy
involving the shift in time periods of new
with returning programs.
num at 8 p.m. on Thursday and Disney on
Saturday night. He said he believes NBC
will be strengthened and will compete
more evenly with ABC next fall.

Bruce Cox, senior vice president, pro-
graming, Compton Advertising, New
York, thought that CBS will improve its
standing next fall because of its better-bal-
anced programing and skillful scheduling.

He cautioned that it’s difficult to evalu-
ate NBC and ABC since judgment must be
based only on snippets of the new pro-
graming fare, while CBS showed whole
programs. He is doubtful whether the long
list of ‘‘big star” programs will gain a
broad-based audience, believing it will
skew to older demographics.

Cox is certain that the Moral Majority
and other pressure groups had an effect on
the new programing. There is “‘a lot less
titillation than there was two or three years

LR}

ago.

He likes Mag-

Revarmped weekend
unveiled by ABC

Three new animated series and
new ‘Weekend Specials’ episodes
make up Saturday-Sunday fare

ABC’s new weekend schedule, set for a
Sept. 12 premiere, includes three new
series (one listed as ‘‘tentative’’), and new
ABC Weekend Specials productions.

Additions to the Saturday morning
schedule are all animation: Marmaduke
(‘‘clumsy, lovable Great Dane’’) on alter-
nate weeks, Goldie Gold (‘‘wealthiest
teen-ager in the world”’) and, tentatively,
Laverne & Shirley.

Sunday’s Kids Are People Too, in its
fourth season, gets a new host, Randy
Hamilton, and a new look.

Among the new productions for ABC
Weekend Specials are adaptations of The
Notorious Jumping Frog of Calaveras
County, and a Robert Newton Peck novel
for young people, ‘““Mr. Little.”’

Public service messages series, The
Dough Nuts and H.E.L.B, will be ex-
panded, ABC said.

Dropped from this year’s weekend pro-
graming roster are Dingbat and The
Plasticman Family, with Thundarr mov-
ing to a new time and Superfriends and
Heatheliff (which alternates with Mar-
maduke), said to be in a new format.

New productions were also announced
for ABC Afterschool Specials: The Wave
(*‘the first Norman Lear production for
children’s television’’), Please Don’t Hit
Me, Mom (child abuse), Mom Lives in a
Bottle (alcoholism) and Star Struck (an
aspiring singer, featuring Trini Alvarez).

T S B A N ST SR
Fall line-up agreed
on by public stations

PBS teievision members poo!
money annually to finance
about half of its schedule

Public television stations have agreed to
purchase 26 series and programs for the
next season in the Public Broadcasting
Service’s eighth Station Program Coopera-
tive (SPC).

Although the cost for producing the pro-
grams will total a record $51.2 million,
total cost to the stations will be $28.2
million, with the difference being made up
by underwriting and Corporation for
Public Broadcasting grants.

The SPC is a bidding mechanism
through which PBS member stations agree
to pool their money to finance about half
of PBS’s national programing.

Stations selected the programs from 155
proposals submitted by independent pro-
ducers and public television stations.

The stations agreed to back two new
series and a pilot. Playhouse, which will
present 25 programs of American drama,
plays, short story adaptations and original
mini-series, will cost $7.2 million; Media
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Probes, to be hosted by John Cameron
Swayze, will consist of eight half-hour seg-
ments examining TV news, political ads,
and language. It will cost $1.2 million.

The pilot, A House Divided: The Den-
mark Vesey Rebellion, a 90-minute special
about an 1821 slave uprising, will cost
$157,614.

The series returning next year, along
with their lengths and total costs are:
Austin City Limits, 13 one hours,
$420.764; The Dick Cavett Show, 100 half
hours, $1.5 million; The Electric Com-
pany, 130 half hours, $359,000; Evening
at Pops, eight one hours, $1,385,594; Fir-
ing Line, 39 one hours, $703,317; Great
Performances, 25 programs, varying
lengths, $4,612,676; The MacNeil/Lehrer
Report, 261 half hours, $6.8 million; Mark
Russell Comedy Specials, six half hours,
$152,124; Matinee at the Bijou II, 16 90
minutes, $120,000; Mr. Rogers’ Neighbor-
hood, 260 half hours, $978,815; Non-Fic-
tion Television, 12 one hours, $999,670;
Nova, 20 one hours, $4.4 million; Over
Easy, 65 half hours, $3.4 million; Sesame
Street, 130 one hours, $8.6 million; Sneak
Previews, 140 halif hours, $774,796; Soc-
cer Made in Germany, 152 one hours,
$895,980; Soundstage, 10 one hours,
$539,684; Specials, no lengths set,
$925,000; Up and Coming, 10 half hours,
$1.8 million; The Victory Garden, 39 half
hours, $536,773;, Wall Street Week, 52 half
hours, $747,615.
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Lionheart springs from ashes of Time-Life TV

Nathan heads cadre from old firm;
- new program distributor takes over
selected sales of BBC product

A new international television program
distribution company, with most of its ex-
ecutives from the disbanded Time-Life
Television ranks, has been formed as a
subsidiary of Public Media Inc.

The new operation is Lionheart Televi-
sion International. Wynn Nathan, its
president and- chief executive officer, was
formerly Time-Life Television vice presi-
dent, special market sales. Frank Miller,
one-time Time-Life Television vice presi-
dent, international sales and operations, is
now Lionheart executive vice president.

With its start-up, Lionheart is now ex-
clusive U.S. representative of BBC En-
terprises product for commercial and
public television—an assignment that
Time-Life had previously. That’s said to

involve a portfolio of 948 programs with
series ranging from the newly released Not
the Nine OClock News to The Shirley
Bassey Show.

Other Time-Life Television veterans
with Lionheart:. Bob Greenstein, vice
president and marketing director; Floyd
Osburn, director of business administra-
tion; Mark Feldman, Osburn’s assistant,
and Mary Miller, director of program
operations.

Nelsa Gidney, former manager, pro-
gram acquisitions, noncommercial
WNET(TV) New York, is Lionheart vice
president, programing.

Lionheart will be headquartered at 40
West 57th Street, New York. Its parent
company, Public Media Inc., also has
Films Incorporated and Quartet Films
subsidiaries, the former involved in non-
theatrical distribution, the latter handling
theatrical properties.

_programing this time around.

Monitorg

New production leaders. Universal television has lost its fong-time dominance of
knetwdrk television ptime-time production, and is now tied for leadership with two other

. Hollywood producers. MCA-owned company dropped from seven and a half hours of
prime-time network programing per week last season to five hours per week for 1981-82
season. Lorimar Productions and Aaron Spelling-Leonard Goldberg Productions, both

_ independents; also are producing five hours of weekly programing for next fall. Biggest
blow to-Universal was NBC-TV's cancellation of four of its series — Buck Rogers, BJ and the
Bear, Lobo, and The Gangster Chronicles. NBC ordered no new show produced by

~ Universal, Universal also lost The Incredible Hulk from CBS-TV, but added two new series;

Sh’annorz*and Simon & Simon, there. Tied behind the top three for second place were

‘Paramount Television, Warner Bros. Television, and 20th-Century-Fox Television; each with
three and a half hours each on order. Most improved showing was by MGM Television,

- which wentfrom onehourlast season to three hours for next fall. Columbia Pictures
Television: which had no programs picked Up fast year, is producing two hours of

Ratings Roundup

Score another victory for CBS-TV in-the
second week of post-season: network
competition. For the week ended May 3;
CBS clobbered its two-tivals with.a- 17.9
tating'and 31 sharé to ABC-TV's 15.1/26
(a tow 'mark since-last Septembern: and
NBC-TV's 14.7/25.

Of the week’s top-10 shows, CBS had
seven, all repeats except the top-rated
Dallas (32.9/56). Only"one -movie. or
special miade it to that list, part-one.of
NBC's new. Murder in Texas (fifth place,
22.3/38).

During- the -week, CBS:tgok Monday,
Tuesday, Friday and Sunday; NBC-worr
Wednesday “and- Thursday, ‘and . ABC,
Saturday.

Although nowhere near the top-of the
ratings: list; NBC Magazine with: David
Brinkley showed considerable improve-
ment inits new Thursday 8-9 p:m. slotlt
scored a.-13.2124—48th -out "ot the
week’s 64 shows; in -previousweeks
against Dallas Fridays—at. 10 pm. it
often-had been-ranked last or close to it

Elsewhere in the ratings, ABC-did well
with a- Ripley’s Believe It or Not special
on ‘Sunday from 8. to 9-pim, earning-a
19.4/33, said to- be its highest share in
that time period in the 1980/81 season.
ABC News Closeup “Near Armageddon”
(10.07117) “and NBC's - Live-from: Studio
8H 100" Years of ~Popular. -Music”
(11.6/19), however, both were in the bot-
tom- 10.

The First 20

1. Dallas cBS 37.9/36
. : . o 2. Lou Grant(R) CBS 24442
, Stresgi,ng sports. Nickelodeon, Warner Amex Satellite Entertainment’s young people’s 3. MIA*S*H () Cg: g;gﬁig
| _channel, introduces Reggie Jackson’s World Of Sports on July 4. New York Yankee Jackson ¢ g‘i’gMg’l‘;ﬁ“f@deer w o :
- will host five one-hour sports specials “designed to encourage kids to participate in sports Texds” (part-t, movie) NBC 22.3136
- activities” Nickelodeon is offered by 800 cable systems with- 3.65 million subscribers. 6. - Dukes of Hazzard (R) cBS 22:1/88
: k) 0 7. House Calls (R} CBS 21.9/34
e ' . 8. . The Jeffersons (R) c8s 21.1/33
. HBO now syndicating. Home Box Office has made its first sale to syndication. No fee 9.+ . "Fantasy Island Agg 182:33
_ was announced by HBO for sale of its recent Diana Ross special to Revco Drugs for 1 ngf‘;gggf‘g e 2¢ 5t
. broadcastin50 markets, Spokesman says'HBQ’s original tapings of theatrical productions ! {movie) CBS 19.4/34
will soon be availablé for syndication, with-other deals also under consideration. 12 Ripley's Believe It
o . Or Not {special) ABC 19.4/33
S - 13, Diffrent Strokes (R) NBC 19.4/32
14, Alice cBS 19.4/30
150 -Nurse CBS 19.2/32.
Carl Youngs 16. . Trapper John, M.D. CBS 19.2132
b 17,0 Love Boat ABC 19.0/37
the mOSt 18: -Acddemy of Country
Music Awards (special) NBC 18.8/31
- 19,7 Quincy ME.(R) NBC 18.7/31
ex[)e ence rm 20.  Private Berijamin CBS 17.8/33
[ ]
in broadcast executive iral B
The Final Five
recruitment.
. . . Benji/Americathon
More than 15 years experience as specialists in the industry. . (movies) ABC 10.4/18
] i ; i ) 1. "ABC Neivs Closeup
For a confidential discussion, call 312-394-9330. (special ABC - T00H7
61. - Gangster Chronicles NBC 10:0M17
63.  Those Amazing Animals i
(R ABC 97119
W% 4 W 64. . WKRP in Cincinnati CcBS 9.2/20

ONE CROSSROADS OF COMMERCE
ROLLING MEADOWS, ILLINOIS 60008

(R) indicates repeat

Mike Walker
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SDX’s Tornabene:
another step up his
journalism ladder

Society’s new executive director
is first from broadcast ranks

Russell C. Tornabene, who takes over on
June 1 as executive director of the Society
of Professional Journalists, Sigma Delta
Chi (BROADCASTING, April 27), has been
identified with journaliem all of his adult
life, the last 30 with T C News.

He says he got the yen for the jour-
nalistic life at-age 12, when he was selling
the Saturday Evening Post door to door
back home in Gary, Ind. He invariably had
a few copies left over, invariably read them
and developed a hunger for the places and
events they told him about. His family was
shocked when he announced he wanted to
go into journalism: They thought the
hours were terrible.

Tornabene got his BA and his master’s
degree in journalism at Indiana University
in 1949 and 1950, winning an Ernie Pyle
scholarship award in 1949. He also taught
journalism there in 1949-50. He had
served as a tank crewman in cavalry recon-
naissance in the Army in Europe in
1944-46, and in 1951 was recalled to active
duty during the Korean War, serving the
year as desk editor and then chief corres-
pondent of Pacific Stars and Stripes, the
Army paper, in Tokyo and also teaching
journalism at the Armed Forces Education
Institute there.

He joined NBC News fresh from his sec-
ond Army hitch, starting as a radio news
writer at NBC’s wrc(aM) Washington.
That was the beginning of at least a dozen
NBC News assignments, ‘“‘each having a
totally different character.””

He moved to the network news staff as a
producer in 1955, then to New York as
manager of news operations in 1961 and
became manager of radio network news in
1965. Two years later he was named direc-
tor of news for NBC-owned television sta-
tions, and 18 months after that he became
general manager, NBC Radio Network and
owned radio stations news.

For two years, starting in 1973, his in-
terest in news had to be shared with other
activities as he served as vice president
and general manager of the NBC Radio
Network. Since 1975 he has been director
of public affairs for NBC News, responsi-
ble for relations with affiliates’ news
departments, supervising the public ap-
pearances of NBC News correspondents,
maintaining liaison with professional jour-
nalistic organizations, arranging special
events and coordinating special projects,

Journalismy

Tornabene

among other duties.

Over the years, Tornabene has had a
hand in coverage of a wide variety of
events. He was editor or producer of
coverage of the 1956, 1960, 1964, 1972,
1976 and 1980 presidential nominating
conventions. He coordinated coverage of
trips by President Eisenhower to India,
Europe and Africa in 1959 and to South
America in 1960, by President Kennedy to
Europe and Iretand and to Costa Rica in
1963; by Pope Paul to the Holy Land in
1964 and by President Nixon to Russia,
Iran and Poland in 1972. He also assisted
in coverage of space launches and manned
space flights, starting in the 1960’s.

He also has kept in close touch with the
Society of Professional Journalists, Sigma
Delta Chi. He was president of both his In-
diana University chapter and the New
York professional chapter, and was
publisher of the annual journal of the
society’s convention in 1979. He has also
been a governor and vice president of the
Overseas Press Club of America and
served on the organizing committee of In-
diana University’s school of journalism in
1975-76, to rebuild the plant.

Tornabene will be the first broadcaster
to become executive officer of the society,
where he will succeed Russell Hurst,
resigning after 20 years in the job. At first,
Tornabene says, he wasn’t much in-
terested in the post, finding too much en-
joyment in his NBC News work. But peo-
ple kept calling him about it, and finally
the search committee called, and he
wound up taking it.

In the job, he’ll be working with the of-
ficers and board of the society, running the
Chicago headquarters and its staff of 15
people, directing the activities and pro-
grams of the 29,000-member organiza-
tion, supervising the 310 professional and
collegiate chapters, coordinating the na-
tional convention and regional meetings,
speaking on journalism issues and for-
mulating policies and activities in associ-
ation with the society’s board.

He’ll be at NBC until near the end of
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May. In the meantime he is also in the pro-
cess of buying a house in the Chicago area
and selling the one he and his family have
occupied for 20 years in the New York
suburbs near White Plains. (He is married
to the former Audrey Shankey and they
have four children, most of them out of
the nest now: Joseph, 27; Eileen, 26;
David, 22, and Lynn, 15.)

He takes pride in the society, which he
calls the only journalism group that is:
totally horizontal (all news media) and
vertical (membership ranging from
publishers to cub reporters and journalism
students.) And he takes pride in its con-
tributions: ‘I think it is very important to
America that it has an organization that
serves journalism—and journalism
serves.’ ‘

The outlook for his new career is busy
times, but he says he likes it that way and
is used to it. He is 57, approaching 58, but
it’s an active 57. In his off-hours he plays
tennis, paints in oil and pursues photogra-
phy. And he wants to continue to keep
busy. ‘““You know,”’” he says of the new job,
“‘this is the sort of thing to take the rest of
my active life.”

Watch out
forSelcom

inthe
Northeast

Selcom’s 1980 sales for
this:major. marketstation were
up 79% over 1979.

The total picture iseven
more impressive. For results
not rhetoric...call us. '

elcom,inc.
Radio Representatives ,
1221 Avenue of the Americas

‘New York, New York 10020
(212) 730-0202 '
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NewsuBeat

Foliowing federal precedent. After videotapes are introduced in court, news
organizations may reproduce thern for broadcast or print. So ruled Acting Justice Richard
G. Denzer of New York State Supreme Court on briefs from NBC and New York News Inc.
(weixitvi New York). Similar decision came in federal court in Abscam cases; this one, said
to be first in state court, involved police tape of man charged with murder and attempted
rape. NBC wili pool tape to others when available.

i
Shield law upheld. Superior Court Judge Richard Abbe has upheld California's recently
enacted reperters’ shield law by rendering favorable decision in case of Carissa Howland,
KRCR(TV) Redding reporter, who refused to testify in case involving northern California drug
raid. Attorneys for one of those arrested in raid argued that Howland's testimony would
have exonerated defendant. Judge Abbe disagreed, saying there were other witnesses
besides reporter who could provide needed information.

m|
Giolng international. Headed for international distribution is Group W’s Newsfeed
service, interchange of daily news programing among Group W TV stations. Dolmatch
Group, New York, will handle internationa! sales for news programing titled Group W

Newsfeed International with expectation that overseas clients will contribute to news pool.

Both programs are fed by satellite. In U.S, Newsfeed has been bought for Mid America
Broadcasting's three TV stations and Outlet Broadcasting's five stations.

O
Famity way. American Family Broadcasting announced establishment of Washington
news bureau to serve stations: wyea-Tv Columbus, Ga.; warr(Tv) Huntsville, Ala.; krvs-Tv
Cape Girardeau, Mo.; wroc-Tv Savannah, Ga., and kTiv(Tv) Sioux City and kwwi-Tv Waterloo,
both lowa. Bureau is headed by Alex McGehee, former staff assistant to former
Congressman John F McFall (D-Calit). Staff photographer is Robert Ricciuti, former
production assistant with ABC in Washington.

|
in the marketpiace. Broadcast division of San Diego-based Tuesday Productions is
offering "The News Image.” new 18-piece original music package especially designed for
TV news premotion and production.

CAMBRIDGE CRYSTALS
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FAA Negotiations
JOHN CHEVALIER, JR.

AVIATION SYSTEMS
ASSOCIATES, INC.

1650 So Pacific Coast Hwy
Redondo Beach. CA 90277
(213) 378-2281

SWAGER TOWER CORPORATION
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L
¥ .
datawppldinc
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‘1977 Readership Survey snowing 4.4
readers per copy
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New FOI guidelines
issued by Justice

Attorney General Smith seeks
legislative proposals from
government agencies to reform act

The Department of Justice has tightened
its guidelines on the release of govern-
ment information to the public under the
Freedom of Information Act—and is
working on legislation to effect the law’s
“reform.”

Attorney General William French
Smith last week informed all federal
departments and agencies they no longer
are bound by guidelines issued by former
President Carter’s first attorney general,
Griffin Bell, in 1977, that they should not
use technical exemptions to withhold in-
formation. Bell’s directive was to make the
requested disclosures unless they would
be ‘‘demonstrably harmful” to the
government.

The new guidelines say federal agencies
should be guided by the principle that
“‘disclosure of agency records is the
foremost goal’’ of the law and that agen-
cies should guard against using non-
disclosure to protect ‘‘fraud, waste or
other wrongdoing by government
employes”’ But the guidelines say dis-
closure must be made ‘‘subject to the
specific exemptions provided by Con-
gress.”’” The act contains nine exemptions
to permit withholding of information.

Smith’s new guidelines were criticized
by Jack Landau, director of the Reporters
Committee for Freedom of the Press. He
called the new policy ‘‘unwarranted’” and
predicted it would be used by agencies to
“‘use every technicality to suppress infor-
mation.”’

However, observers generally doubted
that the new guidelines would make an ap-
preciable difference in the way the law is
administered. They note that none of the
guidelines issued by Bell or his pre-
decessors dating back to 1966, when the
law was enacted, have been widely
followed.

Beyond issuing the new guidelines,
Smith said he would solicit ‘‘legislative
proposals’® from the government agencies
““in a collaborative endeavor to reform the
FOIA”’ He said he is interested in how
many persons are using the law in ways not
intended by Congress.

But in the ' meantime, a Senate Judiciary
subcommittee is considering legislation
introduced by its chairman, Orrin Hatch
(R-Utah), that, the department spokes-
man said, is designed to accomplish some
of the goals the administration has in
mind. Among other things, it would relax
the deadlines for government compliance
with the law and broaden the number of
law enforcement and intelligence agency
records that can be Kept confidential.

The law, as administered under the Bell
guidelines, was a matter of concern to the
Federal Bureau of Investigation and the
Central Intelligence Agency and their sup-
porters in Congress.



Professional Cards

ATLANTIC RESEARCH CORP.
Jansky & Bailey
Telecommunications Consulting
Member AFCCE
5390 Cherokee Avenue
Alexandria, Virginia 22314
(703) 642-4164

EDWARD F. LORENTZ
& ASSOCIATES
Edward F. Lorentz, PE.
Charles . Gallagher, P.E.
1334 G St, N.W. Suite 500
Washington, D.C. 20005
(202) 347-1319
Member AFCCE

A.D. RING & ASSOCIATES

CONSULTING RADIO ENCINEERS
Suite 500
1140 Nineteenth St.,, N.W.
Washington, D.C. 20036
{202) 223-6700
Member AFCCE

COHEN and DIPPELL, PC.
CONSULTING ENGINEERS
1015 15th St,, N.W., Suite 703

(202) 783-0111

Washington, D.C. 20005
Member AFCCE

CARL T. JONES ASSOCS.

(Formerly Gautney & Jones)
CONSULTING ENGINEERS

7901 Yarnwood Court
Springfietd, VA 22153
(703) 569-7704
AFCCE

LOHNES & CULVER
Consulting Engineers
1156 15th St, N.W., Suite 606
Washington, D.C. 20005
(202) 296-2722

Member AFCCE

A. EARL CULLUM, IJR.

CONSULTING ENGINEERS
INWOOD POST OFFICE
BOX 7004
DALLAS, TEXAS 75209

(214) 631-8360
Member AFCCE

SILLIMAN AND SILLIMAN
8701 Georgia Ave. #3805
Silver Spring, MD 20910

ROBERT M. SILLIMAN, P.E.

(301) 589-8288
THOMAS B. SILLIMAN, P.E.
(B12) B853-9754
Member AFCCE

Moffet, Ritch & Larson, P.C.

{Formerly Sithman Moftet & Kowaiski P C )
CONSULTING ENGINEERS

1925 North Lynn Street
Arlington, VA 22209
(703) 841-0500

Member AFCCE

STEEL,ANDRUS & ASSOCIATES
David L Steel, Sr., P.E.

P.0. Box 230, Queenstown, Md.
(301) 827-8725 21658
Alvin H. Andrus, P.E.

351 Scott Dr.; Silver Spring. Md..

(301) 384-5374 20904
Member AFCCE

HAMMETT & EDISON, INC.
CONSULTING ENCINEERS

Radio & Television
Box 68, International Airport

San Francisco, California 94128
(415) 342-5208

Member AFCCE

JOHN B. HEFFELFINGER

9233 Ward Parkway, Suite 285
816-444-7010
Kansas City, Missouri 64114

JULES COHEN
& ASSOCIATES

Sutte 400
1730 M St, NW,
Washington. DC 20036
{202) 6593707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

8500 Snowville Road
Cleveland, Ohio 44141
216/526-9040

VIR JAMES

CONSULTING RADIO ENGINEERS
Applications and Fleld Engineering
Computerized Frequency Surveys

4940 E. 39th Ave.—80207
(303) 393-0468

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr,
& Associates, Inc.
Broadcast Engineering Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—-278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 West 57 Street
New York,N.Y. 10107
(212) 246-2850

JOHN H. MULLANEY
Consulting Radio Engineers, Inc.
9616 Pinkney Court
Potomac, Maryland 20854

301 - 299-3900
Member AFCCE

HATFIELD & DAWSON
Consulting Engineers

Broadcast and Communications
3525 Stone Way N.
Seattle, Washington 98103
(206) 633-2885
Member AFCCE

MIDWEST ENGINEERING
ASSOCIATES
Coruu[h’ng Engl.ru.zu
6934 A N. University
Peoria, lllinois 61614

(309) 692-4233
Member AFCCE

MATTHEW ]. VLISSIDES, P.E.
STRUCTURAL CONSULTANT
TOWERS, ANTENNAS, STRUCTURES
Studies. Analysis. Design Modifications,
Inspections. Supervision of Erection
7601 BURFORD DRIVE McLEAN.VA 22102
Tel (703) 356-9504
Member AFCCE

C.P.CROSSNO & ASSOCIATES
CONSULTING ENGINEERS
P.0.BOX 18312
DALLAS, TEXAS
76218

Computer Aided, Design & Allocation Studies
Field Engineering,

(214) 321-9140
Mambar AFCCE

RADIO ENGINEERING CO.

Box 4399 RR 1, Santa Ynez, CA 93460
CONSULTANTS

ALLOCATIONS, INSTALLATIONS, FIELD

ANTENNA & TYPE ACCEPTANCE MEASUREMENTS
NORWOOD J. PATTERSON

(805) 688-2333

Serving Broadcasters over 35 years

JOHN FX. BROWNE
& ASSOCIATES. INC.
CONSULTING ENGINEERS
1901 Pennsylvania Ave.. NW
Washington, D.C. 20006
525 Woodward Avenue
Bloomfield Hills, Ml 48013
Tel. (313) 642:6226 (202) 293.2020
Member AFCCE

WILLIAM B. CARR
& ASSOCIATES, INC.
DALLAS/FORT WORTH

WILLIAM B. CARR, PE.

1805 Hardgrove Lane,
Burleson, Texas 76028. 817/295-1181
MEMBER AFCCE

Consulting Electrical Engineer to Educa-
tion and Industry specializing in instruc-
tional and broadcast television, cable dis-
tribution, sound reinforcoment, to meet
short and long range needs of { i

D.C. WILLIAMS
& ASSOCIATES, INC.

BROADCAST AND COMMUNICATIONS

£
and the objectives of management.

POHTS ENGINEERING
301 South Allen St —Suite 301
State College, PA 16801 814/234.9090
Member AFCCE

Assisted Directional Array and
Feeder System Design, Analysis, and
Bandwidth Optimization
Applications - Field Engineering
10517 CATAWBA WAY
RANCHO CORDOVA, CALIFORNIA 95670
(916} 366-7666

R.L. HOOVER

Consutting Telecommunications Engineer
11704 Seven Locks Road
Potomac, Maryland 20854
301-983-0054
Msmber AFCCE

SADACCA, STANLEY
& ASSOCIATES
AM FM TV
P.O. Drawer LT,
Crestline. CA 92325
(714) 338-5983

SHERMAN & BEVERAGE
ASSOCIATES, INC.
Broadcast/Communications Consultants
Box 181, R.D. #2
Medford, N.J. 08055
(609) 983-7070

o Aacionnd

BROMO COMMUNICATIONS

Consulting Radio-TV Engineers
P.O. Box M, St Simons lsl.,
GA 31522 (912) 638-5608

Field Engineering
~—Frequency Measuring Servico—

FORMER CHIEF ENGINEER, HOUSTON,
MIAME AND BOSTON (AM/FM)

MEYER GOTTESMAN
BROADCAST CONSULTANT
LOW POWER TV, APPLICATIONS

Mailing Address: PO. BOX 4234
NAPA, CALIFORNIA 94558
TELEPHONE (707) 253-2220 Anytime!

LAWRENCE L. MORTON, E.E.
AND ASSOCIATES
CONSULTING TELECOMMUNICATIONS ENGINEERS
LOW-POWER TV, AM, FM. TV APPLICATIONS.
FIELD ENGINEERING. COMPUTERIZED CHANNEL SEARCHES.
1747 SouTH DOUGLASS ROAD, SUITE D
ANAHEIM, CALIFORNIA 92806

(714) 634- 1662

Sherwood, Hennes & Associates, Inc.

3125 Mapleleaf Drive
Glenview, lllinois 60025
1.312.439-1230

Burt Sherwood Bill Hennes

confact

BROADCASTING MAGAZINE
1735 DeSales St. N.W.
Washington, D. C. 20036
for availabilities
Phone: (202) 638-1022




IN CHICAGO,WE'RE RECYCLING
ONE OF AMERICAS
GREAT NATURAL RESOURCES.

Experience.

There's only one way
fo get it. With fime and
with age. But just when
most people reach the
point of greafest effective- —
ness, they're given a hearty handshake and sent off
into retirement.

The result is a willing and capable work force being
carelessly wasted —a fact which was driven home to
us at a luncheon honoring older worlkers in Chicago.

That starfed the Manager of Community Programs
af our local NBC Flagship Station thinking about initi-
afing a special event in their behalf. Working closely
with Operation ABLE, a Chicago-based organization
that matches older workers with jobs, WMAQ-TV
decided to stage a Job Fair for workers past fifty.

The fair-like atmos-
phere was important.

It added an aura of en-
thusiasm and style thaf
helped make the event as
enjoyable as it was informative.

The response was grafifying.

Hundreds of people regained the confidence to re-
enfer the job marlket. New positions were created.
Some local companies even established special em-
ployment programs for older worlers.

Buf that was just the beginning. Because of the
event’s success, ofther cities have contacted WMAQ-TV
for help in planning senior career days of their own.

All of our NBC Flagship Stations have a long history
of community service. So you might say our Job Fair
in Chicago put a lot of experience to work.

THE FLAGSHIP STATIONS OF NBC

WNBC-TV
NEW YORK

KNBC-TV
LOS ANGELES

WMAQ-TV
CHICAGO

WASHINGTON, D.C.

WKYC-TV
CLEVELAND

WRC-TV

A%
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he political broadcasting
law had been liberalized

in 1959 to exempt news
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gard. Polls indicated those
who watched the proceedings
on TV felt Kennedy to have

programs from its equal-time
obligations. It was suspended
entirely in application to presi-
dential and vice presidential
candidates in 1960. The
suspension made possible the
four ‘‘Great Debates’ be-
tween Vice President Richard
Nixon and Senator John FE
Kennedy (D-Mass.), without
obligating broadcasters to give
equal time to the nine other
candidates who ran for Presi-
dent that year.

The suspension was trig-
gered almost by accident.
Frank Stanton, president of
CBS, had been urging Con-
gress to adopt a permanent
repeal of equal-time requirements for debates featuring prin-
cipal candidates but wasn’t getting anywhere. The late Leon
Brooks, then CBS general counsel, suggested that Congress
might be more readily disposed to grant a temporary waiver.
When Stanton advanced that idea while testifying before
Chairman John O. Pastore (D-R.I.) of the Senate Com-
munications Subcommittee, he found a friend. Under
Pastore’s leadership, Congress voted a one-year waiver of Sec-
tion 315 for presidential candidates.

““By political accident broadcasters have been given a
chance,” BROADCASTING editorialized, ‘‘and a good one, to
cover the 1960 election campaigns with the same freedom ac-
corded the press. This is an opportunity that cannot be ignored
by any broadcaster who aspires to a status superior to that of
jukebox operator or popcorn concessionaire. It is an oppor-
tunity that has come when it was most needed—by broad-
casters and the public. Great national policies will be formed
during the 1960 campaigns. If broadcasting covers the cam-
paigns with wisdom, ingenuity and thoroughness, the elector-
ate that goes to the polls next November will be the best in-
formed in history, and the image of broadcasting, now defaced
by the investigations of recent months, will have been fully
repaired.”’

Watched by the largest single TV audience up to that time,
75 million, the first debate, from Chicago on Sept. 26, changed
the course of political campaigning and, quite probably, the
presidential election. Image undid Nixon. While a younger,
handsome Kennedy appeared with confidence, Nixon, re-
cently recovered from an illness, appeared cautious, even hag-

Capture by Israeli agents of former Nazi leader
Adolf Eichmann was announced May 22. An American
U-2 reconnaissance plane was shot down in Soviet
Russia and pilot Francis Gary Powers was imprisoned.
A collision of two commercial airliners over New York
killed 128 in the planes and six on the ground.
Americans virtually banned cranberry sauce from their
Thanksgiving tables following reports that a cancer-
causing agent was in a weed killer used on crops. The
1960 census found the U.S. population exceeded 179
million, up almost 30 million from a decade before. The
American Football League was started, partially
nourished by a five-year TV contract with ABC. And
elsewhere in BROADCASTING ...

won, those who only listened
to the debate on radio, about
30 million homes, felt the can-
didates to have fared about
equally. The New York Herald
Tribune noted that neither
candidate ‘‘could resist open-
ing a can of corn here and
there,”” and concluded that the
debate ‘‘left the electorate bet-
ter prepared for November’s
judgment day”’ The New York
Times felt that the candidates
offered ‘‘at times an interest-
ing but at no time inspiring
picture of two capable young
efficiency experts proposing to
oil up the same machine—
with different quantity and
grades of 0il.”” The Wall Street Journal criticized the questions
asked by a panel of network correspondents as ‘‘incredibly
bad. ... If, instead, the two candidates had been left alone to
speak, to question and reply to each other, they would inevita-
bly have pushed themselves to the hard questions. ... Much
was left in disappointing obscurity.”’

But radio and television were redeemed. BROADCASTING
commented: ‘‘Politicians made history, and broadcasters
reached the pinnacle of journalistic heights Sept. 26. The Lin-
coln-Douglas debates of a century ago yielded to the Nixon-
Kennedy face-to-face encounters, ushering in a new era in
American politics. Television and radio established new iden-
tities as the superlative mass media they are. . .. Broadcasters,
through team work with networks on time clearances, and
despite heavy losses in commercial revenue, have elevated
their stature as responsible journalism forces. The networks
handled the almost insuperable task of reconciling differences
between the contending parties under inordinate pressures.
The detractors of broadcasting have been answered.’

The second “‘Great Debate’” on Oct. 7 captured a television
audience of 61 million; the third on Oct. 13, 70 million, and
the fourth on Oct. 21, 63 million. Although Nixon performed
better in the second, third and fourth debates than in the first,
invaluable exposure was gained by Kennedy, who, though
well-known, had not enjoyed the high visibility of the Vice
President in the preceding years. Both Kennedy and Nixon de-
scribed television as the primary communications medium for
the 1960 elections.

Kennedy felt that television ‘‘has made a tremendous
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including noncommercial educational sta-
tions, who are confounded by the in-
terpretative memorandum. The FCC
should admit that it goofed.”

The NAB, for most of 1960, functioned
without a president. The unexpected death
in March of Harold E. Fellows, who had
served in that capacity for nearly nine
years, touched off a six-month search for a
successor. It turned out to be Florida
Governor LeRoy Collins, elected Oct. 10
by the NAB board to assume the top NAB
post on Jan. 4, 1961, The appointment of
Collins, who drew national attention as
permanent chairman at the July Demo-
cratic national convention, created a wave
of euphoria and great expectation among
broadcasters. But his term was destined to
deteriorate in a few years into dissension
within the NAB before he finally left of-
fice.

As broadcasters and the government
tried to resolve such earthly matters as
payola, plugola, fraud and illegal in-
fluence, they also turned their attention to
the cosmos and space age technology.
RCA and the U.S. Army Signal Corps in
April launched a weather satellite into a

400-mile-high orbit around the earth to
collect meteorological data. Hughes
Aircraft in July unveiled a laser system
(light amplification by stimulated emission
of radiation). The U.S. Army in August
launched Echo I, the first passive satellite
balloon from Cape Canaveral, enabling
radio signals to bounce off the 1,000 mile-
high reflector.

BROADCASTING summarized the im-
plications of this achievement: “Echo 1
heralds the imminent arrival of global
communications, including international
television. ... Scientists say that world-
wide TV transmission through the use of
reflecting satellites is about two years away.
Technical feasibility of this project was
proved by Echo 1”° Improvements in
satellite communications were tested by
the launch of the Courier I-B satellite in
October. While the Echo I functioned as a
passive reflector, the Courier satellite acted
as a voice and teletype repeater, receiving
and transmitting as many as 340,000
words in every five-minute pass over a
ground station. In a confirmation that
space age communications had arrived,
AT&T asked the FCC in December to ex-

pedite consideration of the company’s ap-
plication for commercial satellite service.

Global communications were entering
the space age.

TR
Stay tuned

1. Whom did President Kennedy
appoint as FCC chairman?

2. How did the new appointee stir up
the NAB convention?

3. What company was awarded rights
to record the trial of former Nazi Adolf
Eichmann in Jerusalem?

4. Who was the Connecticut senator
who said TV programing was in
danger of resembling "“violent Roman
spectaculars of 2,000 years ago that
also had high ratings”?

5. Richard Chamberlin-Raymond
Massey and Vincent Edwards-Sam
Jaffe were star combinations on what
two TV shows?

—

For the Record -

As compiled by BROADCASTING April 27
through May 1 and based on filings,
authorizations and other FCC actions.

Abbreviations: AFC— Antenna For Communications.
ALJ— Administrative Law Judge. alt.—alternate.
ann.—announced. ant.—antenna. aur.—aural. aux,—
auxiliary. CH—critical hours. CP—construction per-
mit. D—day. DA —directional antenna. Doc.—Docket.
ERP—effective radiated power. HA AT —height of an-
tenna above average terrain. khz—kilohertz. kw—
kilowatts, m—meters, MEOV —maximum expected
operation value. mhz-—megahertz. mod. —modifica-
tion. N—night. PSA—presunrise service authority.
RCL —remote control location. S-A —Scientific Atlan-
ta. SH—specified hours. SL—studio location. TL—
transmitter location. trans.—transmitter. TPO—
transmitter power output. U—unlimited hours. vis.—
visual. w—watts. *—noncommercial.

New Stations

AM applications

® Whitman, Mass. —Marshfield Broadcasting Inc.
seeks 820 khz, 1 kw—U. Address: Box 487,
Marshfield, Mass. 02050. Estimated construction
costs: $104,100; first-quarter operating cost: $40,000;
revenue: $130,000. Principals: Edward E Perry Jr
(84.2%) and William C. Blackmore (15.8%). They own
WATD(FM) Marshfield, Mass. Perry also owns 13% of
WVNH(AM) Salem, N.H. Filed April 10.

B Gatlinburg, Tenn. — Vacation Media Inc. seeks 1230
khz, 1 kw-D, 250 w-N. Address: 129 Longbranch,
Gatlinburg 37738. Estimated construction costs: $72.,-
000; first-quarter operating cost. $30,000. Format:
General interest. Principals: Roy Maples and brother,

Ralph, and Leo Ely (one-third each). They are Gatlin-
burg-based real estate investors who also are new FM
applicants for Gatlinburg. Filed April 10.

# Mt Pleasant, Tenn.—Radio Maury County Inc.
seeks 1460 khz, 500 w-D. Address: 105 Main Street,
Adamsville, Tenn. 38310. Estimated construction
costs: $34,100; first-quarter operating cost: $15,000;
revenue: $120,000. Format: Modern country/MOR.
Principals: Carlton D. Swafford and Robert L. Vinson
(50% each). They also own and operate WLIC(AM)
Adamsville, Tenn. Filed March 6.

FM applications

® Paradise, Calif —Cheshire Broadcast Group seeks
92.7 mhz, 2.82 kw. Address: Route 2, Box 200A, Chico
95926. Estimated construction costs: §92,000; first-
quarter operating cost: $20,000. Format: Adult con-
temporary. Principals: Alina M. Abramson (70%), hus-
band, Edward F (10%), Edward’s father, Morris B.
(10%) and William P, Huddy (10%). Edward Abram-

son is California State University professor and
together with wife owns Chico toy store. Morris
Abramson is retired college professor. Huddy is ac-
count executive at KFMF(FM) Chico, Calif. They
have no other broadcast interest. Filed April 24.

@ Paradise, Calif.—JIBO Broadcasting seeks 92.7
mhz, 3 kw, HAAT: 529 ft. Address: PO. Box 1085,
Paradise 95969. Estimated construction costs: $129,-
000; first-quarter operating cost: $21,400. Format:
Popular/Classical. Principals: James T. Flood and wife,
Bonnie C. (50% each). James Flood is Paradise-based
independent public relations consultant and has no
other broadcast interest. Filed April 27.

B Paradise, Calif.—Joseph W. Schneider and Rick D.
Stanton seek 92.7 mhz, 3 kw, HAAT: 268 ft. Address:
5907 Skyway, Paradise 95969. Estimated construction
costs: $90,000; first-quarter operating cost: $32,000;
first-year revenue: $150,000. Format: Easy listening.
Principals: Joseph W. Schneider and Rick D. Stanton

EDWIN TORNBERG
& COMPANY, INC.

X

pre

2]

X

s

Negotiators For The Purchase And Sale Of
Radio And TV Stations ® CATV
Appraisers ¢ Financial Advisors

Washington, D.C. 20012
Tel: (202) 291-8700

P.O. Box 4230

- -
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(50% each). Schneider owns and operates Paradise
business retail complex. Stanton is research and
development technician for Hughes Aircraft, Fuller-
ton, Calif. They have no other broadcast interest. Filed
April 27.

B Paradise, Calif.—Joseph D. Zink seeks 92.7 mhz,
2.2 kw, HAAT: 345 ft. Address: 500 Sequoyah Avenue,
Chico, Cal. 95926. Estimated construction costs: $57,-
000; first-year operating costs: $170,400. Format:
Classical/jazz/contemporary. Principal: Joseph D.
Zink (100%), Chico attorney and real estate investor
who has no other broadcast interests. Filed April 27.

® Miami, Fla.—South Florida Broadcasting Inc. seeks
96.5 mhz, 100 kw, HAAT: 923 ft. Address: Suite 501
1401 Brickell Avenue, Miami 33131. Estimated con-
struction costs: $25,000; first-quarter operating cost:
$117,700; revenue: $180,000. Principals: George
Feldenkreis (43%), Elaine Bloom (34%), Muriel
Russell (11%), Frank Soler (10%) and Maria E. Torano
(1%). Feldenkreis is Miami exporter. Bloom is on-air
personality at WKAT(AM) Miami. Russell is director
of Greater Miami Jewish Federation. Soler is Miami-
based editor and publisher. Torano is former president
of National Association of Spanish Broadcasters. Filed
" April 27.

® Miami, Fla.—Constance J. Wodlinger seeks 96.3
mhz, 100 kw, HAAT: 923 ft. Address: 800 Galleon
Drive, Naples, Fla. 33940. Estimated construction
costs: $145,700; first-quarter operating cost: $97,500;
first-quarter revenue: $45,000. Principal: Constance J.
Wodlinger (100%), Naples, Fla., real estate investor,
and LPTV applicant for 11 states. Filed March 26.

B Miami, Fla.— Scripture Church of Christ seeks 96.3
mhz, 98 kw, HAAT: 799 ft. Address 810 O Street,
N.W., Washington, D.C. 20005. Estimated construc-
tion costs: $11,000; first-quarter operating cost: $80,-
700. Format: Gospel. Principal: Nonstock, nonprofit
corp. Clarence Long, president. Long is Pastor of Scrip-
ture Church of Christ, Washington, D.C., and has no
other broadcast interests. Filed April 27.

TV applications

® Hardeeville, S.C.—Business and Minority Coalition
Broadcasters Inc. seek ch. 28; ERP: 5000 kw vis, 1000
kw aur, HAAT: 1313 ft.; ant. height above ground:
1336 ft. Address: 145 King Street, Suite 305,
Charleston, S.C. 29401. Estimated construction cost:
$2,467,000; first-quarter operating cost: $459,000;
first-quarter revenue: $435,800. Legal counsel: Pier-
son, Ball & Dowd-Washington. Consulting engineer:
E. Howard Munn Ir-Coldwater, Mich. Principals:
Robert B. Pearlman (24.1%), Thomas D. Wise
(20.7%), Reinhardt G. Brown, Samuel J. Tenenbaum,
James M. Hayes and W. Melvin Brown Jr. (13.8%
each). Pearlman and Wise are Charleston attorneys.
Reinhardt Brown, W. Melvin Brown and Tenenbaum
are Charleston businessmen. Hayes is physician. They
have no other broadcast interests. Filed Jan. 26.

®m Decatur, Ill. — Decatur Foursquare Broadcasting Inc.
seeks ch. 23; ERP: 404.6 kw vis, 40.5 kw aur,, HAAT:
627 ft.; ant. height above groung: 633 ft. Address: 321
East Leafland, Decatur 62521. Estimated construction
cost: $500,000; first-quarter operating cost: $39,000;
first-year revenue: $160,000. Legal counsel: Farrand,
Malti, Spillane, Cooper & Carpenter - San Francisco.
Consulting engineer: D.C. Williams & Associates-
Rancho Cordova, Calif. Principal: Nonprofit subsidiary
of International Church of the Foursquare Gospel;
Chartes Durante, executive secretary. It is also licensee
of KHIS-AM-FM Bakersfield, and KFSG(FM) Los
Angeles, both California. Filed Jan. 7.

AM actions

® Alabaster, Ala.—Metrosouth Broadcasting Inc.
granted 1500 khz, 1 kw-D. Address: 302 Euclid
Avenue, Birmingham, Ala. 35213. Estimated con-
struction costs: $58,700; first-quarter operating cost:
$20,000. Format: MOR. Principals: John W. Standridge
(50%) and wife, Janet F. (40%) and W.M. Farris (10%).
John Standridge is director of sales for The Jim Dandy
Co., Birmingham, Ala. Janet Standridge is Alabama
State civil servant. Farris is Alabaster real estate inves-
tor and nursing home owner. They have no other
broadcast interests. Action April 23.

® Decorah, lowa.—Ralph M. Sweeney. Returned as
unacceptable for filing application for CP for new AM
on 1200 khz (ARN-810316AC). Action April 23.

FM action

® [ron River, Mich.—Northtand Advertising Inc.
granted 99.3 mhz, 9 kw, HAAT: 505 ft. Address: 232
Genesee Street, Iron River, Mich. 49935, Estimated

construction costs: $80,000; first-quarter operating
cost: $6,000, first-year revenue: $48,000. Format: Easy
listening. Principal: Eugene A. Halker (100%), who
also owns WJIPD-AM-FM Ishpeming, Mich. Granted
April 22.

Ownership Changes

Applications

® KECC-TV El Centro, Calif. (Ch. 9, CBS, 120 kw
vis., 24 kw aur., ant. 1.720 ft.) —seeks assignment of
license from KECC Television Corp. to Pacific Media
Corp. for $1,025,000. Seller is principally owned by
Richard Eaton, who owns: KSOL (FM) San Mateo and
KALI(AM) San Gabriel, both California;
WOOK (FM) Washington, D.C.; WSID(AM)-
WLPL(FM) Baitimore; WBNX(AM) New York;
WINX(AM) Rockville, Md.; WMUR-TV Manchester,
N.H.; WIMO(AM)-WLYT(FM) Cleveland Heights,
Ohio. Buyer: Esquire Inc. (100%), publically held,
New York-based publishing company which also owns
KESQ(TV) Palm Springs, Calif.; Keith Swinehart is
president of broadcast division. Ann. April 21.

m KEXO(AM) Grand Junction, Colo. (AM: 1230
khz, 1 kw-D, 250 w-N) —Seeks assignment of license
from Century Broadcasting Co. to Western Broadcast-
ing Co. for $1,518,000 (BROADCASTING, March 2).
Seller is owned by the Greentree Group, which is prin-
cipally owned by Charles D. Powers. Greentree is also
licensee of KESE(AM) Monterey and KVEC(AM)
San Luis Obispo, both California; KTLC(AM) Twin
Falls, Idaho, and WHPI(AM) Herrin, Ill. Buyer:
Donrey Inc. (100%), which is principally owned by
Donald W. Reynolds. He owns chain of newspapers
based in Forth Smith, Ark., as well as KFSA(AM) Fort
Smith and KBRS(AM) Springdale, Ark.; KORK-AM-
FM Las Vegas and KOLO-AM-TV Reno. FCC re-
cently approved his purchase of KOCM (FM) Newport
Beach, Calif. (BROADCASTING, March 23). Ann.
April 21,

8 WGVL(FM) Gainesville, Fla. (FM: 105.5 mhz, 3
kw, ant. 265 ft.) —Seeks assignment of license from
Gerler Broadcasting Co. to Sunshine Wireless Co. for
$950,000 (BROADCASTING, April 6). Seller: Irving
A. Uram (60%) and his mother, Sarah K. Uram (40%),
who have no other broadcast interests. Buyer: Eric T
Esbensen (50%) and Donald V. and Richard Berlanti,
brothers (25% each). Esbensen is Washington com-
munications attorney. Berlanti brothers are investors
who, with Esbensen, own WLQY (AM)-WKQS(FM)
Hollywood, Fla. In addition, Esbensen and Donald
Berlanti own KLVV(AM)-KRQK(FM) Lompoc,
Calif. Filed March 31.

® WIGO(AM) Atlanta, Ga. (AM: 1340 khz, 1 kw-D,
250 w-N)—Seeks assignment of license from WIGO
Inc. to Brunson Communications Inc. for $800,000
(BROADCASTING, April 20). Seller: Emil Mogul
(70.3%) and wife, Helene (29.7%), who have no other
broadcast interests. Buyer: Dorothy Brunson (100%),
who owns WEBB(AM) Baltimore, Md. She is also new
EM applicant for St. Augustine, Fla. (BROADCAST-
ING, Feb. 5, 1979). Filed April 22.

® WRTL-AM-FM Rantoul, IIl. (AM: 1460 khz, 500
w-D; FM: 95.3 mhz, 3 kw, ant. 275 ft.) —Seeks assign-
ment of license from William R. Brown and Marion C.
Brown, executrix of estate of Donald R. Williams to
Regional Radio Inc. for $300,000. Seller: William R.
Brown and Donald R. Williams (50%), who have no
other broadcast interests. Buyer: William R. Brown
(100%), who already owns 50% of WRTL-AM-FM
Rantoul, has no other broadcast interests. April 17.

® WTLC(FM) Indianapolis (FM: 105.7 mhz, 50 kw,
ant. 445 ft.) —Seeks transfer of control of Community
Media Corp. from Frank P. Lloyd and others (100%
before; none after) to BENI of Indiana Inc. (none
before; 100% after) consideration: $2,850,000
(BROADCASTING, March 30). Principals: Seller is
owned by Frank P Lloyd (73.77%), Judith A. Barrett
(14.75%) and Robert N. Davies (11.48%). They have
no other broadcast interests. Buyer is subsidiary of
Broadcast Enterprises National Inc.; Ragan Henry
(50.7%), Milton Clark (7.4%) and 27 others. It is Phil-
adelphia-based group owner of four AM’s, two FM’s
and one TV, FCC recently approved their purchase of
WKTQ(AM) Pittsburgh (BROADCASTING, April
13) Filed April 23.

m KRIT(FM) Clarion, lowa (FM: 96.9 mhz, 93 kw,
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ant. 200 ft.) —Seeks assignment of license from Wright
Country Radio Inc. to Central lowa Broadcasting Inc.
for $370,000 (BROADCASTING, March 2). Seller:
Marvin Hull (47.9%), Bernard C. Bunn (11.75%),
Gerald McLaughlin (11.56%), Roger K. Sumners
(8.64%), Leslie Hartsock (6.93%), Lavone Isenberger
(6.74%) and Russell Long (6.35%). They have no
other broadcast interests. Buyer: A. Miller and
Gresham M. Roskamp, brothers, and Donald L. Rab-
bitt (one-third each). They also own WFON(FM)
Fond du Lac., Wis. Filed April 21.

m KUPL-AM-FM Portland, Ore. (AM: 1330 khz, §
kw-U; FM: 98.5 mhz, 100 kw, ant. 1,036 ft.) —Seeks
assignment of license from Tracy Broadcasting Co. to
Scripps-Howard Broadcasting Co. for $4,750,000
(BROADCASTING, March 16). Seller: Richard B.
Stevens, who has no other broadcast interests. Buyer:
Cleveland-based group owner of three AM’s, three
FM’s and six TV’s and is part owned by Scripps-
Howard newspaper group of 17 dailies and 22 weeklies.
Filed April 23.

® KDAL(AM) Duluth, Minn. (AM: 610 khz, 5 kw-
U) —Seeks assignment of license from WGN Conti-
nental Broadcasting Inc. to Duchossois Enterprises
Inc. for $1,900,000 (BROADCASTING, Feb. 16).
Seller: Station group wholly owned by the Tribune Co.,
Chicago-based privately held publisher of Chicago Tri-
bune and other papers, which has interlocking owner-
ship with New York News Co. (New York Daily News.
Also Tribune Co. is cable MSO and recently agreed to
acquire control of Douglas Communications, Mah-
wah, N.J.., for $30 million (BROADCASTING, Jan 5).
Stanton R. Cook is president. Buyer: Richard L.
Duchossois (100%), president of Duchossois-Thrall
Group Inc., that has interests in railroad car manufac-
turing and leasing, and Chamberlin Manufacturing
Corp., electronic and consumer products, both
Chicago. He has no other broadcast interests. Filed
April 23.

® KIMO(FM) Jefferson City, Mo. (100.1 mhz, 3 kw,
ant. 300 ft.)—Seeks assignment of license from
K.A.LR. Inc. to Triple D Properties Inc. for $609,375.
Seller: principally owned by John W. Inglish and
Ronald E. Strong, who have no other broadcast in-
terests. Buyer: Frank R. Newell (45%) and wife,
Dianne E. (5%) and Harley M. Lampman (45%) and
wife, Mary A. (5%). Frank Newell is former president
of KSRD(FM) Seward, Neb. Lampman is general
manager of KFMQ(FM) Lincoln, Neb. They have no
other broadcast interests. Filed April 17.

= WGBB(AM) Freeport, N.Y. (AM: 1240 khz, 1 kw-
D, 250 w-N)—Seeks assignment of license from
Nassau Radio Corp. to The Adult Radio Co. for
$1,005,000 (BROADCASTING, April 13). Seller:
Subsidiary of Susquehanna Broadcasting, New York-
based group owner of seven AM’s, seven FM’s and
one TV, principally owned by Louis J. Appell family.
Buyer: Principally owned by Franz Allina and wife,
Marcia. They own 70% of WBAB(FM) Babylon, N.Y.,
and KACY(AM) Port Hueneme and KACY-FM Ox-
nard, both California. Filed April 23.

8 WTKO(AM) Ithaca, N.Y. (AM: 1470 khz, 1 kw-D,
500 w-N)—Seeks transfer of control of VVF Com-
munications Corp. from Ivy Broadcasting Inc. (55%
before; 31.37% after) to VVF Broadcasting Co. (45%
before; 68.63% after) consideration: $550,000. Prin-
cipals: Seller is principally owned by Phebe W. Erdman,
who is relinquishing majority control. Buyer is owned
by Ivy Broadcasting (31.37%), Thomas J. Wincek,
Francis X. Boyle, Robert A. Sniffen and Ellis E. Erd-
man (17.16% each). Wincek, Boyle and Sniffen head
Wasington-based Vietnam Veterans foundation. Erd-
man is [thaca-based investor. Filed Fed. 12.

B WCHN-AM-FM Norwich, N.Y. (AM: 970 khz, 1
kw-D; FM: 93.9 mhz, 3.2 kw, ant. 250 ft.)—Seeks
assignment of license from Radio Norwich Inc. to
Cooney Communications Corp. for $310,000. Seller:
Scott G. Rigby (51.5%), William J. Hall (39.4%) and
14 others, who have no other broadcast interests.
Buyer: Matthew T. Cooney Jr. (100%), public affairs
manager for the Du Pont Co., Wilmington, Del., and
former deputy director of communications for U.S.
Department of Commerce, has no other broadcast in-
terests. Filed April 20.

m KOKC(AM) Guthrie, Okla. (AM: 1490 khz, 500 w-
D, 250 w-N)—Seeks assignment of license from
Pioneer Broadcasters Inc. to Guthrie Radio Inc. for
$250,000. Seller: W.0. Moon Jr. and son, W.R. Moon
(40% each), who have no other broadcast interests.
Buyer: Don Hodges (100%), salesman and general



manager at KEBC(FM) Oklahoma City. Filed April 1.

B KXVQ(AM) Pawhuska, Okla. (AM: 1500 khz, 5
kw-U) —Seeks assignment of license from Thomas
Neill Jackson to Edward R. Toles for $87,500. Seller:
Thomas Neill Jackson (100%), who has no other
broadcast interests. Buyer: Edward R. Toles (100%),
who is general manager of KSGL(AM) Wichita, Kan.,
and has no other broadcast interests. Filed April 22.

B WCDL-AM-FM Carbondale, Pa. (AM: 1550 khz, 5
kw-D; FM: 94.3 mhz, 330 w, ant. 770 ft.)—Seeks
assignment of license from Stainless Broadcasting Co.
to Lifestyle Productions of Pennsylvania for $525,000
(BROADCASTING, May 4). Seller: principally owned
by Henry J. Guzewics, Richard J. Eberle and Robert A.
Farrington, who own WRAK(AM)-WKSB(FM)
Williamsport, Pa., and WICZ-TV Binghampton, N.Y.
Buyer: Noble V. Blackwell (60%) and Richard S.
Owens, and wife, Lykema (20% each). Blackwell is
former vice president and general manager of
WNIJR (AM) Newark, N.J. Owens is Washington com-
puter analyst. They have no other broadcast interests.
Filed April 20.

Actions

8 KHIG(FM) Paragould, Ark. (FM: 104.9 mhz, 3
kw) —Granted transfer of control of Progressive Broad-
casting Inc. from George Collier, Jr. (100% before;
none after) to Hammon Broadcasting Inc. (none
before; 100% after). Consideration: $395,000. Prin-
cipals: Collier is 51% owner of licensee and desires to
sell his interest in corp. Buyer: Gerald Hammon
(100%). Hammon Broadcasting Inc. owns 49% of stock
in Progressive Broadcasters of Arkansas Inc. Hammon
is network maintenance manager of Southwestern Bell
Telephone Co. Action April 27.

® KOSI-FM Denver (FM: 101.1 mhz, 100 kw, ant.
780 ft.) —Granted transfer of control from Armstrong
Broadcasting Corp. to Westinghouse Broadcasting
Corp. for $7.5 million. Seller is owned by Senator
William L. Armstrong (R-Colo.) and family, who have
no other broadcast interests. Buyer is New York-based
subsidiary of Westinghouse Electric Corp. and group
owner of seven AM’s, four FM’s, and seven TV’s and
has cable subsidiary in Dublin, Ga. that owns and
operates several systems in central Georgia and north-
ern Florida. Action April 23.

8 KWDE(FM) Montrose, Colo. (FM: 96.1 mhz, 64.7
ant. 1,680 ft.) —Granted assignment of license from
Sierra Linda Broadcasting Inc. to KWDE Broadcasting
Inc. for $341,000. Seller: Rafael A. Gomez and Daniel
R. Casias (50% each). They have no other broadcast
interests. Buyer: Transwestern Corp. (100%), which is
wholly owned by Thomas J. Wiens. He is Dillion,
Colo.-based businessman with interests in banking, ski
equipment sales and rentals. He has no other broadcast
interests. Action Aprii 22.

8 WIEE(FM) Jacksonville, Fla. (FM: 107.3 mhz, 100
kw) —Granted transfer of control of Bold City Broad-
casting Co. from Robert Smith et al (60% before; none
after) to CLW Communications Group (40% before,
100% after). Consideration: $450,000. Principals:
Smith has no other broadcast interests. Buyer is owned
by AMG International, Chattanooga based nonprofit
religious organization. It aiready owns 40% of WJEE, It
also owns WSCW(AM) South Charleston, W.Va,,
WCRJ(AM) Jacksonville, Fla.; WHYD(AM) Colum-
bus, Ga.; and WVFV(FM) Dundee, IiI. It has applica-
tions pending for new FM’s in Rome, N.Y.; Alex-
andria, Ind., and Pittston, Pa. It has applications pend-
ing for new UHF’s in Atlanta, and Boulder, Colo. Ac-
tion April 28.

& WEBQ-AM-FM Harrisburg, Ili. (AM: 1240 khz, 1
kw-D, 500 w-N; FM: 99.9 mhz, 50 kw, ant. 310 ft.) —
Granted transfer of control from Macauley Nicholes to
O.L. Turner for $700,000. Seller is principally owned
by Macauley Nicholes. Buyer also owns WSIL-TV Har-
risburg, Ill. and KPOB-TV Poplar Bluff, Mo., which he
has sold to Nicholes and others. Action April 23.

B WIFE(AM) Indianapolis (AM: 1310 khz, 5 kw-
D) —Granted assignment of license from Indianapolis
Broadcasting Inc. to Communicom Broadcasting
Partners Ltd. for $1.3 million. Seller: Herbert Simon
(22.8%); Lawrence Rogers (15.38%); Jack B. Simpson
(15.1%); John S. Ansted (13.2%); James Calhoun
(12.6%); Murray J. Ferwell (7.5%) and four others.
Simon is president and 47% owner of Sitel Inc., which
owns 49% of CP for new TV in Houston. Rogers is
principal of Omega Communications., which is 38.9%
owner of WOFL-TV Orlando, Fla. Others have no
other broadcast interests. Buyer: Partnership formed
by Broadcast Associates of Denver, Colo., and Com-
municom Corp. of America. Broadcast is owned by FC.

Hamilton (49.5%); Jack A. Vicker and his wife Carolyn
(24.75% each), and Jack M. Stern (1%). Hamilton
owns oil and gas exploration interests in Denver, as
does Vickers. Stern owns Denver farms and real estate
interests. They have no other broadcast interests. Com-
municom is owned by Kenneth E. Palmer (100%). He
also owns WWDJ(AM) Philadelphia. Palmer is presi-
dent of Communicom Corp. of America. Action April
23.

u KANY(FM) Ankeny, lowa (FM: 106.3 mhz, 3
kw) —Granted transfer of control of Ankeny Broad-
casting Corp. from Paul D. Lunde (100% before; none
after) to Great Bay Broadcasting Co. (none before;
100% after). Consideration: $402,000. Principals:
Seller is owned by Paul D. Lunde (60%) and his wife,
Barbara (40%). They have no other broadcast interests.
Buyer: Robert F Fuller, president, Joseph N. Jeffrey
Jr., vice president, and Edward F Bock (33% each).
They also own WOKQ(FM) Dover, N.H., and 22%
each of KCCY (AM) Pueblo, Colo.; Fuller and Jeffrey
each own 33%, and Bock 17%, of WBLM(FM)
Leiwston, Me. Bock also owns 20% of WCC1(FM)
Savanna, ill., 10% of KCIE-AM-FM Cherokee, lowa,
and 33% of KCOG(AM)-KMGO(FM) Centerville,
Iowa. Action April 23.

® WPME-AM-FM Punxsutawney, Pa. (AM: 15khz, 5
kw-D 1 kw-CH; FM: 105.5 mhz, 3 kw)—Granted
assignment of license from Punxsutawney Broadcast-
ing Co. to Renda Radio Inc. for $512,500. Seller
charles M. Erhard, Jr. (100%). He also has one-third
interest in WWCH(AM) Clarion, Pa. Buyer: Anthony
F Renda (100%). Renda is president and owns 100% of
WIZX (AM) McKeesport, Pa. Action April 28.

8 WLYC(AM)-WILQ(FM) Williamsport, Pa.; (AM:
1050 khz, 1 kw-D; FM: 105 mhz, 3.5 kw, ant. 1,300
ft.) —Granted assignment of license from Paul H.
Rothfuss and Kerby E. Confer (50% each) to Grit
Publishing Co. for $2.3 million. Sellers each own 38%
of WHUM(AM) Reading, Pa.; 35% of WKRT(AM)-
WNOV (FM) Courtland, N.Y., and 25% of KSSN(FM)
Little Rock, Ark. Buyer is family-owned publisher of
Grit national weekly newspaper based in Williamsport.
Andrew Stabler is president. It owns WCBY-TV
Bristol, Va. Action Apri! 23.

m KNIN(AM) Wichita Falis, Tex. (AM: 990 khz, 10
kw-D, 1 kw-N) —Granted assignment of licenses from
Wichita Broadcasting Corp. to KNIN Broadcasting Inc.
for $1.15 million. Seller: Bob H. Walker (100%), who
has no other broadcast interests. Buyer: Richard J.
Moran (99%) and Richard DeButts (1%). Moran is
chairman of board of Moran Energy Inc., Wichita
Falls-based oil and gas exploration firm. DeButts is sta-
tion manager at KNIN. They have no other broadcast
interests. Action April 27.

B WNOR-AM-FM Norfold, Va. (AM: 1 kw-D, 250 w-
N; FM: 98.7 mhz, 46 kw, ant. 520 ft.)—Granted
assignment of license from Commonwealth Broadcast-
ing Co. to Marvin Josephson Associates (MJA) for
$2.6 million. Seller is owned by Arnold Malkan and
family who also owns KEYS(AM)-KZFM(FM) Cor-
pus Christi, Tex., WDJX(FM) Xenia, Ohio, and
WEKSY (FM) Columbia City, Inc. Buyer is publicly
traded, New York-based international talent agency. It
also produces Captain Kangaroo children’s television
program. It owns WNIC-AM-FM Dearborn, Mich.
(Detroit). Action April 23.

Facilities Changes

AM applications

B KWSO(AM) Wasco, Calif.—Seeks CP to change
hours of operation to U by adding N service with 1 kw;
increase D power to 10 kw; install DA-N; change fre-
quency from 1050 khz to 1180 khz, and make changes
in ant. sys. Ann. May 1.

8 WTCM(AM) Traverse City, Mich.—Seeks con-
struction permit to increase D power to 5 kw. Ann.
April 29.

s KDBM(AM) Dillion, Mont.—Seeks CP to change
TL to Lovers Leap Road, Dillion; and change SL and
RC to 212 East Bannack, Dillio. Ann. April 28.

m KOB(AM) Albuquerque, N.M.—Seeks MOD. of
CP to change from 50 kw, DA-N to non-DA 50 kw.
Ann April 28.

# WNBG(AM) Waynesboro, Tenn.—CP  to make
changes in ant. sys. (incre. height of tower). Ann.
Apri. 28.

a KORD(AM) Pasco, Wash.—Seeks CP to change
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hours of operation to U by adding N service with 250
W increase D to 10 kw; change frequency to 870 khz
and make changes in ant. sys. Ann. April 29.

m KVOW(AM) Riverton, Wyo.—Seeks CP to make
changes in ant. sys.; change TL to 1.4 miles east of
Memorial Hospital, Riverton, Wyo.; change SL and
RC to 603 Pershing, Riverton, and increase height of
tower to 199 ft. Ann April 28.

FM applications

& WKSJ-FM Mobile, Ala.—Seeks CP to make
changes in ant. sys.; change TL to 4 miles N.E. of
Mablis, off US 31; change type trans.; change type ant;
ERP: 80 kw (H&V); increase HAAT: 1121.45 ft.
(H&V) and change TPO. Ann April 30.

@ KUAF(FM) Fayetteville, Ark.—Seeks change of
ERP: .1 kw (H); HAAT: 311.25 ft. (H); change type
trans. and trans. line. Ann. May 1.

s KBOS(FM) Tulare, Calif—Seeks CP to change TL
to Eshom Point, near Badger, Calif.; increase ERP:
16.4 kw (H&V): HAAT: 847 ft. (H&V) and make
changes in ant. sys. Ann. April 28.

® WGCS(FM) Goshen, Ind.—Seeks CP to make
changes in ant. sys.; change type trans.; change type
ant.; decrease ERP: 7.4 kw; increase HAAT: 58.5 ft.
and change TOP. Ann. April 28.

B WBIP-FM Booneville, Miss. —Seeks CP to change
TL to North Third Street, Booneville, Miss.; change
type trans.; increase HAAT: 300 ft. (H&V) and change
TPO. Ann. April 28.

® WNNN(FM) Canton, N.J.—Seeks CP to install
new ant. and new trans. as stand-by units. Ann. April
30.

® KRAZ(FM) Farmington, N.M.—Seeks CP to make
changes in ant. sys.; change TL to 4.5 miles south of
Farmington, near highway No. 371, near Farmington;
change type trans., change type ant.; increase ERP:
100 kw (H&V); increase HAAT: 497 ft. (H&V) and
change TOP. Ann. Aprii 28.

m WKCO(FM) Gambier, Ohio—Seeks CP to increase
ERP: .266 kw (H); HAAT: 190 ft. (H) and change type
trans. Ann. April 28.

8 KQFO(FM) Frederick, Okla.—Seeks mod. of CP to
change TL to .85 miles west on highway 5 from center
of Frederick; change SL and RC to 207 west Grand,
Frederick; change type trans.; change type ant.;
decrease HAAT: 221.6 ft. (H&V) and change TPO.
Ann. April 29.

® WUHY(FM) Philadelphia—Seeks CP to make
changes in ant. sys.; change type ant. Ann. April 30.

& KBGG-FM Merkel, Tex.—Seeks CP to change TL
to on Buzzard Mountain, 7.45 miles south S.E. of
Merkel, Tex.; change SL to North Second Street and
Baker Street; change RC to Wells Lane, 0.65 miles
south of U.S. Routes 80/84; change ERP: 0.398 kw
(H&V); HAAT: 714 ft. (H&V) and make changes in
ant. sys. Ann. April 28.

B KRMQ(FM) Provo, Utah—Seeks mod. of CP to
change type trans.; change type ant.; increase ERP:
47.0 kw (H&V); increase HAAT: 2788 ft. (H&V) and
change TPO. Ann. April 28.

AM actions

® KMIC(AM) El Cajon, Calif.—Granted CP to Aug-
ment Standard Radiation Pattern (BP-801223AG). Ac-
tion April 13.

® WMVG(AM) Miiledgeville, Ga.—~Granted CP to
make changes in ant. sys., and change TPO; conditions
(BP-801209AK). Action April 13.

® WFKN(AM) Franklin, Ky.—Returned as unaccep-
table for filing application for CP to increase power
(ARN-801204AK). Action April 15.

8 WCAO(AM) Baltimore, Md. —Granted CP to make
changes in ant. sys. and specify MEOV’s on Direc-
tional Pattern; conditions (BP-800307AK). Action
April 13.

® WGNY(AM) Newburgh, N.Y.—Returned as unac-
ceptable for filing application for CP to add N hours of
operation, increase D power and change frequency
(ARN-810113AB). Action April 23.

8 WTBP(AM) Parsons, Tenn.—Granted CP to in-
crease power to I kw (BP-790611AH). Action April 13.

FM actions

® WUSF(FM) Tampa, Fla.—Granted University of
South Florida. modification of CP to change type trans.



and ant., and change TPO (BMPED-801201AS). Ac-
tion April 24.

® WBHI(FM) Chicago, Ill.—Returned as unaccep-
talbe for filing application for modification of FM
broadcast station on CH-203A (ARN-791231A0). Ac-
tion April 23.

® WWLR(FM) Lyndonville, Vt.—Granted CP to in-
crease ERP 2.75 kw (H&V), antenna height - 180 ft.

(H&V), and change channel to 218
(BPED-801205A0). Action April 24.

In Contest

FCC decisions

® FCC granted application of Firelands Broadcasting
Inc., to increase power of WLKR-FM Norwalk, Ohio
from 2.5 kw to 3.0 kw, and increase its ant. height from
125 to 300 ft. Petroleum V. Nasby Corp., permittee of
new FM at Shelby, Ohio, asked that WLKR-FM’s ap-
plication be denied, alleging that station used mislead-
ing contour map in connection with its advertising rate
card. PVN contended that WLKR-FM’s FM contour,
in addition to contour of its co-owned AM station, was
not labled to indicate usual signal strength of AM and
FM contour. PVN also asserted that the depicted con-
tours were exaggerated and that applicant incorrectly
claimed to serve the entire Firelands area on rate card.
FCC concluded that although WLKP-FM’s application
did exaggerate usual AM and FM signals strengths,
there was no intent to mislead and applicant withdrew
map. Action April 23.

® FCC denied Rhode Island Media Alert reconsidera-
tion of July 1, 1980, action approving assignment of
licenses of several stations in Providence, R.1., market.
Applications involved an Audio-Air Inc. proposal to
assign license and sell assets of WRLM(FM) Taunton,
Mass., to Franks Broadcasting Co., which in turn
would assign license of its daytime-only station
WHIM (AM) at Providence to East Providence Broad-
casting Inc., a minority-controlled company. Concur-
rently, Franks would exchange WRLM for Outlet
Company’s full-time AM station WJAR at Providence.
FCC granted waiver of its one-to-a-market rule to per-
mit Oatlet, which is also licensee of WIAR-TV whose
service area encompasses all of Taunton, to acquire
WRLM and approved issuance of tax certificate to
Franks because of its sale of WHIM, which would
make it only minority-controlled radio station in
Rhode Island. Action April 23.

Procedural rulings

8 Goleta, Calif. (Guy S. Erway and Goleta Com-
munications Corporation) FM Proceeding—AL]J
Walter C. Miller granted joint request and approved
agreement, authorized reimbursement of $54,770.50
to Erway, dismissed Erway’s application with prejudice,
granted Goleta’s application and terminated proceed-
ing (BC Doc. 78-134-35). Action April 21

® Rome, N.Y. (CLW Communications Group, et al.)
FM Proceeding— ALJ John M. Frysiak granted joint
request by CLW, Tillis Communications of New York
Inc., and Promedia Communications Inc. for approval
of agreement and approved reimbursement to CLW for
$6,600 and to Tillis for $9,500; dismissed with pre-
judice applications of Tillis and CLW, granted applica-
tion of Promedia, and terminated proceeding. (BC
Doc. 80-550-552). Action April 13.

® Belpre, Ohio (Composite Communications, Inc., et
‘al) FM Proceeding— ALJ Joseph P. Gonzales granted
joint request by applicants and approved agreement;
authorized reimbursement by Composite Communica-
tions to Family Broadcasting Services Inc. for
$4,239.29, to Tillis Communications of Mid Ohio
Valley Inc., for $5,337 and to Belpre Broadcasting Co.
for $3,200; dismissed various pleadings as moot,
granted Composite’s application and terminated pro-
ceeding (BC Doc. 80-640-43). Action April 16.

m Cottage Grove and Creswell, both Oregon (Vision-
ary Radio Euphonics Inc., et al) FMProceeding—ALJ
John H. Conlin granted joint petition by Visionary and
Creswell Wireless Co., and approved agreement,
authoirzed reimbursement to visionary for $14,117,
dismissed with prejudice applications of Visionary and
Bear Mountain, granted application of Creswell for
new FM station to serve Creswell, Ore., and termi-
nated proceeding (BC Doc. 80-349-351). Action April
8.

® Lubbock, Tex. (Rex Broadcasting Corp. and
Western Broadcasting Co.) FM Proceeding— ALJ Ed-

ward J. Kuhlmann denied petition by Western to
enlarge issues, granted motion by Rex for summary
decision, granted joint petition by Western and Rex for
approval of agreement and authorized reimbursement
to Western of $49,127.77; dismissed Western’s ap-
plication, granted Rex’s application for new FM station
on Channel 273 at Lubbock, Tex., and terminated pro-
ceeding (BC Doc. 80-420-421). Action April 14.

Designated for hearing

® Kare-Kim Broadcasting Inc., and Benko Broadcast-
ing Co.: For new commercial TV to operate on channel
53 at Lansing, Mich., to determine whether both appli-
cants are financially qualified, Benko Broadcasting’s
ascertainment efforts; which of proposals would better
serve public interest and which should be granted (BC
Doc. 81-270-71). Action April 15.

® Osborn Communications Corp. and Jem Broadcast-
ing Co.: For improvement of existing AM broadcast
facilities at Kansas City, Mo., and Bentonville, Ark.,
respectively; to determine areas and populations which
would receive primary service from each proposal, and
availability of other primary aural service to such areas
and populations; which of proposals would better pro-
vide a fair, efficient, and equitable distribution of radio
service, and which should be granted (BC Doc.
81-288-89). Action April 22.

® KDUN Radio Inc., and Gospel Hymn Time Inc.:
For modified and new AM’s to operate at Reedsport,
Ore., and Winston, Ore., respectively, to determine
areas and populations which would receive primary ser-
vice from each proposal, and availability of other pri-
mary aural service to such areas and populations;
which of proposals would better provide fair and
equitable distribution of radio service; in event it is
concluded that choice between applicants should not
be based solely on above issue, which of proposals
would better serve public interest and which should be
granted (BC Doc. §1-290-91). Action April 22.

B Gospel-West Broadcasters, Radio Spokane Inc., and
Western Sun Inc.; For new (Gospel-West) and
modified (Radio Spokane and Western Sun) AM’s to
operate at West Richland, Wash., Spokane, Wash., and
Lakewood, Colo., respectively, to determine whether
Gospel-West is financially qualified; to determine
areas and populations which would receive service
from each proposal, and availability of other primary
aural service to such areas and populations; which of
proposals would best provide fair and equitable dis-
tribution of service; and which of applications should
be granted (BC Doc. 81-285-87). Action April 22.

m Little Rock, Ark., (The Board of Trustees of the
University of Arkansas on behalf of the University of
Arkansas at Little Rock and Arkansas Broadcasting
Foundation, Inc.) FM Proceeding—ALJ Joseph
Chackin scheduled conference for April 21 at 9 am.
(BC Doc. 80-628-629). Action April 15.

m Solvang, Calif. (Robert T Mindte, et al.) AM and
FM Proceeding—ALJ Lenore G. Ehrig designated
ALJ Edward Luton as presiding judge and scheduled
prehearing conference for June 22 at 9 a.m. and hear-
ing for July 23 at 10a.m. (BC Doc. 81-194-199). Action
April 15.

® Willits, Calif. (Broadcasting Corporation of Men-
docino County) AM Proceeding— ALJ Lenore G.
Ehrig designated ALJ Thomas B. Fitzpatrick as presid-
ing judge and scheduled prehearing conference for

June 12 at 9 a.m. and hearing for July 20 at 10a.m. (BC
Doc. 81-240-41). Action April 16.

® Saloma and Burnside, both Kentucky (Q. Com-
munications Inc., and Glen J. Goldenberg) AM Pro-
ceeding—Designated ALJ Byron E. Harrison as
presiding judge and scheduled prehearing conference
for June 12 at 9 a.m. and hearing for July 16 at 10 a.m.
(BC Doc. 81-242-43). Action April 16.

& Kirksville, Mo. (Countryside Broadcasters Inc. and
Admiral Broadcasting Corp. FM Proceeding—AL]J
Lenore G. Ehrig designated ALJ Joseph Gonzalez as
presiding judge and scheduled prehearing conference
for June 8 at 9 a.m. and hearing for July 22 at 10 a.m.
(BC Doc. 81-202-203). Action April 15.

Allocations

= Sierra Vista, Ariz. Assigned UHF TV channel 58 to
Sierra Vista as its first TV assignment, effective June 9
(BC Doc. 80-666). Action April 10.

® Gurdon, Ark. In response to petitions by Paul Root
proposed assigning 93.5 mhz to Gurdon as its first FM
assignment, comments due June 9, replies June 29
(BC Doc. 81-251). Action April 10.

B Sanger, Clovis, Visalia, and Fresno, all California.
Assigned UHF TV channels 43 and 59 to Fresno as its
sixth and seventh TV assignment; and substituted TV
channel 49 for 43 Visalia, effective June 9 (BC Doc.
80-524). Action April 10.

W Sonora, Calif. In response to petition by Donald E.
and Sylvia B. Leutz, proposed assigning 93.5 mhz to
Sonora as its second FM assignment, comments due
June 22, replies July 13 (BC Doc. 81-282). Action
April 30.

m Weed, Calif. In response to petition by Jeanne M.
and Robert C. Crabb proposed substituting 102.7 for
100.9 mhz, comments due June 9, replies June 29 (BC
Doc. 81-249). Action April 10.

B Naples, Fla. Assigned 105.5 mhz as its fourth FM
assignment, effective June 22 (BC Doc. 80-415). Ac-
tion April 30.

® Milan, Ga. In response to petition by George S.
Walker III, proposed assigning 104.9 mhz to Milan as
its first FM assignment, comments due June 9, replies
June 29 (BC Doc. 81-250). Action April 10.

B Boise, Idaho. Assigned 105.9 mhz to Boise as its
fifth FM assignment, effective June 22 (BC Doc.
80-251). Action April 30.

Ba LEWISTON, Idaho. Assigned 101.5 mhz to
Lewiston as its third FM assignment, effective June 22
(BC Doc. 80-200). Action April 30.

® Chubbuck and Pocatello, both Indiana. Assigned
103.9 mhz to Chubbuck as its first FM assignment;
substituted 102.5 mhz for 104.9 mhz at Pocatello and
modified the license of KRBU-FM Pocatello, to specify
operation on ch. 273, effective June 9 (BC Doc.
80-250). Action April 10.

® Idaho Falls, Ind. Assigned 103.3 mhz to Idaho Falls
as its third FM assignment, effective June 9 (BC DOc.
80-249). Action April 10.

B Hertford, N.C. Assigned 104.9 mhz to Hertford as

Summary of broadcasting

FCC tabulations as of March 31, 1981

CP's CP's
On air on Total not Total
Licensed STA” air on air on air authorized™*
Commercial AM 4601 3 5 4,609 109 4,718
Commercial FM 3,308 2 5 3315 149 3,464
Educational FM 1,096 0 0 1,096 71 1,167
Total Radio 9,005 5 10 9,020 329 9,349
Commercial TV
VHF 521 1 0 522 6 528
UHF 239 0 0 239 95 334
Educational TV
VHF 102 1 3 106 7 113
UHF 156 2 4 162 17 179
Total TV 1,018 4 7 1.029 125 1,154
FM Translators 354 0 0 354 214 563
TV Translaters
HF 2,596 0 o] 2,596 237 2,833
VHF 1,395 0 0 1,395 492 1,887

*Special temporary authorization
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its first FM assignment, effective June 9 (BC Doc.

80-246). Action April 10.

® Brownsville, Edinburg, Harlingen, Baymondville,
Rio Grande City, all Texas. In response to petitions by
Rio Grande Valley Catholic Communications Inc. and
The Texas Consumer Education and Communications
Development Committee, proposed substituting 88.1
mhz for 88.9 mhz at Harlington; substituting 91.7 mhz
for ch. 201 A at Raymondville; substituting 91.5 mhz
for ch. 201 A at Rio Grande City; substituting 89.1 mhz
for 88.3 mhz at Brownsville and delete 88.5 mhz at
Edinburg, comments due June 9, replies June 29. (BC
Doc. 81-252). Action April 10.

® Victoria, Tex. In response to petitions by Com-
munity Television of Victoria, assigned UHF TV chan-
nel 31 to Victoria as its third TV assignment, effective
June 9 (BC Doc. 80-657). Action April 10.

B Jacksonville, Lumberton, Roanoke Rapids, and
Rockingham, N.C.; Farmville and Kenbridge, all
Virginia. Assigned noncommercial educational TV
channels 19 to Jacksonville; 31 to Lumberton; 36 to
Roanoke Rapids; 53 to Rockingham; reassigned 31
from Kenbridge to Farmville, effective June 9 (BC
Doc. 80-505). Action April 10.

® Roanoke, Va. In response to petition by Vine &
Branch Inc. proposed assigning UHF TV channel 38 to
Roanake as its fourth commercial TV assignment,
comments due June 22, replies July 13 (BC Doc.
81-283). Action April 30.

8 Christiansted and Frederiksted, both Virgin Islands.
In response to petitions by John T Galanses, and
Minority International Enterprises, proposed
substituting 100.3 mhz for 106.1 mhz at Christiansted;
and assigning ch. 291 to Frederiksted as its first FM
assignment, comments due June 22, replies July 13
(BC Doc. 81-284). Action April 30.

B Deer Park, Wash. In response to petition by Tri-
County Broadcasting, proposed assigning 107.1 mhz to
Deer Park as its first FM assignment, comments due
June 22, replies July 13 (BC Doc. 81-281). Action
April 30.

Earth stations

Applications

8 Consolidated Midwest Cable TV Inc. for Pawnee,
1. (4.6m; S-A; E3172).

® Omniview Inc. for Blair, Neb. (4.5m; S-A; E3173).

8 Davis Communications Inc. for Medical Lake,

Wash. (5m; S-A; E3174).

B Edward Debartolo Corp. for Boardman township,
Ohio (7m; S-A; E3175).

® Eastern Cable Corp. for Gray, Ky. (5m; AFC;
E3176).

m Gulf Coast Cable Television for Almeda, Tex.
(6.1m; Harris; E3177).

@ Cylix Communications Network Inc. for Indepen-
dence, Mo. {(4.6m; S-A; E3178).

® Alascom Inc. for North Bend, Wash. (12m;

Andrew; E3179).

® Tele-Media Corp. of Lake Erie for Plymouth town-
ship, Ohio (5m; S-A; KG33).

& Sammons Communications Inc. for Turlock, Calif.
(4.5m, S-A; KG33).

@ Camellia City Telecasters Inc. for Sacramento, Calif.
(10m; S-A; KG62).

® RCA American Communications Inc. for Pasadena,
Calif. (10m; RSI; KG72).

B Westex Cable Corp. for Del Rio, Tex. (6m; Harris;
KG92).

& Great Plain Community Television for Perryton,
Tex. (4.5m; Andrew; KH29).

® Canton Cablevision Inc. for Canton, Miss. (5m; S-
A, WF59).

m Sammons Communications of Virginia Inc. for
Horse Mountain, Va. (5m; S-A; WG54).

® Satellite Business Systems for McLean, Va. (7.7m;
Hughes; WS27).
Grants

® Centel Communications for Lake Zurich, Il
(E2775).

®m Dow Jones & Co. for Dallas (E2924).
8 Dow Jones & Co. for White Oak, Md. (E2925).

B Scott County Cablevision Inc. for Weber City, Va.
(E3006).

® U.S. Cable Corp. for Griffith, Ind. (E3007).

8 American Cable Television Inc. for Chandler, Ariz.
(E3008).

B WJAC Inc. for Johnstown-Office, Pa. (E3009).
a WJAC Inc. for Johnstown, Pa. (E3010).

® WSKG Public Television for Conklin, N.Y.
(E3011).

® FEdwards Cable TV Service for Blaine, Ky. (E3012).

® Port Angeles Telecable Inc. for Sequim, Wash.
(E3013).

B Cylix Communications Network Inc. for Oklahoma
City (E3014).

® American Satellite Co.
(KB38).

B American Satellite Co. for Centervilie Beach, Calif.
(KB39).

® Allen’s TV Cable Service Inc. for Morgan City, La.
(KG21).

® Com-West Inc. for Duncan, Okla. (KG25).

® Twin Lakes Television Co. for Berryville, Ark.
(KG34).

8 G-F Cable TV Inc. for East Grand Forks, Minn.
(KG52).

® Beatrice Cable TV Co. for Beatrice, Neb. (KG54).

® Mid-America Cable Systems for Olathe, Kan.
(KG58).

® Cox Cable Communications for Megler, Wash.
(KG78).

® Teleservice Corp. of America for Painview, Tex.
(KG36).

m Semo Microwave Inc. for Malden, Mo. (KH42).

B Breckenridge TV Cable Co. for Breckenridge, Tex.
(KG44).

® Exxon Communications Co. for Alaskan Star,
Alaska (WD33).

@ The Public Broadcasting Council of Central New
York Inc. for Syracuse, N.Y. (WD44).

B Rochester Area Educational Television Association
for Webster, N.Y. (WD76).

® Pennsylvania State University for University Park,
Pa. (WD81).

® [ong Island Educational Television Council Inc. for
Stony Brook, N.Y. (WD86).

@ University of Vermont for Colchester, Vt. (WE36).

® North Gibson CATV Associates for Dyer, Tenn.
(WG22).

® American Television and Communications Corp.
for Tawas City, Mich. (WG40).

@ Cantral Cable System Inc. for Clinton, Ill. (WG49).

B Warner Amex Cable Communications for
Kingsport, Tenn. (WG61).

® American Television and Communications Corp.
for Lexington, Tenn. (WG66).

® Jones Intercable CATV Fund for Alton, Il
(WG67).

® American Cablevision of Carolina for Charlotte,
N.C. (WG86).

8 Lynchburg Cablevision Inc. for Lynchburg, Va.
(WG88).

® Cablevision of Durham Inc. for Durham, N.C.
(WG89).

® Telecable Inc. for Jonesboro, La. (WH26).
m Storer Cable TV for Port Charlotte, Fla. (WH54).
® Storer Cable TV for Venice, Fla. (WHS53).
® Salem Cable TV Co. for Salem, Va. (WH356).
® Community Television Inc. for Jacksonville, Fla.
(WM23).
® State University of New York for Oswego, N.Y.
(WP48).
B8 Southern Tier Educational Television Association
Inc. for Endwell, N.Y. (WP89).
8 West Chatham Cablevision Inc. for Pooler, Ga.
(E3000).
® Atlantic Cablevision Inc. for Atlantic, lowa (KE94).
B New Jersey Public Broadcasting Authority for
Clarksville, N.J. (WD356).

for Offutt AFB, Neb.
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w University of Georgia for Athens, Ga. (WE30).

®m Mohawk-Hudson Council on Educational Televi-
sion for Schenectady, N.Y. (WF91).

@ Clear Television Cable Corp. for Toms River, N.J.
(WG38).

w Storer Cable TV of Florida Inc. for Lake Wales, Fla.
(WHS52).

Other

@ FCC released summary of ail rulemaking proceed-
ings being handled by its staff as of last December 31.
On that date, rulemaking items accounted for 44% of
commission’s overall workload. FCC summary con-
tains rulemaking number, petitioner, target completion
date, date petition was filed, date it was announced on
public notice, the Bureau, division and individual han-
dling including brief statement of issue. Copies of
summary are available from Government Printing Of-
fice (S. No. 044-000-00384) at $4.25 per copy.

® Total of 19,894 complaints from public were
received by Broadcast Bureau in March 1981, decrease
of 2,830 from February, 1981. Other comments and in-
quiries for March totaled 953, decrease of 1,319 from
previous month. Ann, May 1.

® FCC’s January 1981 Radio Equipment List is now
available. List contains equipment considered by FCC
as acceptable for licensing in following services: Ex-
perimental Radio; Domestic Public Radio; Radio
Broadcast; Experimental, Auziliary and Special Broad-
cast; Cable Television Relay; Stations on Land in
Maritime Services and Alaska-Public Fixed Station;
Stations on Shipboard in Maritime Services; Aviation;
Private Land Mobile Radio; Private Operational-Fixed
(Microwave), and Amateur Radio. Inquiries convern-
ing listing of equipment may be sent to FCC Laborato-
ry, P O. BOx 429, Columbia, MD 21045, Telephone
(301) 725-1585.

Call Letters
Applications
Call Sought by
New AM
KQPM McLeod County Broadcasting Co., Giencoe,
Minn.
New FM'’s
KERU-FM Escuela de fa Raza Unida, Blythe, Calif.
KAIN-FM Rojac Enterprises, Caldwell, Idaho
KLCQ Lynnlee Broadcasting Inc., Monroe City, Mo.
KAUB-FM Midway Broadcasters, Auburn, Neb.
New TV
WWMA-TV TV 17 Unlimited Inc., Grand Rapids, Mich.
Existing AM's
WOKV WAIV Jacksonville, Fla.
WRAC WBOO Baraboo, Wis.
Existing FM
WZBQ-FM KSNN Pocatello, Idaho
Existing TV's
KTUU-TV KENI-TV Anchorage, Alaska
WVEQ KTDS Brownsvilie, Tex.
Grants
Call Assigned to
New FM's
WFAR Danbury Community Radio Inc., Danbury,
Conn
WHRC-FM Peter Edward Hunn, Port Henry, N.Y.
KWES Texas Wireless Inc,, Monahans, Tex.
KIXC-FM Joy Radio Broadcasting Inc, Quanah, Tex.
KSOX-FM Edgar L. Clinton, Raymondville, Tex.
New TV
WRIK-TV Channel 40 Inc, Bluefield, W Va.
Existing AM
KZBQ KISU Pocatello, daho
Existing FM’s
WTCO WWMM Arlington Heights, I,
KJYO KZUE Oklahoma City
WOWQ WCED-FM Dubois, Pa.
WMYU WSEV-FM Sevierville, Tenn.



Classified Advertising

RADIO

HELP WANTED MANAGEMENT

Station Manager with proven sales and administra-
tive ability for growing South Texas station. E.O.E. Box
D-138.

Terrific Number 1 SALESPERSON sought for sales
manager of first class AOR FM in m-dium market city.
Looking for person that has longevity in past situa-
tions. Opportunity for No. 1 biller who now wants man-
agement and a guaranteed future with a company that
rewards success. Unusually good programming and
promotion This is much much more that just another
job, but we need a hard, hard worker. Investigate by let-
ter and resume to General Manager. Box D-140.

If you are looking for an opportunity to move into
management and are willing to prove your sales ability
first, then send your resume immediately! This is a
golden opportunity in Northern New England with one
of the fastest growing groups in the country! Ex-
perienced only, as this will lead to SM. or GM. in 3-8
months. E.O.E. reply Box D-1586.

See last page of Classified Section for rates;
closing dates, box numbers and other details.

Sales: position w/medium-market station. No order
takers. Experienced, street sales only. We are the only
local station in market. Salary+
comm+expenses+bonus. Call 201 —965-1530 or
send resume to Sales Manager, WJDM 9 Caldweli PI.,
Elizabeth NJ 07201.

Aggressive, successful local salesperson wanted for
top rated AM & FM combo. Must have at least 5 years
radio sales experience with successful record.
Resume to DeBeau Broadcasting, Box 1928, Punta
Gorda, Fla., 33950, or phone 813—639-1188. EOE.

Proven radio sales track record? Work well with
people, with just the right balance of aggressiveness
and empathy? We need an Assistant Sales Develop-
ment Manager for our broadcast division that is ex-
panding into cable TV. if qualified and interested in
joining a proven AM/FM leader in the industry, EOE,
send your success story and resume to Box D-166.

The best, hardest working radio salesman in the mid-
west wanting a chance in TV. 20-25 the first year with,
realistic opportunity on up side. Seasoned staff of pros
to work with, and management that will help you grow.
RAB training a plus. Send resume to Box D-177, EQOE.

Sales Manager: $20,000 - $30,000 income direct-
ing staff in Santa Fe, Espanola, Taos areas of New
Mexico. Person with proven sales record ... creative,
promotion oriented ... must be tough and demanding.
Will have complete authority EOE. Jim Hoffman,
KDCE Radio, Box 970, Santa Fe 87501.

Growing, Creative five station California Radio
group seeking radio time salespeople to work for
KARM/AM and KFIG/FM in Frenso. Call for an appoint-
ment 208 —268-8801. Radio sales experience not re-
quired, sales experience is required. Equal Oppor-
tunity Employer.

Sales Manager, who can do it all—sell, lead, recruit
sales staff, promote, merchandise, entrench in com-
munity affairs ... who's seeking greener pastures, and
greener dollars. Reply Box E-1.

Station manager for group owned profitable auto-
mated single station market class IV AM in the North-
east. Must have strong sales background. Send
resume and references with first reply to: Box E-13.

General Manager needed for 50,000 watt urban FM
commercial station which exists as an academic train-
ing ground for students. MA. in Communication area
with management and teaching experience. Salary
competitive. Applications with resume by May 28,
1981 to: Don B. Morlan, Chairperson; Department of
Communication Arts; University of Dayton; Dayton,
Chio 45469. University of Datyon is an Affirmative Ac-
tion/Equal opportunity Employer.

Sales Manager and possibly later as manager at sta-
tion where 72 year old owner wants to retire. Charlie
Persons KVBR Brainerd, Minn. 56401.

Director of Radio Activities America’s highest
rated Public Radio station seeks new leader. BA/BS in
communications or administration plus significant
management and radio programing experience re-
quired. MA and/or teaching experience preferred. Sal-
ary: $22,000-$25,000. Apply before June 30, 1981, to
Dennis Haarsager, General Manager, Edward R. Mur-
row Communications Center, WSU Pullman, WA
99164. An EO/AA Employer.

General Sales Manager adult contemporary WKIX-
AM located in beautiful capitol city of North Carolina.
We need a person who likes to help others be suc-
cessful. Excellent salary and bonus plan with this
Mann Media Station. Contact Ed Weiss General Man-
ager, WKIX, Raleigh, North Carolina 27605.

Business Manager, Radio. Radio Station looking for
a person with accounting degree plus 2 to 3 years
general ledger experience with good communications
skills. Total package includes attractive fringe
benefits. Send resume to Norm Schrutt, KZLA AM/FM,
5700 Sunset Blvd, LA. Ca 90028. No phone calls
please. EQOE.

HELP WANTED SALES

Black Format. New in the market. New Haven Con-
necticut. Unlimited sales opportunities. $100 weekly
expenses. Commission on collections. Ideal oppor-
tunity to begin radio sales career. Send resume to Edie
Acabbo, Station Mgr WNHC, PO Box 1340 New
Haven, CT, 06505.

Aggressive Small Market sales person wanted.
Come to beautiful Fort Myers, Florida, the fastest grow-
ing city in the United States and work with a profes-
sional management team. Call Doug Auerback, WAYK
Radio area code 813—481-0001 or write WAYK Radio
3858 College Parkway, Fort Myers, Florida 33907.

Radio sales manager position in a small Northeast
market open for an enthusiastic, dependable
salesperson who wants to step up into management
and who wants the opportunity to grow. Reply in confi-
dence to Box E-70.

100,000 Watt Contemporary FM. Established list.
Needs experienced sales person. Better than average
opportunity good guaranteed draw resumes and in-
come requirements to Jim Lord Chaplin WOVV-FM,
PO Box 3182, Ft Pierce, Florida 33454 EOE.

It you like an air shift, if you like sales, if you like
news you can get all three. And not for the price of one!
We are an award winning station with an opening for
such versatility. Send complete resume'. If this is the
challenge you desire apply now. If you aren't the type,
don't waste our time and yours. Box E-28.

WRTA, Altoona, Pa. has an opening for a morning
personality. Qur's is moving into ownership/manage-
ment. Minimum of three years’ experience. Adult-Con-
temporary format. Established facility and moving into
new quarters in July. EOE. Send tape and resume to
Rod Wolf, PO. Box 272, Altoona, Pa., 16603.

Outlet Broadcasting Radio is interested in estab-
lishing a “talent pool” for future openings at its stations
in Providence, Orlando, Philadelphia, Los Angeles,
Detroit, and Washington, D.C. Interested news anchor/
directors, and DJs send telescoped cassette tapes to:
Dick Rakovan, Outlet Broadcasting, 111 Dorrance
Street, Providence, Rhode Island 02903. Outlet—a
company acting affirmatively. EQ.E. M/F

WEVE AM/FM, Eveleth, Minnesota, has immediate
opening for experienced announcer who wants to be-
come a program director. Current PD is getting mar-
ried this summer and moving to Alaska. A great oppor-
tunity to get into management! Send tape and resume
to Lew Latto, 419 W. Michigan St, Duluth, MN 55802.
218—727-7271. EEO/MFE

Night announcer for religious AM-FM group stations
in Fargo, N.D. Need experienced, mature personality,
preferably with knowledge of sacred music. Equal Op-
portunity Employer. Send resume with references to:
Gary Herr, KFNW, Fargo, North Dakota 58108.

Announcer/Writer: Aggressive young agency
needs experienced announcer/writer. Exceptional op-
portunity. Strong creative ability essential. If you are
really good, we need you. Salary wide open. No calls,
please. Send tape, resume and salary history to:
Gamzo Advertising, 624 S. Michigan Ave, Chicago, IL
60605. Attn: Robert Cody.

Afternoon Personality at a suburban New York AM-
FM Combo. Rush resume to Box E-51. EOE/AA
Employer.

HELP WANTED TECHNICAL

Radio Sales Manager To lead the Sales Department
of our excellent middie market AM/FM combination.
Are looking for a hard-driving person who likes to sell
business and lead a staff to success. Outstanding fi-
nancial opportunity for right person. We're an equal
opportunity employer. M/E Send resume to PO. Box
175, Terre Haute, IN 47807.

“Moving on Up.” You can sell ... now, can you sell
and lead. We're looking for a local sales manager who
can lead thru creative, productive sales. We have the
tools, ratings and team to help make you money with
our Contemporary and Modern Country stations. Give
me your best shot and Pll give you mine. Phil Hoover,
WIQB/WNRS Radio, PO Box 8605, Ann Arbor,
Michigan 48107. Equal Opportunity Employer.

FM Radio Station looking for aggressive salesper-
son. Excellent growth opportunity. Salary commensur-
ate with experience. At least one year street ex-
perience. Send resume to Box 701, Freeport, IL 61032,

St. Louis FM Station seeks experienced sales person
to replace long time salesman. Excellent opportunity
for advancement. Send resume to General Manager,
Box E-44. EOE Employer.

Selling Sales Manager for community involved AM-
FM iocated in lovely Indiana town of 18,000. Great
chance to grow with group owner if you have a strong
desire to succeed! £.0.E. Contact John Dotas, WCBN-
AM-FM, Box 619, Connersville, Indiana. 317 —
825-6411

HELP WANTED ANNOUNCERS

Ohio Small Market needs experienced, versétile.
first ticket combo. Security and dollars for right per-
son. Resume to Box E-4.

I need an engineer NOW! Good pay, full benefits
working with automated equipment in Northern New
England. Respond only if you are serious about seek-
ing a good opportunity. E.O.E. Reply Box D-157.

Columbus, Indiana needs Chief Engineer for AM/FM
station. Must be familiar with automation. Send
references, resume, and salary requirements to Jim
Kauper, WCSI AM/FM, PO Box 809, Columbus, Indiana
47201, EOE.

Technical Director for growing sun-beit broadcast
group. Must have first class license, working knowl-
edge of FCC Rules and Regulations, and practical ex-
perience in AM/FM Transmitters, maintaining and ad-
justing DA, STUs, audio processing, and automation.
Salary commensurate with qualifications. Send
resume’ to Box E-37. E.O.E.

Assistant Chief Engineer for WSPD Radio, Toledo,
Ohio, a full-time 5 KW station. First Class License re-
quired, with experience in preventive maintenance,
transmitters, studio construction and directional an-
tennas. Salary negotiable. Equal Opportunity
Employer. Qualified candidates send resume, with
references, to Chief Engineer, WSPD Radio, 125 South
Superior, Toledo, Ohio 43602.

Northern California station needs good chief
engineer for Class 11l directional. Good knowledge of
studio and directional equipment a must. Jeff Martin,
PO. Box 1918, Redding, CA 96098,

Chief Engineer. Job opening for adventurous person
FCC 1st required duties: Weekly maintenance of
transmitter, studio, satellite & STL equipment. Remote
production, on air announcing. Salary $24,100. Con-
tact Brad Reeve—KOTZ, PO. Box 78, Kotzebue, AK
99752. 907 —442-3435.
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HELP WANTED TECHNICAL
CONTINUED

Chief Engineer for AM/FM stations in NE and SW
New Mexico belonging to growing sun-beit broadcast
group. Must have first class license, working knowl-
edge of FCC Rules and Regulations, and practical ex-
perience in AM/FM transmitters, maintaining and ad-
justing DA, STUs audio processing, and automation.
New Class C FM to be constructed soon. Salary com-
mensurate with qualifications. Send resume’ to Box
E-38. EOE.

Chief Engineer for nation’s leaders in Religious
Radio, KCFO-FM and KAKC-AM, Tulsa. Top pay
benefits & work with a purpose! AM directional ex-
perience a must. Call Dennis Worden at 918—
445-1186. An Equal Opportunity Employer.

Chief Engineer—Opportunity to join professional
team with groups 5th facility—Class C FM in Lake
Charles, LA. First class and FM knowledge required.
Call Gary Koeffler, G.M. 713—639-4455.

Experienced Chief Engineer wanted for AM/FM in
large Midwest city. Excellent salary, benefits,
engineering staff. Must be experienced with DA's and
state-of-the-art equipment. Excellent opportunity for a
qualified chief to improve his status. Resume to Box
E-32.

Dalias, Texas. Rare opening in five-man engineering
staff. KLIF 50 KW AM, KPLX 100KW FM. High energy,
competitive operation! Opportunity for small or
medium market chief to move up. First class license,
experience, good ears, enthusiasm, and desire to be
part of winning team required. Apply in confidence by
resume including salary history and cover letter to
David Briggs, 411 Ryan Plaza, Arlington, TX, 76011.
EQOE 817 —461-0995.

Southeastern 100,000 Watt FM 5000 Watt AM
clear channel looking for chief engineer with air ex-
perience. If you are a team player looking for stability
with a rapidly growing company and would like to
make 19+K, send complete resume to Box E-78.

Sunbelt, Group-owned AM looking for strongest
engineer in the country. MW-5 experience a plus. Im-
mediate opening. First phone required. Resume,
references and salary requirement to GM, WDAE, 504
Reo Street, Tampa, 33609. EOE/M-F

Broadcast Engineer— production and maintenance.
Needed immediately. Experience and good references
required. Send resume to: Fred Rathert, WCAO/WXYV
Radio, 8001 Park Heights Ave, Baltimore, Maryland
21208. EQOE.

Medium size Central Florida market AM-FM with
latest state of art equipment needs full charge CE.
Great climate and market. Resume and salary require-
ment to Box D-180.

Columbus, Indiana needs Chief Engineer for AM/FM
station. Must be familiar with automation. Send
references, resume, and salary requirements to Jim
Kauper, WCSI AM/FM, PO Box 709, Columbus, Indiana
47201. ECE.

Midwest AM Directional/100,000 Watt Automated
FM have excellent opportunity for Chief Engineer.
Please send resume and salary expectation to Box
E-50, EOE.

Chief Engineer for small Northeast station. Ex-
perience required. Some air work. $12,500 to start.
Life and health insurance. Pension Plan. Box E-66.

HELP WANTED NEWS

Wanted: News Director. 10KW full timer in Aber-
deen, S.D., looking for experienced news director in
medium market. Top pay/benefits. Tape-resume to
KKAA Box 1770, Aberdeen. S.D. 57401.

Writer/Reporter: Minimum one year experience.
Emphasis on anchoring news casts. Send tape and
resume to Personnel Director-Broadcasting PO. Box
100, Nashville, Tennessee 37202, An Equal Oppor-
tunity Employer.

1220/WGAR, the leader in Cleveland radio, is seek-
ing an experienced reporter for street and anchor
assignments. Send tape and resume to John O'Day,
WGAR, Cleveland, 44147. An equal opportunity

empnlcyer.

WIRL—looking for right morning newsperson. No
beginners. This is an aggressive news operation which
demands excellent delivery, initiative and judgement
and 2 years experience. No phone calls. Equal Oppor-
tunity Employer. Aircheck and resume to: Ira Bitner,
PO. Box 3335, West Glen Station, Peoria, lllinois,
61614.

Guif Coast news-talk station needs strong morning
anchor/reporter. Three years experience required Self-
starter a must. Send tape/resume to: Joe McKay, PO.
Box 2367, Mobile, AL., 36652. EOE.

News Director Number one Midwest adult contem-
porary now ready to build number one professional
news department. Our News Director will be a highly
competitive, professional journalist whose ego wil! not
allow second best and who understands contempor-
ary news approach. This is a career opportunity for in-
dividual looking for take charge position and big
market income. We are committed to providing
budget for personnel, equipment, and promotion. Send
resume, tape, and philosophy to Larry Lakoduk,
General Manager, KQWB, Box 2983, Fargo, North
Takota 58108.

lews Reporter/Anchor. Experience required. Sal-
ary commensurate with ability. Contact Bob Wilbanks,
News Director, WHO Radio, 1100 Walnut Street, Des
Moines, lowa 50308.

Host/Anchor sought for 5-9 am. newsblock. Appli-
cant must have proven (1) news credibility (2) spon-
taneity (3) imagination (4) “up” morning personality
(5) sense of humor (6) community involvement. We
need a memorable, “live wire” interlocatur who can
show a track record, not just potential, Rush material to
Ted Landphair, WGSO, 1440 Canal St, New Orleans,
LA 70112,

News Director/Asst. Professor wanted for NBC
and CBS affiliated, award-winning commercial AM
and FM owned by the University of Florida,
Gainesville. Must be top-flight journalist who will be
responsible for teaching and training broadcast jour-
nalism students; supervising professional and student
staff; and maintaining highly competitive objectives of
stations' news commitment, Will teach some courses
at UF minimum: related M.A. and three years (com-
mercial preferred) broadcast news experience. Salary
range: $17,000 to $19,500. Excellent benefits; send
resume and tape before June 5, 1981 to: Hank Conner,
Committee Chairman, College of Journalism and
Communications, University of Florida, Gainesville,
Florida 32611.

Black All-News, talk, WLIB-AM and number one
rated WBLS-FM seeking female/male newsreporter.
Good anchor. Heavy solid street experience.
References required. Company will not pay relocation
expenses. Start immediately. Only Ms. or Mr.right need
apply. No calls. Send resume to News, 801 Second
Avenue, New York, NY 10017.

SITUATIONS WANTED MANAGEMENT

General Manager available immediately. Highly
qualified, group experience, major markets. Docu-
mented performance, demonstrated ability. Familiar
with all formats. Former GM of 50,000 watt country
giant. Great references. Reply Box D-11.

Successtur major market General Manager offers
excellent background in sales, sales management,
cost control, programming, FCC R&Rs, and adminis-
tration. | am seeking a management position which
will allow me to increase your profits and numbers.
Box D-125.

Aggressive programmer for 35+ audience. Theatre,
Film, Nostalgia, Beautiful Music, Classical. MA. $18M,
Sales background, management experience. Box
D-188.

General Manager/V.P. Jennings, RAB, College, over
16 years, successful track record, interested in
medium market. Seven stations achieved history
breaking sales. Five moved to number one. Strong
sales, programing, promotion and management, Call
812—865-2315.

Currently Employed SM looking for first move to
station management, small to medium market. Prefer
turn-around situation, West/Midwest but other loca-
tions considered. Sales and programing background.
Starting salary not as important as incentive structure.
208—734-6608 evenings.

G.M.—23 years experience. Highly qualified in all
phases of operation, including station ownership.
Sales and promotion oriented a leader, self starter, and
motivator. Contact: Jack A. Carpenter—601—
956-2859.

Take Charge Manager will do it your way with
knowledge and expertise gained from over 25 years in
every phase of broadcasting. Good management will
always produce a profit. Box E-73.

General Manager seeks position with equal oppor-
tunity employer, sales, programming, administration,
budgeting, FC.C. expertise urban contemp and black
oriented formats, result oriented, currently employed
excellent references. Box E-87.

$$$—A manager who can SELL. A Salesman who can
MANAGE. Eight year pro who can do it all. Copy, Pro-
duction, Remotes, Air work and Play by Play. Stations
not afraid to accept big orders should write today.
Whiie there may be plenty of you, there is only one ME.
David G. Stern, 1827 K SW, Miami, OK 74354 ... or
call 918—542-6950 after 6 PM CDT.

General Manager, professional, expert in sales man-
agement and sales desires management East Ten-
nessee stable growing operation. 615—764-0042
after 6 p.m.

SITUATIONS WANTED SALES

HELP WANTED PROGRAMING,
PRODUCTION, OTHERS

WQSM TM Stereo Rock needs morning host/opera-
tions manager. Quality air work and production is es-
sential. Minimum five years experience. Tapes and
resumes to Paul Michels, Box 35297, Fayetteville, NC
28303. EOE M/F

Ten Years Midwest Sales Experience! Promotion
oriented. Bumper Sticker, local Sports, Seasonal, etc.
Complete broadcast background. Box D-145.

Female-C&W Jockess Dependable-hard working
ambitious-will relocate. Tape and resume available.
Mary Ann Anifer, 312—254-2335 after 4:00 pm. 4224
South Rockwell Street Chicago, IL 60632.

We Need a Program Director for a medium market
daytimer that can deliver a major market sound. Must
be aggressive, a solid programmer, and can work with
people. Must be able to execute policy, yet have initia-
tive to produce creative programming in an overally
saturated market. Box E-186.

Near Genius Wanted: Producer/Writer who revels in
writing and producing radio works of art. If imagineer-
ing and audio technique are your game, we want to
hear from you. '79 Billboard Station of the Year, 9 AP
Awards, etc., etc. One of the country’s best stations
offers excellent salary, benefits, and life-loving work-
ing environment in our new $1.2 million building
shared with our sister newsmagazine., Send resume,
writing samples, and tape to: GENIUS, WLDF Radio,
Box 10,000, Marion, Ohio 43302 EOE.

Excellent opportunity for do-it-all person. We need
a morning drive (7-9 am) personality, copy writer and
automation/personel overseer. You will be directly
responsible for the entire programming operation, so
you must be sharp and good. Send tape and resume
to: Box 377, Newport, Vermont 05855 E.O.E.

Weather-Forecaster-Meteorologist. | am a bright
and well appearing young man with a good college
background in meteorology and now enrolled at Emer-
son College. I've some radio and forecasting ex-
perience, with excellent recommendations. Desire to
gain more experience on a full or part time basis and
will consider replies from any part of the country. Con-
tact: Steven Bernson, PO. Box 68, Boston, MA 02167
or call days at 617 —389-5209.

Take a chance on me. Experienced and college de-
greed announcer, If you're really looking for steady,
long-term man call me. Prefer contemporary, Top 40 or
MOR. Bruce, 512—992-4566 or 512—452-6536.

Experienced Salesman with radio and television
background desires to re-enter the broadcasting field,
seeks sales or sales managers position, any size
market, 1st phone. Box E-80.

Young, hard-nosed street fighter, 4 yrs. experience-
radio and TV sales, desires radio challenge with solid
organization. Excellent references/track record. Call
John, 202—338-5097.
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SITUATIONS WANTED ANNOUNCERS

Catch 1t! That is: the apinty and talent of a hard work-
ing, dependable Top 40 Jock. | love music and public
relations. | got it together: so put me on. Have wheels:
will go. Tape and resume available. Amy Jay, 410 Iron-
wood, Glen Eliyn, IL 60137.

Top Notch Sports Announcer seeks Sports Direc-
tor and/or play-by-play opening. You name it, | can do
it. 4 years experience doing major college football and
basketball. | sound damn good and have the tapes and
experience to prove it! Contact Burt Groner, 5455
Grove Street, Skokie, Hlinois 60077 312—966-3875.

This Time, Get What’s Coming to You ... An ex-
perienced air personality, production pro, with a first
ticket. Call Barry Raines 516 —432-5258.

Creative, Comedy Duo. Not Jokesters. Both have
experience. Definite audience attractive. Tight board.
Routine adjustable to format. Best with Top 40/Rock.
Call Brian 404 —542-7100 for tape and resumes.

Here 1 Am Top 40 DJ with talent and a desire to work.
Have job will travel. For tape & resume call Steve
Michaels, 312—758-3850.

S.F. Bay Area is where | am and want to work. Any
shift, Part-time OK. Have first and experience. 415—
948-4880.

Experienced, dedicated, conscientious, profes-
sionally oriented board operator wants fulltime posi-
tion. Can also do announcing and production compe-
tently. Write: Rick Mamches, 621 Lenox Avenue,
Miami Beach, FL 33139 or call: 305—672-4890.

Chief Engineer of one of Americas top rated radio
stations, desires a better opportunity for professional
growth. Experience includes 50KW-DA, FM, STL,
assistant group tech. director, construction, 1st. class,
SBE certified. Box E-68.

Electronic tech with ASET Degree and First Phone,
desires assistant CE position at AM facility in Western

large market. Experienced in mostly everything; ex- -

cept automation, transmitters over Skw, & DA's with
more than two towers. Resume & equipment lists
available. Reply to Box D-129.

Experienced Talk Show Host available immediately.
216—732-8383.

Fourteen years experience as announcer, pro-
grammer, manager. Creative production. First Phone.
Available August first. Box E-46.

SITUATIONS WANTED NEWS

Looking for a pro to handle your football and
basketball play by play for next season. Contact Box
D-176 or call 206 —538-0336.

The sound you're looking for! My tape will s
you! Enthusiastic newscaster, 4 yrs. radio experienc
including contemporary DJ, skilled production, sales.
Will relocate. Tape and resume ready to go. Bruce
Nesmith 312—355-7841.

Small Markets: If you want someone who's
unproductive, unaggressive and egotistical, forget it!
But if you want someone with good voice and light ex-
perience in news, rock, production, who's dependable,
aggressive, productive, who will produce revenue, call
Garry 212-987-6891. Will relocate.

Give this female her first break! Excellent voice.
Hard working and easy to learn. Will relocate. Tapes
upon request, Call Anne Sweeney, 212—528-0251.

1f you’ve got the Bread, I've got the Jam. Dependable,
hardworking. | will relocate immediate to do RB/Disco
Show, tape and resume available. Mike Stevens 312Z—
925-9630 after 10 pm. 6126 Carpenter, Chicago, H-
linois 60621,

Copywriter/Announcer— 12 years experience.
College graduate. Charles Conner, 26 Vermont Drive,
Willimantic, CT, 06226.

8 years experience. Dependable. Excellent
references. All formats. Any hours. ALL NIGHT prefer-
red. Professional stations only! Mike 904 —255-6950
or 373 Williams, Daytona, Fla. 32018.

Creative, Determined, Capable. Tape, Resume
available. Justin Shay 312—874-7111,

Beginner with 3 years news/production ex-
perience. Format, hours, location flexible. Summer '81.
Full time, 6/1/82. Jerry Wiegand. 314—652-9816.
4440 Lindell Blvd,, No. 501, St. Louis, Mo. 63108.

Sportscaster—38 years experience, currently broad-
casting professional hockey seeks sports reporting or
directing position (including pro or college PB.P of any
of the four major sports) in medium to major market.
Also have limited television experience. Box E-77.

Black college grad wants to work for your news
department. Good voice, delivery, writing skills. East
coast area preferred. Call John Clark, 814 —234-8584.

Black female. Dependable dedicated to news seeks
1st main break. Radio or TV. Journalism degree. Intern-
ships with major NYC networks. Announcers Training
Studios graduate. Solid references. Will relocate.
Small or medium market OK. Call Kathy 212—
287-9272 after 6 pm. 489—2812,

Experienced, Energetic, Professional delivery.
Prefer small to medium market. College grad in
Electronics Engineering. Hard working and dedicated.
Excellent sales background too. Jim Willison, 2794
Pinellas, Columbus, Ohio 4322" 244 ©ns ns22

Look no further. 'm the D.J. you want 1ake a cnance
on me. For tape and resume, write: Fred Sal Denton,
5756 S. Monitor, Chicago, ILL 60638 or call: 312—
585-3542.

Eager to learn, young broadcasters, available im-
mediately, one year varied experience, 1st class FCC.
Could add a lot to local sportscasting. Work any hours,
prefer upper midwest. Tape and resume available. Call
Tim Duncan, 612—455-7385 or write 6842 Booth Ave
East, Inver Grove Heights, Minnesota 55075,

Communication grad; 4 years experience with 4
non-commercial, 3 commercial stations, covering a
wide range of duties, is still in search of first full-time
announcing job. Prefer Rock format. B.C. 106 Bartlett
Ave., Arlington, Mass. 02174.

People listen to and talk about “Slightly Strange”.
Now a free agent, Experienced in Drive Time, and PBP
Midwest only. Will move pronto. Call, 715--246-2254.

Dependable Exp. Female Jock, soft rock or Top 40-
Oldies a specialty, for tape and resume, call Chris any-
time from 7 am.-12 p.m. 312—298-4775.

Experienced, quality PBP availabie. All sports, even
wrestling. Will travei immediately. AM drive ex-
perience also. Call Steve True 715—246-2254 before
noon.

SITUATIONS WANTED TECHNICAL

Experienced Major Market AM-FM Chief wishes
larger corporate responsibilities. High profile manager
with budgeting experience, 16 years in field. SBE cer-
tified Senior Broadcast Engineer. Current Salary over
30 K. Have handled multiple stations in past. Box E-54.

Sportscaster—Exceptional PBP ability Top Quality
sportscasts as well. Five years experience. Medium
and major markets only. 612—255-0386, 10 am-2 pm
central time, evenings. Gary.

Sports or news announcer seeking employment. Re-
cently received BA in broadcasting. Hard work,
enthusiasm, and vast knowledge (especially sports)
will more than make up for slight lack of experience.
Please give me a chance to prove myself. Call Tommy
Williams at 219—882-1934. Midwest Markets only
please

Experienced journalist seeks Eastern location. 32
year old pro. Reporter, anchor, writer, producer, tatk-
show. Call Steve 803—771-7641.

Female News Caster with great voice, can work any
shift. Tape and resume available. Ann Jones, 312—
787-8220/233 E. Ontario, Suite 902, Chicago, IL
60611,

News Director seeks new challenge and GM com-
mitted to a quality news department. Experienced in
all formats including ail news plus television and net-
work radio exposure. A team motivator. Box E-45.

SITUATIONS WANTED PROGRAMING
PRODUCTION, OTHERS

Looking for a sports director to make your sports
come alive? If so, you've found him right here. 4 Years
PBP & sportscasts. Will travel. Box D-151.

Hardwork ... Not everyone my age has forgotten
what it means. Eight year pro with ability to do it all ...
and sell big buck orders too. RAB, Welsh Company,
and University of Okliahoma trained. Seven years sell-
ing in small and medium markets. Crisp production,
copy that sells, good air work, play by play, and ap-
preciation for FCC rules and regs. First phone. David G.
Stern, 1827 K SW, Miami, OK 74354 or call 918—
542-6950 after 6 PM CDT.

TELEVISION

HELP WANTED MANAGEMENT

Production Manager Public television Production
Manager requires BA degree (Masters preferred) and
minimum 3 years' experience as production manager
or production director with skill in lighting, staging,
directing and writing. Ability to manage people and
administrative details. Salary commensurate with ex-
perience, with excellent benefits. Oklahoma Educa-
tional Television Authority, 7403 N. Kelley, Box 14190,
Oklahoma City, OK 73113. 405—848-8501. EEO/AA
Employer.

HELP WANTED SALES

Account Executive: Unique opportunity to join a
new ABC affiliate serving Northeast South Carolina, in-
cluding Myrtle Beach. Established list, excellent
growth potential. Send resume with references to Paul
Brewer, General Sales Manager, WPDE-TV, Box F-15,
Fiorence, SC 29501. EQE.

Account Executive Top 20 ABC affiliate in Florida
seeks professional dedicated sales person with a
proven track record. Established list, strong retail, top
earnings! Minimum of 3 years broadcast sales ex-
perience required. An Equa! Opportunity Employer.
Send resumes plus data reflecting growth to Box E-22.

National Sales Manager Group-owned CBS affili-
ate. National sales experience required. Must be
quality individual with high standards of performance.
Resumes to Jim Keeley, G.SM., KMGH-TV, PO. Box
5007, Denver, CO 80217.

HELP WANTED TECHNICAL

Television Engineer: Openings available ex-
perienced studio or transmitter maintenance person-
nel and switchers. Electronics school graduates or
equivalent technical education desirable. Number one
station, beautiful middle market. Resume, salary histo-
ry, and references to Director/Engineering Donrey
Media Group. Box 550, Las Vegas, NV 89101. An
Equal Opportunity Employer.

Film Transfer Operator: Applicant must possess a
solid background in commercial and feature film
transfer work. Contact: Lori Weiss, CFA Video, Los
Angeles, CA 90028. 213—-467-5103.

Maintenance Engineers: Due to recent Facility ex-
pansions, Video Tape Associates, a leader in State of
the Art Television Production, has maintenance posi-
tions open at both its Hollywood, Florida & Atlanta
locations. Applications should be capable of perform-
ing maintenance on quads, Color camera & Switcher,
1 inch Computer editing & Digital effects systems.
Light design capabilities helpful in some positions.
Salary negotiable. Cali: Michael Orsburn, Director of
Engineering 305—920-0800 or send resume and sal-
ary requirements to: Video Tape Associates, 2040
Sharman Street, Hollywood, FL 33020.

Photographer/Editor (Videotape/Film). Position re-
quires skilled and experienced videotape/film photo-
grapher/editor for Public Affairs Programs. Resumes
and Tapes only to Jon Miller, Director of Public Affairs,
WPVI-TV, 4100 City Line Avenue, Philadelphia, PA
19131. An Equal Opportunity Employer.

Maintenance Engineer. KWTV needs a mainte-
nance engineer with a valid first class radio/tetephone
operators license. Requires: high school diploma or
equivalent plus two years training in electronics and
two years experience. TV experience preferred. Send
resume to: Pamela Dean, KWTV, PO. Box 14159,
Oklahoma City, OK 73113. EOE/M/F

Engineer’s Retreat: Get out of the rat race. If you
know R.F, would like to help an independent public TV
station, would like to work alone, at your own pace,
then you'll love maintaining our Colorado mountain top
transmitter site. Pay is modest $15,000 but there is
room for growth in this new VHF major market station.
Call 303—469-5234 or write KBDI-TV, Box 6060,
Boulder, CO 803086.

Broadcasting May 11 1981
88



HELP WANTED TECHNICAL
CONTINUED

Maintenance Technician—Maintains, sets-up,
operates and repairs audio and video equipment for
public TV and Radio joint licensee in California. Re-
quires: Valid FCC First Class Radiotelephone Opera-
tor's license and two years full time experience in
repair and maintenance. Salary: $14,268 to $17,340
plus full benefits. Applications must be postmarked by
May 23, 1981. Apply to Winston W. Carl, Personnei Of-
ficer, San Bernardino Community College District, 631
S. Mt. Vernon Ave, San Bernardino, CA 92410. An
equal opportunity affirmative action employer.

South Fla. Television station looking for a studio
maintenance/operations engineer. Must have ex-
perience with microwave and ENG equipment. FCC
1st class required. EOE — Contact: Chief Engineer, PO.
Box 510, Paim Beach, FLA. 33480. Ph No. 305—
655-5455.

Director of Engineering—immediate opening at
new post production and production facility nearing
completion in San Francisco Bay Area. CMX, 1" VTR's,
Quantel Digital Effects, GVG Switchers. Applicant
should have demonstrated skiil and experience with
sophisticated television and digital systems. Full tech-
nical responsibility for all aspects of facility, including
hands-on maintenance and willingness to handle
operating responsibilities. Stable organization, ex-
cellent fringe benefits. Salary open. Send resume with
salary history to: Box E-93. An Equal Opportunity
Employer M/E

Director of Engineering—A Corporate Staff posi-
tion is avaitable with a group Broadcaster having six
TV and five Radio stations. Knowledge of technical
equipment, industry trends, capital budget expen-
ditures required. Equal Opportunity Employer M/F
Send Resume and salary history to Box D-30.

Film Transfer Operator: Applicant must possess a
solid background in commercial and feature film
transfer work. Contact: Lori Weiss, CFA Video, Los
Angeles, CAL. 90028. 213—467-5103.

Expanding post-production facility for advanced
consumer entertainment and industrial video disc pro-
gramming has the need for: Maintenance Engineers,
Technical Operations Manager, and CMX Editors,
Operators. Excellent salary and benefits. Send resume
to: D. Leverette, Discovision, PO. Box 6600, Costa
Mesa, CA. 92626, An Equal Opportunity Employer.

Southern California Opportunity. Experienced
videotape maintenance engineer for rapidly expand-
ing successful postproduction facility. Knowledge of
2" Quad, 1" VTR's and CMX editing systems required.
Also seeking qualified CMX editors and 1" videotape
operators. Salary negotiable. Send resume or call Dick
Weilman or Rich Thorne, The Post Group, 8335 Home-
wood Avenue, Hollywood, California 90028, 213—
462-2300.

Photographers—expanding staff has 4 new posi-
tions open immediately. Strong commitment to telling
the story, with video emphasis on quality shooting and
editing and post-production. Must work well with
others to join current staff of 10 ten photographers
with state of the art equipment. if you want to join an
aggressive team of dedicated journalists, send
resume to Box E-57. Experienced required. E.O.E.

HELP WANTED NEWS

General Assignment Reporter—Minimum one
year experience. Must be willing to work weekends.
Send tape and resume to the Personnel Director,
Broadcasting, Box 100, Nashville, TN 37202. An Equal
Opportunity Employer.

Assignment Editor. Position available early June.
Two years experience in broadcast or print journalism,
and knowledge of western Pennsylvania, northern
West Virginia, and eastern Ohio. Send resume to Steve
Mazure, WTRF-TV, 96 16th Street, Wheeling, WV
26003 no later than May 22, 1981, EQE.

TV News Director. Need individual to manage and
direct a growing committed news operation. This job
is for someone interested in becoming a News Direc-
tor who possess management ability, production ex-
perience, solid journalistic background and is only
satisfied with producing the best production. Send
resume, state salary requirements and availability. Box
E-75.

Co-anchor/reporter for evening newscast. Must
have street reporting and some anchor experience.
Send tape and resume to Steve Mazure, WTRF-TV, 96
16th Street, Wheeling, WV 26003 no later than May
15,1981. EOE.

ENG Editor/Tech to join ail ENG -staff in top five
market. Minimum 2 years on line news experience
with feature and/or commercial background preferred.
Duties include ENG microwave reception and tape
playback. 1st FCC a must. Include references. EEO.
Resume to Box E-71.

Weekend Anchor Producer. We've promoted our
current weekend anchor and that creates a chance for
a bright articulate anchor person to move into his slot.
Minimum 2 years commercial TV. news reporting or
anchoring experience required. Audition tape and
resume to: Robert G. Allen, News Director, KOTV, PO
Box 8, Tulsa, OK 74101. Equal Opportunity Employer.

Meteorologist: Need person to talk to our viewers
about the weather, using state of the art equipment.
Send resume to Box E-81.

Assistant News Director: Are you a leader, cracker-
jack journalist, innovative, organized, people person?
Send your news ideas and a resume to Box E-82.

Anchor for top rated station in the South. We are look-
ing for that unique individual who ioves to be where
the action is ... whether it is field anchoring, on the set,
in the newsroom or reporting. If you like working with
dedicated journalists ... and management who cares
about news ... Write Box E-84. EOE.

News Director—Needed now full charge, ag-
gressive administrator with solid background. Rocky
Mountain area. EEQ Box E-85.

Co-anchor with reporting experience, needed
yesterday. Writing and producing skills a must. Send
tapes, resumes to Tom Maxedon, WLFI-TV, Box 18,
Lafayette, IN 47902. EQ.E.

Anchor. Our weekend anchor is super, but her partner
moved on. Must be a solid reporter and capable pro-
ducer. Strong possibility for promotion to weekdays in
the future. Medium market, highly rated, aggressive
news operation heading for the top. EOE. Resumes to
Box E-31.

WTVQ-TV News currently has an opening for an ex-
perienced news reporter. The position requires a col-
lege degree, one year TV experience and the ability to
shoot tape when necessary. Send a resume, video
cassette of your work and salary requirement im-
mediately, to Dave Winters, News Director, PO. Box
5590, Lexington, Ky. 40555.

Three Reporter positions open immediately ... We
are expanding our talented staff ... If you're ag-
gressive and care about TV. journalism then you may
have a bright future with us. Send resume and detailed
letter of your news philosophy to Box D-207. Degree
experience required. EOE.

Special Projects ... Expanding news operation look-
ing for a unique individual ... Do you stand out from
others? Can you go beyond the surface of a compli-
cated story? If so, tell me what you can do in my news
department by sending resume along with detailed
letter of news and special projects philosophy to Box
D-208. Degree experience required. EOE.

Program host needed for weekly public affairs
series, “Iinside Washington!” Working knowledge of all
aspects of Washington political life required. On-air
experience and writing skills necessary, Send resume
and tape, by May 15th, to: John Grassie, Producer “In-
side Washington”, Md. Center for Public Broadcasting,
Owings Mills, Md. 21117. An Equal Opportunity
Employer.

TV News Director “Excellent opportunity to direct a
news operation in a small but influential TV market
with excellent acceptance. We are looking for a per-
son with a good news background and the ability to
deal effectively with people. Excellent opportunity to
grow within our company. Send resume to Box E-64.
An equal opportunity employer. M/E

TV News Reporter—major east coast market ABC
affiliate looking for solid street reporter. No phone
calls. Tapes & resumes to WTNH TV, PO Box 1859,
New Haven, CT 06508. Include stamped return en-
velope for tapes. Equal Opportunity Employer.

rarm Director to gather and report agricultural news.
Minimum one year experience in Television/Radio or
as agricultural writer required. Preferred background
in agriculture and ability to relate agricultural news to
both farm and general audiences. Submit application
to Operations Manager, KTUL-TV, PO Box 8, Tulsa, OK
74101. No phone calls. EOE/MF

News Photographer—One year experience re-
quired for position to shoot and edit 16mm film and
videotape. Creativity, imagination and technical skills
with ENG photography and editing equipment prefer-
red. Submit application to Operations Manager, KTUL-
TV, PO Box 8, Tulsa, OK 74101. No phone calls. EOE/
MF

Photojournalist for TV News. Needs three years ex-
perience in Commercial Television. College degree
preferred. Must have working experience with ENG,
both shooting and editing. Writing experience helpful.
Send resume-tape to Larry Hatteberg, KAKE-TV, PO.
Box 10, Wichita, KS 67201. EQOE.

KMPH-TV is now accepting applications for a sports
reporter/anchor. Applicant must have at least three
years of medium market experience in “on air anchor”
as well as a like amount of field experience. This per-
son should be able to use ENG video equipment as
well as edit own material. Although not a requirement
this person should have the capability to do “play by
play” sports reports. Appticants meeting the afore-
mentioned requirements send resume and salary re-
quirements to News Director, KMPH-TV, 5111 E.
McKinley Ave., Fresno, CA 93727. An EOE/M-F
Employer.

Meteorologist, Group seeks experienced, persona-
ble person. We are the leaders in state of the art equip-
ment, and growing. |f weather excites you, then send
resume, and salary required to Box E-56. Degree, ex-
perience required. E.O.E.

Medium Size Midwest market wants person to do
early and late weather. Send resume and salary re-
quirements to Box E-59.

Farm Director. Agricultural background and on air
experience a plus. Send 100 markets. Send resume
Box E-60. EQOE.

HELP WANTED PROGRAMING,
PRODUCTION & OTHERS

Progressive, new sign-on Indie seeking hard-
working production manager to train staff and handle
all new studio and equipment. Be prepared for a stag-
gering work load, a demanding professional staff and
a great experience. Heavy production/switching back-
ground necessary. Send resume, tape, salary require-
ments, etc. to: Mr. Richard Nailling, 48 WGGT, RPO. Box
1618, Greensboro, NC 27402.

Host/Weathercaster. Strong station medium sized
sunbelt market. Co-host morning community-oriented
news/talk program and present weather segment
within program and on weekend news. Must have
ability to interview wide range of people and write/
produce news/talk segments. Send resume to Box
D-172. EOE.

Creative Commercial Copywriter with photographic
know-how for growing market in south Texas. E.O.E.

" Box D-160.

Producer/Director (TV/Film Programs). Position re-
quires skilled and experienced self-starting Producer/
Director for various forms of public affairs programs.
Individual will be responsible for proposing, selecting
and developing content for local Public Affairs Pro-
grams. Position requires a demonstrated ability to
direct and supervise production personnel. Resumes
and tapes only to Jon Miller, Director of Public Affairs,
WPVI-TV, 4100 City Line Avenue, Phila, PA. 19131. An
Equal Opportunity Employer.

Program Director Cable Satellite Network seeks ex-
perienced person skilled in program scheduling and
the development of a bright, sophisticated “on air
look” Knowledge of the performing arts essential. New
York area location. Send resume to Rainbow, Att:
Director of Programing, 100 Crossways Park West,
Suite 200, Woodbury, New York 11797

Promotion Manager needed for top ten indepen-
dent. Experience creating print, radio and TV promo-
tion required. Send resume and salary requirements to
Box E-3. EOE. M/E
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HELP WANTED PROGRAMING,
PRODUCTION, OTHERS CONTINUED

Executive Producer PM Magazine—Prior produc-
tion/directing experience required, PM experience
preferred. Must have administrative/organizational and
supervisory skills. Group owned, network affiliate in
top 60 market. An Equal Opportunity Employer. Send
resume to Box E-5.

Wanted: Camera/Editor to shoot variety of public
affairs programming and commercials. Minimum two
(2) years professional experience; knowledge of all
field production and use of music in editing. EQE.
Resumes only. Box E-68.

Director/Announcer/Writer: We're seeking a
director with experience, talent, and enthusiasm. So-
meone skilled in location and studio tape production,
and equally talented on-camera. Whatever it takes to
produce a selling commercial from concept to com-
pletion you'll have the freedom to create. Join our
award-winning staff in a unique Southeast medium
market. EOE. Box E-786.

KOMO-TYV, Seattle, seeking photographer/Editor for
local nightly newsmagazine (not PM Magazine). News
background and two years magazine or production
experience preferred. ENG experience necessary.
Send resumes and cassettes to Personnel Dept,
KOMO-TV, 100 Fourth Ave. No, Seattie, WA 98108,
Equal Opportunity Employer.

Broadcast Traffic. Continuity coordinator needed to
schedule station breaks and prepare program logs for
New Jersey Public Television. $10-12,000. Send
resume and salary history to Michael Mitrano, NJPTV,
1573 Parkside Ave, Trenton, NJ 08638.

Promotion Manager—Northern New England affili-
ate seeking creative and enthusiastic individual. Must
have experience writing and producing TV, radio and
print. Send resume and salary requirements to Box
1731. Broadcast Center, Northport Plaza, Portland,
Maine 04104. EO.E.

Art Director—Television station with strong in-house
production capabilities is looking for an Art Director to
conceptualize, create, and supervise use of on-air
graphics and print advertising. Television experience
and hands on knowledge of stat cameras, typesetters,
etc. is a must. Send resume to Box E-91.

Weekend Producer/Director ... Must know how to
produce direct and switch complicated news cast.
Sound journalistic judgment and production values
essential. Position open immediately. Excellent
chance to grow with group. Degree and experience re-
quired. EOE. Box D-205.

Associate Producer ... immewate opening ror the
right person. Our news cast has strong emphasis on
content and production values. Great future with group
... 1f you're the one, send resume and detailed letter of
news philosophy to Box D-206. Degree experience re-
quired. EOE.

Producer/Director Must be creative with minimum
5 years experience. M/F EQE. Box E-64.

Producer/Director Metromedia Television is seek-
ing a Producer/Director for its Washington station—
WTTG. Individual selected must have: At least 4 years
of commercial directing experience—including news,
talk/variety, commercials and sports. Good working
knowledge of state of the art editing equipment and
switchers. A proven record of leadership and advance-
ment. A strong desire to move up. Send resume to:
Mary A. Summerville, Personnel Director, WTTG, 5151
Wisconsin Ave., N.W, Washington, D.C. 20016. We are
an Equal Employment Opportunity Empinvar M/E

Executive Producer/Production Manager responsi-
ble for all productions, seeking and obtaining funds for
productions and to oversee the production depart-
ment. Bachelor's Degree. Extensive background in
Television Production. Salary: Commensurate with ex-
perience. Starting date: As soon as possible. Send
resume to WVIA-TV/IFM, The Public Broadcasting
Center, Pittston, PA. 18640. Equal Opportunity
Emplover.

Director—position open today. We produce highly
paced visual newscasts. If you are creative and work
well with others, and can switch your show let me
know. Resume and salary requirements to Box E-58.
Experience required. E.O.E.

Producer/Director Producer/Director position
opening in top 25 market; minimum five years com-
mercial TV. experience; duties include the No. 1 rated
News/Sports/Weather promotion, public service and
invoived special projects; send resume to: Box E-61.

SITUATIONS WANTED ANNOUNCERS

Weather-Forecaster-Meteorologist. | am a bright
and well appearing young man with a good coliege
background in meteorology and now enrolled at Emer-
son College. I've some radio and forecasting ex-
perience, with excellent recommendations. Desire to
gain more experience on a full or part time basis and
will consider replies from any part of the country, Con-
tact: Steven Bernson, PO. Box 68, Boston, MA. 02167
or call days at 617—389-52089.

SITUATIONS WANTED TECHNICAL

News Photographer/Editor, with film processing
experience, seeks creative atmosphere in mid-size
market, excellent references, Anthony 213—
931-9100.

Super Chief available on short term basis totally
familiar with all phases of TV engineering transmitter
to personell J. Devine 315—677-9511.

SITUATIONS WANTED NEWS

Experienced sports director seeks new challenge in
larger market. Talented, organized and ready to pro-
duce. Call 702—826-1714 mornings.

Emerson College Grad. with four years radio & two
years TV News experience seeks TV Reporting job.
Write Box D-127 or call 617—536-5277 for resume
and tape.

Experienced TV reporter, interested in top 30's
markets. Send replies c/fo M. Cain, 350 Trowbridge,
Detroit, Michigan 48202.

Business/Economics reporter-producer; knowl-
edgeable, creative and experienced. Box D-117.

Reporter/Producer: Female, 29, 5 yrs exp. currently
producing and hosting magazine format show, seeks
position as host or anchor. Articulate-attractive. Prefer
move from New York to warmer climate, but will
answer all inquiries. Call Patricia for tape/resume
212—472-2911.

Reporter, MA Broadcasting, producing experience,
prefer Western states, any market, Judy 415—
771-4644.

Experienced Reporter/Anchor seeks medium
market position. Tireless worker. Solid communicator.
B/F Box E-33.

Female graouate seeking entry-ievel television
news psoition. BA Journalism. Top 20 market televi-
sion news internship experience. Marisa 404—
355-7087.

Medium market sports director has helped raise
station’s ratings 25 per cent, ready for larger market
with major college or pro sports. Four years on-aif, six
years newspaper experience before that. Strong PBP
all sports, statewide prep hockey, Division One hockey.
Can write well, produce highlights and features with
the best. Looking for more than just a pretty face? 1'll
bring solid reportinn ekilie to your staff. Box E-23.

AMS TV-Meteorologist, established pro with light
touch, stable, 10 years present station, Bob 309—
755-6388.

Black Man, B.A. Journalism, seeking first break in
television news. Interned at a top-5 station. Dedicated,
talented. Call John Clark 814—234-8584.

Weathercaster. Expert forecasts, articulate, lively,
highly credible, good appearance. Medical reports.
Majors only, please. Box E-74.

Bright, ambitious reporter with print background
and three months on-air TV experience. Eager for entry
level TV reporter slot. Box E-79.

Reporter/Producer. Experienced, aggressive, high-
ly creative NY journalist seeks position as reporter/
producer. Excellent interviewer. Marketable per-
sonality. Produced acclaimed ENG documentaries for
major market. MA, Journalism. Will relocate. Alan B.
Goldberg, 212—777-2578 or Box E-92.

Hard news reports and live shots that bring the story
home! Feature stories that touch the viewer! Anchor-
ing with authority and credibility! Interested? Reply to
Box E-52.

Award winning sports reporter-photographer with
strong sports background, 8 years experience & col-
lege. Can shoot & edit ENG or film, report live shots,
features and profiles. Box E-67.

Sports Director with excellent track record seeking
position in Division | and/or Professional market(s).
Box E-65.

SITUATION WANTED PROGRAMING,
PRODUCTION, OTHERS

Television Director. Capable of directing/switching
newscast and station breaks. Young but talented pro.
Strong leader with management potential. Send inqu-
iries to PO. Box 3016, Jackson, MS. 39207. Call 601~
948-0557.

Experienced Female Producer/Director. For the
past ten years, | have produced, directed, written, edit-
ted, administered and taught. A Master's from
Syracuse and experience with commercials, station
in-studio production, EFP from rock concerts to open-
heart surgery and ETV. Confirmed workaholic wants a
change and a challenge. Box E-14.

College graduate seeks job in graphic arts or tech-
nical production, within limits of Buffalo, New York.
Contact Tony at 716 —836-3322.

Host. I'm a 30 year-old energetic lawyer with profes-
sional comedy performing/writing credits and top-
level government experience. I'm seeking a talk/
variety program to host and co-produce. Top ten
market production experience. If you're looking for a
fast wit who can handie the sublime and the
ridiculous, let's talk. Box E-42 or 202—234-0592 eve-
nings.

Commercial Production Assistant with news direct-
ing and switching experience and B.S. in television
production, wants to work for an ENG/EFP oriented
production department. Hayes Delisle, 406 —
453-2433.

ALLIED FIELDS

HELP WANTED INSTRUCT!ON

Assistant or Associate Professor to teach in
Broadcast Production and other areas of expertise. In-
terest in applied research and in cable and corporate
communication. Terminal degree. Professional ex-
perience required. Grad teaching experience helpful.
Tenure track position in rapidly growing, progressive
department. Send letter of application with supporting
materials to: Dr. Peter Pringle, Department of Com-
munication, University of Miami, Post Office Box
248127, Coral Gables, Florida 33124 no later than
May 30, 1981. AA/EEO Employer.

instructor/Assistant Professor—Broadcasting.
Undergraduate instruction in radio and television with
specialty in theory and regulation. Master's Degree re-
quired. Salary negotiable. Starting date August 1981.
Application deadline June 15, 1981. Write: Dr. John
Malcolm, Chairperson, Department of Communica-
tions, McEwen Hali, State University College, Fredonia,
New York 14063. An AA/EQ Employer.

Active journalist familiar with covering urban issues
to organize and direct program in Broadcast Journal-
ism. Must have thorough grounding in daity newspa-
pers as well as in news broadcasting. Rank and salary
open; send resumes to John Quinn, Vice President
Academic Affairs, 3137 Boylan Hall, Brooklyn College,
Brooklyn, N.Y. 11210. Brooklyn College is an Equal
Opportunity Employer.

WANTED TO BUY EQUIPMENT

Wanting 250, 500, 1,000 and 5,000 watt AM FM
transmitters. Guarantee Radio Supply Corp., 1314
lturbide Street, Laredo, TX 78040. Manuel Flores
512—723-3331.

Instant Cash For TV Equipment: Urgently needed
transmitters, antennas, towers, cameras, VTRs, color
studio equipment. Call toll free 800—241-7878. Bill
Kitchen, Quality Media Corporation (In Georgia call
404—324-1271)

Broadcasting May 11 1981
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CONTINUED

Wanted used tower to support FM antenna. Must be
at ieast 1200. Contact Ben Weiss, 816—531-3400.

We are currentling looking for a used Thomson
Noise Reducer. If you have one for sale please contact:
Norman Friedman, Visual Information Systems, 15
Columbus Circle, New York 10023 212—-541-8080.

Wanted: TK-44 or TK-45 RCA Cameras PAL—Studio
Equipment: Recorders, Monitors, Switchers, Genera-
tors, etc. Call: Panos Productions—Days: 312—
236-5535.

FOR SALE EQUIPMENT

AM and FM Transmitters—used, excellent condi-
tion. Guaranteed. Financing available. Transcom,
215—-379-6585.

Satellite Television Equipment. Antennas,
receivers, Low noise amplifiers. In stock. Immediate
delivery. Delstar Systems, 713-—776-0542.

New 5 KW Hi-Band VHF transmitter—Never used, in
factory creates. Standard electronics model No's
AH653, TH652, TH613. Tuned to channel 10, can be
tuned to any hi-band channel. $35,000. Call
800-241-7878, Bill Kitchen, Quality Media Corpora-
tion. (In GA call 404 —324-1271).

1 KW AM CSI T1-A, 6 mos. old; 2.5 KW FM Harris
with MS 15 exciter, stereo, 3 yrs. old; 3.5 KW FM
McMartin with B 910 exciter, 3 yrs. old, mint condition;
5 KW FM CSI, 1 yr old; 10 kw FM RCA 10D, exciter
and stereo, spares, proof; 1 KW AM RCA BTA 1R1, on
the air, excellent condition; We also buy used equip-
ment as well as supplying new cable and towers, an-
tennas and studio gear. For more information, call M.
Cooper, 215-—-379-6585.

JVC KY-2000 color video camera with Fujinon 12:1
Lense with Auto iris. 5" Viewfinder for studio use.
Camera is new and has not been used. Contact Steve
Burrell 805—544-2618.

3 RCA TR-600 video recorders with AE-600 edit
controller, internal time code generators and readers,
monitor bridges, HB/SHB option, five headwheel
panels, air compressor. Machines have less than 1000
hours on head meters. Three of the five heads have
been recently refurbished by Spin Physics. Available
immediately. Will consider cash or equipment trades.
Will sell one at a time for $60,000 or $152,000 for all
three. Let’s talk. Contact Bob Olsen, Chief Engineer,
Fred Niles Communications, 1058 West Washington
Boulevard, Chicago, lilinois 60607. 312—738-4181.

FM Transmitter for Sale. RCA BTF-10E-1 10kw full
stereo plant, ten years old. Like news. Owner going
30kw. Includes Optimod, monitoring equipment,
Dolby and spare parts. Available first week of June.
FO.B. Muscatine. Call Dave Metz or Vince Beckey for
price and list of all equipment included. 319—
263-2442.

American Data 558-3 Production Switcher with 2
ME's and Down Stream Keyer. One Buss Quad Split
with color border, Cut Bar, 2 RGB Chroma Keyers, 4
matte generators, 2 border generators. A full blown
Switcher with all options. Priced to be sold! Call Steve
or Baird at 305—724-6710.

For Sale Remote Production vehicle. 27 foot of pro-
duction length on roadworthy Ford chassis and cab.
Entire unit custom built by Ampex for Transmedia.
Aluminum body by Montibello with welded steel
dropframe storage compartments. Originally con-
figured for 6 cameras. All original cabling in place and
excellent. Three phase/single phase, all voltage
patchable with Stabiline regulators. Air conditioning
and heating functional. Four Hannay electric cable
reels and dual voltage power cable reel. The unit is
panelled and carpeted with ail racks in place. Present
equipment includes two TKP 45 cameras complete
with Plumbicon tubes, lenses and O'Connor Hy-
dropeds. The switcher is a CDL VS10. Audio console
is Collins 212T-2 sixteen input with 4 Ward Beck
AAB01 distribution amps. Monitoring includes 2 Tek
527 WFMS and a Conrac RHA19. Intercom all operat-
ing stations and two 5 line phones each position.
Telephone bay. Extensive external connector panel.
400 feet of TV81 camera cables, air compressors and
other items. Contact Director of Engineering, WYES-
TV, 504 —486-5511. No collect calls. Serious inquiries
only.

COMEDY

Free Sample of radio's most popular humor service!
(Request on station letterhead) Q’Liners, 1448-C West
San Bruno, Fresno, CA 93711,

MISCELLANEOUS

Low Power Television—Have a question? Free
brochure. “Inside Reports-LPTV” TRA, Inc, 2900 N.
Dixie Highway, Fort Lauderdale, FL 33334.

Persian Recipies. 30 unique, original recipes. $3.75.
134 Pinecone, Lawrence, Kansas, 66044,

Star Contact Interview TV stars and other celebs
details Intertink, 6399 Wilshire No. 700, Los Angeles,
CA 90048.

RADIO PROGRAMING

Treasure Vaults, Push button locks, for sale. Ex-
cellent, tested promotion. Info—813—522-6896, Box
84, St. Petersburg, FL, 33703.

Bored with a predictable diet of wire copy stories
from Washington? Uncork a fresh approach to news
by seeing how decisions specifically impact your au-
dience. We are a customized news service, covering
Congress and the agencies with a fine-tooth comb.
Details. Washington Spectrum, 10110 Brunett
Avenue, Silver Spring, MD 20801.

INSTRUCTION

RE| teaches electronics for the FCC first class
license. Over 90% of our students pass their exams.
Classes begin April 20 and June 15. PO. Box 2808,
Sarasota, FL 33578. 813—955-6922.

FCC “Tests-Answers’’ manual! Free information:
Command, Box 26348-B, San Francisco 94126.

BUSINESS OPPORTUNITY

Investor-Partner needed, active or inactive. Need
equity capital for existing Midwest AM. Presently
being turned around. Up to 50% ownership available.
Also have possibilities of several other properties to
build. Box E-83.

Investors needed, active or inactive. Have C.Ps
pending and other searchs completed. Golden oppor-
tunity for excellent investment and ownership tax ad-
vantages. Presently involved in ownership and man-
agement of three radio properties. Will trade
references. Box E-62.

CONSULTANTS

MJO News A